: 

^F^fluQiont»*<i  ^ 
I  Good  HousekeepM^ 


RFIlWOODcom-  I 

(;uanUan»  “J**  feature  a 

hination*  »«  ^  ^  anl— an.l 

home  everywhere 

then  (»oine.  .  .  „„  the  mar- 

^ay  there  «  ^^e  with  them! 

reXew"^uanr.an«  Cor  your. 
^eHrijihiaway. 


(>ii  ulieuti,  >ell  all  tlir  roiiibinutioii  win- 
<lnwK  you  want,  becaiitte  Aliiinatic  will 

cleliter  'em!  Aliiiiiatir  liaK  llie  iiioftl  rom- 
plele  line  in  aliiniiniiin  anti  wtMxl  anti 
lliiK  niean!<  yttii'll  make  ninney  lliis  year 
—  if  ytni  ^ell  Aliimalit-  prodiielA!  Vi’itli 
Aliinialir,  il'll  be  briKbler  ft>r  ytni  in  '52! 

I  /  More  fine  national  ailrerliting 
I  /  in  more  nitigaxines  than  erer! 

I  ^  .-It/t/et/  technical  field  xerrice! 

II  c_^  lncrea»ed  rales  promotion  aid! 

ill  yy  Widened  distribution  points 

III  /  /or  /aster  service! 

,ll  /  AH  Alumatie  products  bear 
111  (  J  the  Good  Housekeeping  Seal! 

Ill  .4  COMPLETE  LnE  OF 
11  OliTSTA\DI\C  PRODUCTS 


.  n  n  eat  her  strip 

/  ComlMely  .^lh>on-f-  / 

OTr<-«lr'l  r«lir»<»<-  /  B 

f  . . . . '"‘"‘"f"''.  I 

I 

■  i  MIM  M  t.OMBlNATlO^  ■ 

FAMOVS  Y.;',„Us.  POORS:  M  1 

—  forlasOnit  —  foreasemen  _ _ 

teelion  •  — - -::===^ 


CORPORATION 
OF  AMERICA 

20S1  S.  SAtfc  STRUT 
MILWAUKff  14,  WISCONSIN 
tmstarm  Assambly  faiat 
FATIRSON,  NEW  JERSEY 
Im  Cmaadm : 

Alwminum  ■M9.  Freducis  C«.  ltd. 
Windier,  Onterie 

/yf  i]  I’ll  like  It)  get  in  ibai  briicht 
future.  Sent!  me  tletaili! 


Sofid  coupon  todoy  —  insure  your  business  future! 


K^Hf N  YOU  StU  ALUMATK  PRODUCTS,  you  self  tfco  Rnmst  I 
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Made 


of  Miracle  Material 


no  shortages  —  no  limit  on  sales 
lets  soft  light  filter  through 
sealed-in  color  all  the  way  through 


Stoyt«x  is  non-erii»cal.  yov 
gooranlM  your  custooMfs  o 
itvery  dot*  wiHi  confidoiKO. 

STAYi^S  shod*  without  d«rl 
ening  room*,  previdu 
‘round  protection.  Rigid, 
r  ventikited.  Cannot  rwtt,  roi 
^worp.-  Q 

Beoutif^,  soft  texturod  eoler 
««aiod-m.  No  poriodk  painl^' 
^  required.  Many  beoutiftd  ce 
for  windows,  doors,  poti< 
store  fronts. 


STAYLITE  Awnings  have  had  phenomenal  acceptance  the  past  year  due  to  the  fact  they  meet  the 
requirements  of  the  most  exacting  buyers,  and  have  proven  themselves  in  all  climatic  conditions. 


Increased  demand  has  necessitated  the  expansion  of  our  manufacturing  facilities  and  we  are  at  this 
time  able  to  take  on  a  few  additional  dealers  and  distributors. 

The  complete  line  of  STAYLITE  Awnings  includes  Stationary  Awnings,  Venetian  Adjustable  Awnings  and 
Jalousies  having  either  horizontal  or  vertical  louvers. 


We  invite  you  to  visit  our  new  plant.  Write,  wire  or  call  for  additional  information. 

St€l^  INDUSTRIES,  /nc. 

YOUNGSTOWN  2,  OHIO 


807  MARKET  STREET 


TH  S 


IS  THE  DRAMATIC 

BIG  NEWS 

STORM  wmow  PBALERS 

HAVE  BEEN 
WAITING  FOR! 


lA 


BUILDING 


3650  E.  93RD  STREET,  CLEVELAND  5,  OHIO.  PHONE:  VULCAN  3-6260 


'^Sjn  STORING! 


INTERLOCKING 

STORM  WINDOWS 


Backed  By  A  Typical,  Driving  Triad  Promotion  Plan 
Dealerships  Now  Available  Coast  To  Coast 
Wire,  Phone  Or  Write  At  Once  For  Full  Information 

LATEST,  GREATEST  ACHIEVEMENT  OF 

PRODUCTS  CORP. 

3650  E.  93RD  STREET,  CLEVELAND  5,  OHIO.  PHONE:  VULCAN  3-6260 


CALIFORNIA 

REDWOOD 

FRAME 


ALUMINUM  -  REDWOOD 


Mod*  by  lb*  Monufoctwrtrt  of  famous 

'Mkmt€%  Se*t  pTfn  “MfUMfUMt  ^ 

'‘l  ond  t*  CASEMENT 

rj  WEATHERMATICS  p  j  [I  STORM  SASH  ^ 

*  PI  cwamm*  I7  'I  r  I  7=^ 


Seal  ond  All  Aluminum  Window  Wtolhorproofing 

COMRINATION 
BASEMENT 
WINDOWS 


‘ttfotltCUMC 

COMBINATION 

DOORS 


“WatoefuMt 

SCREENS 


^  Guaranteed 
.Good Housekeeping  i 


INVESTIGATE  THIS  ALL  NEW,  DIFFERENT  T^eduxutd- /40mUmtm  COMBINATION  TODAY/ 


Th*  only  complete  program 
ever  offered  to  assure  success 
of  every  dealer's  business.  A 
carefully  planned,  step  by 
Step  program  for  soles,  pro¬ 
motion  and  installation  is 
provided.  We  furnish  FIELD 
ASSISTANCE  and  SUPERVI¬ 
SION  by  men  with  plenty  of 
storm  window  experience  and 
"know-how."  WRITE  TODAY! 


14593  Meyers  Road  •  Detroit  27,  Michigan 


Wtnmmm 


f  -I 


AWNAIR  CORPORATION  of  AMERICA 
WAYNE,  N.  J. 

Please  send  me  more  information  about  Awnair. 
I  understand  there  is  no  obligation  on  my  part. 


NAME 

ADDRESS 


riTY 


ST  A  fir 
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BUILDING  SPECIALTIES 


c4merica^ 


AiUMINUM  STORM  SASH 


In  the  manufacture  af 
Seasan-all,  highest  quality 
materials  are  cambined 
with  superior  design 
features  and  excellence 
in  warkmanship.  The 
result  is  a  starm  sash 
for  casement  windows 
that’s  unequalled  in 
performance,  efficiency, 
economy — and  in 
customer  satisfaction. 


U.  S  Pat  No.  2578470 


FOR  EVERY  TYPE 
CASEMENT  WINDOW 


fv  Guorameed  by 
1  Good  Housekeeping  . 


fiationaHy  advertised 


Here’s  why  leading  companies  prefer  Season-all  • .  • 

ZJke  c4riilocral  o/  Storm  Sa^k  ! 

•  Permanently  installed  on  the  outside  of  the  windows  •  Open  and  close  automatically  with 
windows — never  have  to  be  taken  down  even  for  cleaning  o  Seal  out  drafts  and  dirt  •  Double 
glass  insulation  keeps  building  interiors  at  least  10%  cooler  in  summer  o  Built-in,  draft- 
proof  Vinyl  weatherstripping — an  exclusive  Season-all  feature — makes  possible 
winter  fuel  savings  up  to  35%  •  Keep  window  condensation  to  a 
minimum  •  Provide  unsurpassed  all-weather  pro¬ 
tection  for  windows. 


Manufactured  by 

Aluminum  Fabricating  Co.  of  Pittsburgh 

Nationally  distributed  by 

Season -all  Soles  Corporotion 

146  Forty-sixth  St., 

Pittsburgh  1,  Pa. 


Although 


March,  1952 


STORM  WINDOWS 


•  ALADDIN  has  come  up  with  two  "naturals"  in 
Steel  Storm  Windows.  Identical  in  design,  one  is 
made  of  stainless  steel  .  .  .  the  other  is  mode  of 
galvanized  steel  (fabricated  with  a  special  painting 
process);  the  windows  are  painted  inside  and  out 
BEFORE  they  are  made. 

Find  out  todoy  how  soon  you,  too,  can  do  a 
profitoble  business  with  "ALADDIN" — the  magic 
nome  in  Storm  Windows. 


STAINLESS  STEEL 


A  Few  Territories  Still  Available  to 
Qualified  Distributors  artd  Dealers 


GALVANIZED  STEEL 


FEATURES 


•  Double  track — self-storing 

•  Triple  cam-lock 

•  Rugged  reinforced  angles 

•  Exclusive  safety  lock  on 
glass  and  screen  inserts 


Lasts  a  housetime 


See  the  Magic  Aloddin  Storm  Window  at  the  Nersica  Convention  and  Exposition, 
Hotel  Stotler,  New  York,  March  24,  25,  and  26,  Booth  No.  3. 


1510  South  State  St.,  Giron 

PHONE  46-59421 


BISCAY 

BLUE 


Exclusive  C-THRU  Features: 


Yes,  the  PACKAGED  PACE-SETTER  that  amazed  the  indus¬ 
try  last  year  is  now  arrayed  in  GAY  COLORS!  That  means 
even  MORE  SALES  for  this  revolutionary  ALUMINUM 
AWNING  that  can  be  assembled  in  minutes. 

C-THRUS  come  in  four  BAKED  ENAMEL  COLORS  that  will 
wilt  the  sales  resistance  of  any  proud  homeowner.  What's 
more  . .  .  your  customer  gets  complete  LIGHT,  and  perfect 
VENTILATION.  It's  a  PROFIT  WINNER  any  way  you  look 
at  it.  Write  for  full  particulars  TODAY  .  .  .  see  how  YOU 
con  cash  in  on  this  sure-fire  sales  item! 


LIGHT 


C-THRU'S  enginetrcd  louvari 
keep  rh«  >un  owoy  from 
your  windows,  and  allows 
complete  air  circulation.  No 
dead  air  pockets  means  tem¬ 
peratures  lowered  os  much 


C-THRU'S  patented  curved 
louvers  break  up  harsh,  out¬ 
side  light  which  enters  your 
room  soft,  glareless  and  dif¬ 
fused.  No  more  dreary 
roams  with  this  exclusive 


Available  in  30  standard  sizes 
and  7  color  combinations. 


JOBBERS:  Write  or  wire  immediately  for  further  information. 


DEALERS:  Contact  us  for  location  of  your  nearest  jobber. 


fvoture. 


os  17  degrees. 
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New  “Make  More  Room”  Sales  Plan  for 
today’s  4  billion  dollar  remodeling  market 


with  new  housing  eat  down— mortgage  money  tight— families 
growing:  Folks  are  turning  to  remodeling  to  “MAKE  MOIti 
ROOM’’l  It’s  a  giant  four  billion  dollar  marketl  Here’s  the  way 
to  get  your  share:  A  new  sales  plan  that  gives  home  owners 
what  they  want— MORE  ROOMI 

SELL  ALL-CLIMATE  UALCO  ALUMINUM  JALOUSIES! 

•  To  enclose  Porches  •  Build  Breexeways 

•  For  dens,  bedrooms,  nurseries,  playrooms. 


ALUMINUM 


•  •  •  HERE  S  ALL  YOU  NEED  TO  MAKE  THOSE  SALES:  •  •  • 


JALOUSIES 


1 .  Self-demonstrating  DISPLAY 


Actually  shows  customers  what  this 
revolutionary  window  is  like,  because 
there’s  an  actual  Jalousie  in  the  dis¬ 
play.  We  bill  you  only  $19.25 — the  ac¬ 
tual  cost.  But  the  entire  $19.25  is 
DEDUCTED  FROM  YOUR  INITIAL 
ORDERS.  Actually,  you  pay  nothing! 
With  this  display,  YOU  DON'T  HAVE 
TO  TIE  UP  MONEY  IN  LARGE 
STOCKS.  We  guarantee  immediate 
LCL  fill-in  shipment. 


2.  FREE!  SALES  KIT 


Newspaper  mats  . 
and  television  spots  .  .  .  en¬ 
velope  stuffers  .  .  .  window 
and  counter  banners.  Every¬ 
thing  you  need  to  bring  in 
customers. 


radio 

.  en-  -V" 


e  Thora’t  a  Ualco  Aluminum  Window  for  Ivory 
Construction  Roquiromont  including: 


TEAR  OFF 


ORDER  TODAY 


See  Our  Catalog  In  Sweet’s 

UNION  ALUMINUM  CO.,  INC. 
Sheffield,  Ala. 

World's  fargeit  manufacture! 
of  aluminum  easement  window. 


Union  Aluminum  Co.,  Inc. 

Shoffiold,  Alabama  —  BSS 

Gentlemen: 

□  Please  send  at  once  UALCO  ALUMINUM  JALOUSIE  DISPLAY. 
Please  bill  my  account  for  $19.25.  1  understand  the  full  $19.25  will  be 
deducted  from  my  initial  orders. 

□  Please  send  complete  “MAKE  MORE  ROOM”  Sales  Kit,  without 
charge. 

□  Please  send  catalog,  technical  data,  prices. 

Firm _ _ _ _ _  _  _ 

Address _ _ _ _ _ _  .  _ _ 

City - - - - Slate._  . 


Signed. 
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BUILDING  SPECIALTIES 


Four  Pointers  To  More 


YOU  NEED 

MORE  SALES— 

Are  shortages  cutting  down  your 
soles  volume?  You  con  increase 
those  drooping  soles  by  adding 
more  items  to  your  present  line  of 
products. 

HAPPY  SALESMEN— 

Now  is  the  time  to  odd  that  extra 
item  which  will  diversify  your  home 
improvement  specialties.  Keep  your 
sales  force  intact  by  giving  them 
more  products  to  sell. 

MORE  PROFITS— 

It's  not  the  price  that  counts  so 
much  as  the  profit  margin.  The 
building  specialties  in  the  coupon 
at  the  right  will  yield  plenty  of 
profit  for  you! 

NEW  ITEMS— 

New  products  are  available  now 
that  combine  novelty,  utility,  and 
permanent  value — qualities  that 
attract  customers  and  increase  your 
soles  volume — Choose  them  now! 


This  coupon  will  bring  you  the  latest 
literature  and  facts  about  any  product  that 
you  think  you  can  sell.  If  you  are  planning 
to  expand  your  business  volume  by  adding 
another  specialty  to  your  present  line  of 
products,  check  the  items  that  interest  you 
and  mail  to  Building  Specialties,  425  Fourth 
Avenue,  New  York  16,  N.  Y.  No  obligation 
on  your  part  is  implied. 


Fill  in — Tear  off — and  Mad 
March.  1952 

BUILDING  SPECIALTIES 
425  Fourth  Avenue 
New  York  16,  N.  Y. 

Send  me  tacts  on  the  items  checked. 

□  Aluminum  Combination  Doors 

□  Aluminum  Combination  Windows 

□  Alum.  Outside  Casement  Storm  Sash 

□  Wood  Outside  Casement  Storm  Sash 

□  Steel  Combination  Windows 

□  Wood  Combination  Windows,  Doors 

□  Stainless  Steel  Combination  Windows 

□  Asbestos  Cement  Siding 

□  Kitchen  Fans 

□  Shower  Doors  &  Tub  Enclosures 

□  Wood  Plus  Metal  Combinations 

□  Sprayed  Insulation 

□  Alum.,  Steel  Casement  Screens 

□  Plastic  Wall  Tile 

□  Redwood  MHIwork  or  Lumber 

□  Root  Cupolas 

□  Sectional  Overhead  Garage  Doors 

□  Asphalt  Shingles 

□  Metal  Awnings  &  Canopies 

□  Stainless  Steel  Comb.  Doors 

□  Aluminum  Door  Grilles 

□  Ornamental  Iron 

□  Caulking  &  Glazing  Compounds 

□  Plastic  Weatherstripping  for  Metal 

Casements 

□  Storm  Window  &  Door  Hardware 

□  Plastic  Awnings 

□  Sprayed  Sidewall  Resurfacers 

□  Metal  Mouldings,  Weatherstripping 

□  Sliding  Closet  Doors 

□  Venetian  Windows  and  jalousies 

□  Simulated  Stone  Siding 

□  Plastic  Splines  and  Glazing  Channels 

□  Home  Fire  Alarms 

Other  Items . 

Send  me  Bldg.  Specialties,  12  months, 
$3.00  □ 

Name . 

Firm  . 


Address 


March,  1952 
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DEALERS...  ^ 
DISTRIBUTORS..? 


ALL  aluminum  AWNINSS 


CASH  IN  TODAY  on  this  lucrative  business  with  the  best  in  the 
field — “Cool  Roy."  Backed  by  years  of  successful  designing  and 
manufacturing  of  Aluminum  Awnings,  "Cool  Ray"  is  prepared  to 
offer  the  TOP  deal  both  for  Distributors  and  Dealers.  Compare 
"Cool  Ray"  with  any  other  awning  on  the  market  today — regardless 
of  their  construction  or  material — the  obvious  superiority  of  "Cool 
Roy"  tells  the  story. 


m 


uu 


d 


Mr.  Jacob  Friedkin,  president  of  the 
"Cool  Ray"  Awning  Company,  pledges 
close  support  and  guarantees  business 
help  to  all  his  Distributors  ond  Dealers. 
Cash  in  today  and  join  "Cool  Ray." 


pSelling  Aids 

•  Newspaper  Mats 

•  Two-Color  Brochure 

•  Direct  Mail 

•  Color  Chart 

•  Color  Slides 

•  Measuring  Charts 


~L 


Ov«r  Doorways 


Over  Store  Fronts 


Over  Terrocet 


Important!  The  aluminum  situation  per¬ 
mits  only  a  limited  number  of  dealers. 


PHONE 


Over  Windows 


Cool-Ray  Metal  Awning  Co. 

1455  South  Avenue 
Youngstown,  Ohio 

Please  send  complete  information  tO: 
Name  . 

Firm  Name  . 

Address . 

City 


State 


BUILDING  SPECIALTIES 


BUY  your  combination  Redwood  Windows  and  Doors  from 
the  best  in  the  business  .  .  .  "GRAEF”  ...  an  experienced 
designer  and  manufacturer  of  wood  windows  and  doors;  one 
who  has  had  years  of  successful  experience  in  this  held. 


NOW  the  "GRAEF”  engineers  have  designed  three  great 
windows  .  .  .  ready  to  do  a  top  job  just  for  you. 


•  SELF  STORING 


•  SPECIAL  DELUXE 


•  EASTERN  STYLE  ECONOMY 


With  our  California  lumber  connections  and  modem  milling 
facilities  (direct  from  the  forest)  we  can  supply  you  with 
complete  mouldings  and  equipment  to  set  up  your  own 
factory  at  a  surprisingly  low  cost.  Write  today  for  complete 
particulars. 


F.  O.  B.  Youngstown,  Ohio 

EASTERN  STYLE  ECONOMY 
Designed  for 
New  England  Openings 

24"x24"  Complete  with  Screen 


GRAEF  STORM  WINDOW  CO 

PHONE  4-4326 

1510  W.  FEDERAL  ST.  YOUNGSTOWN  10,  O. 
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c/Jw  c^olanced  (Control 


^^C/NfERIM6 


Noted  for  perfectly  balanced  operation, 
even  through  extreme  heights,  and  with 
the  addition  of  a  newly  designed  flush 
screen,  this  all-aluminum  product  reaches 
the  ultimate  in  window  perfection. 


VISIT  US  at  Booth  56 

Hotel  Staffer  •  March  24,  25,  and  26 


Inside  or  out,  the 
new  A.B.C.  JALOUSIE 
WINDOW  is  unmatched 
on  today's  market,  both 
in  construction  and  ap¬ 
pearance. 

An  advanced  method 
of  weather  stripping  at 
the  head,  sill,  and  vane 
ends,  is  so  effective 
that  air  or  water  infil¬ 
tration  is  no  longer  a 
factor— resulting  in  the 
tightest  jalousie  win¬ 
dow  obtainable. 


OPA  LOCKA  .  FLORIDA 
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BUILDING  SPECIALTIES 


Dealers  Note  SPECIAL  LOW  PRICES  ON 

FLAT  METAL  CASEMENT  SCREENS 


Bronzed  Steel 

Famous  Fenestra  Screens 
Bonderized  Steel  Frame 
Galvanized  Wire 

Bronze  Dipped  by  exclusive  new  process 
for  long  life 


ALUMINUM 

Finest  Aluminum  Screens  Made 
Aluminum  Channel 
Aluminum  Screen  Wire 
Will  Not  Rust 


Size 

Price 

Size 

Price 

«1212 

1.75  each 

*1212 

1.80  each 

*1313 

1.95  each 

*1313 

2.19  each 

*1414 

2.15  each 

*1414 

2.49  each 

Order  for  Any  Quantity  Welcome 

IMMEDIATE  DELIVERY  FROM  STOCK 
F.  O.  B.  PHILADELPHIA 

THE  A.  M.  CARROLL  COMPART 


1414  REMINGTON  ROAD,  PHILADELPHIA  31,  PA. 


PHONE:  ARDMORE  2291 


GREGG 


Se/f-  Ventilating* 

COMBINATION 
REDWOOD  DOOR 

This  beauty  is  different!  So  different  that  we've 
applied  for  patents  on  several  of  its  unique 
features.  The  rare  and  distinctive  richness  of 
genuine  California  Redwood  is  fully  utilized  in 
strength  and  styling  to  make  a  Combination 
Door  of  elegance  beyond  compare!  As  o  Door, 
it  enhances  the  entrance-way  while  giving  year- 
round  protection  .  .  .  butted  together,  all-year 
porch  enclosures  ore  simple  to  construct  without 
carpentry!  That's  what  keeps  the  cosh  register 
ringing  .  .  .  and  o  profitable  business  growing! 


GREGG 

ENGINEERING 

COMPANY,INC. 


•  Frame  is  5/4  clear  hardwood, 
mortise  and  tennon  jointed.  Built 
into  opening  are  .  .  . 

Glass  &  Screen  insert  backed  by 
a  larger  sliding  glass  panel. 

'  Picture  frame  moulding  built  up 
a  center  thickness  of  2”. 

Wood  Life  treated,  finished  with 
PAR  for  lasting  satin  finish,  hand- 
rubbed  and  waxed. 

Delivered  ready  to  install. 

Fully  equipped  with  brass  and 
brass  plate  hardware. 

Perfect  for  use  as  PRIMARY 
DOOR  as  well  as  Combination 
and  porch  enclosure. 


•  feather-glide  WEATHER  PANEL  ADJUSTS  UP  OR  DOWN  AT  THE  TOUCH  OF  A  FINGER! 
Manufacturers  of  Famous  Greggwood  Combination  Windows  &  Doors 

478  BELMONT  AVENUE  HAIEDON,  N.  J.  MULBENRV  4-1560 

Eastern  Division  "V-Soal”  Corporation 


March,  1952 
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BUILDING  SPECIALTIES 


ANNOUNCING... 


THE  NEWEST  STAR  IN 

THE  WEATHER-TITE  line 


K.D.  CALIFORNIA  REDWOOO  WINDOW 


ONLY  ^5.28 


(24  X  24) 


Here's  the  really  fine  quality  K.D.  window  for  which  you’ve  been 
waiting  I  Here's  the  easiest,  quickest  K.D.  to  assemble  ever  placed 
on  a  waiting  market.  Mortised  and  tendoned  throughout,  shipped 
direct  to  you;  no  expensive  equipment,  no  high-priced  skilled  labor 
is  necessary.  Installation  is  quick  and  easy,  which  also  means  fast 
turnover  and  high  profits. 

WIRE  •  PHONE  •  OR  WRITE  for  complete  details  today! 


WEATHER-TITE'S  OTHER  HEADLINE  PERFORMERS 


naURE  FRAME  ' 
COMBINATION  WINDOW 


OUTSIDE  CASEMENT 
STORM  WINDOW 


SUPERIOR  REDWOOD 
STORM  DOOR 


Ho»  built-in  ventilator  Today's  biggest  seller  Overlopping  inserts* 

ot  no  extro  cost.  Adds  for  those  "difficult  to  blind  mortise  ond 

glamor  to  any  home.  fit" casement  windows.  tendon  construction 

Comes  completely**^^**  Modern  design  .  .  with  raised  panel, 

ossembled  for  tost* 

low  cost. 

eosy  instollation. 


Wearhcf-Titc  guorontees  immediote  delivery. 

AHRACTIVE  MATS  AND  SALES  AIDS  INSURE 
INCREASED  PROFITS  FOR  YOU  I 


6305  EUCLID  AVENUE 

CLEVELAND  3,  OHIO 

express  1-2816 


March,  1952 
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Talking  it  over,,. 


( )iu*  (»1  the  nicest  tilings  aliout  lieing  a  mem 
her  of  the  ARNKK  W  KATMKH-MASTKR 
Dealer-Distrihntor  organization,  is  the  ieeling 
of  strength  hacking  yotir  hnsiness  enterprise. 
This  .security  is  felt  particularly  hy  new 
dealers  with  hut  modest  experience  in  the 
field. 

Many  pnddems  heset  the  dealer  as  he  courses 
through  fluctuating  markets,  changing  desires, 
competitive  innovations,  price  rises  and  drops. 
All  this  and  shortages,  too.  make  it  a  rough 
sea.  imh'ed. 


It  goes  without  saying  that  thes*'  factors,  as 
they  affect  Sales,  is  the  basic  consideration. 
So  it*s  ni<e  to  do  hnsiness  with  W  .AKNFdT 
lake  a  henevolent  parent,  expmienceil  and 
"hep”,  with  whom  prohlems  may  he  discussed 
and  solved  .  .  .  whose  products  are  nluays 
ahead  of  competition  on  all  counts  .  .  .  whose 
constant  product  and  name  advertising  hrings 
steadily-increasing  consumer-demand  .  .  .  all 
in  all.  the  kind  of  environment  you'd  rathei 
live  in  .  .  .  that's  W  .AKNER. 

Yes.  talking  it  over  is  one  of  the  nicest  things 
about  working  with  Vf  ARNFdT 


WARNER  WEATHER-MASTER  COMBINATION  STORM  WINDOWS, 
DOORS  AND  PORCH  ENCLOSURES 


A 

UJeather- master 


MANUFACTURED  BY 


UlflRIlER  lllfG.  CORP 

855  COMMUNIPAW  AVENUE 

JERSEY  CITY,  N.  J. 
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RUBEROID 


reporter 


NEWS  OF  INTEREST  TO  APPLICATORS  •  PUBLISHED  BY  The  RUBEROID  Co.,  500  5TH  AVE.,  NEW  YORK  36,  N.Y.  •  NO.  3 

SHADOWEDGE  PLUS  COLOR-GRAINED  OFFER 
APPLICATORS  NEW  SALES  OPPORTUNITY! 

Sell  the  shadow  and  you'll 
sell  more  asbestos-cement 
sidewalls  with  ShadoW  edge 

Ruhi'ioid's  iit'w  .ShadoWt'dire,  a  taptToci 
asi)lialt  utKlorc'oursin^  strip,  is  a  brand 
m‘\v  beauty  aid,  dcsitmed  to  boost  as- 
b<‘stos  sidinjr  sales.  The  principle  is  a 
simple  one  .  .  .  ShadoW'edtre  provides  a 
unicpie,  inexpensive  way  of  “double- 
eoursin;r”  asbestos-cement  sidin;'  shin- 
fries.  It  is  a  tapered  asphalt  strip  ap¬ 
proximately  l/K!"  thick  at  the  head 
and  .5  Hi"  thick  at  the  butt.  This  thick 
lower  edire  of  the  .'^hailoWedfre  strip 
thiusts  the  lower  I'lltre  of  the  sidinir 
shinyle  forward  .  .  .  thus  creatiinr  a 
rich,  deep-shadow,  thick  butt  appear¬ 
ance  which  is  so  desirable  for  shiiifrleil 
sidewall. 

Doubles  .4.S  Weather  Strip 

Improved  a))pearance  is  only  part  of 
the  story,  however.  .ShadoWedfre,  which 
is  esseTitially  an  asphalt  weather  strip, 
frives  added  insulation  and  more  elfec- 
tive  protection  afrainst  weather.  Fur¬ 
ther.  it  makes  a  more  durable  wall  be¬ 
cause  it  proviih's  a  cushion  for  the  over- 
lappiiifr  course  of  sidintr,  which  leads  to 
tifrhter  nailimr  ami  mittimizes  hreakaKe 
of  shitifrles  durinp:  and  after  aftplica- 
tion.  The  lartre  12"  x  .'it!"  stri])s  >ro  up 
fast  attd  eliminate  atiy  nece.ssity  for 
sheathiny  paper  or  the  joint  stri|)s 
otherwise  reipiiied  with  ashi'stos-ce- 
ment  sidinjr. 

ShadoWi-dfre  may  he  applied  over 
any  type  of  boanl  lumber,  jilywood, 
irypsum.  fihreboard,  or  other  typo  of 
sheathintr  material.  This  is  because  the 
same  fasteners  or  nails  that  secure  the 
sidinir  secure  the  ShadoWedire.  Con¬ 
ventional  types  of  asbestos  sidinir  face 


This  corner  rieic  tells  ils  oun  slory  of  uhnt  ShadoW  edge,  combined  icilh  the 
natural  beauty  of  Color-drained  Siding,  icill  do.  This  combination  of  decorator 
color,  texture  and  deep  shadow-lines  gires  unsurpassed  sidewall  beauty. 


nails  or  fasteners  are  u.sed.  except  that 
they  need  to  be  a  little  lonirer  to  accom¬ 
modate  the  extra  thickness. 

Here's  The  Real  Pay-Off 

Desitrned  primarily  for  use  with  asbe.s- 
tos-cement  sidinir,  ShadoWedire  may 
tilso  he  used  with  any  other  type  of 
shinirle  or  lapped  sidinir.  Hut  the  real 
pay-otf  comes  when  .ShadoWedire  is 
combined  with  Color-Crained  Sidinir. 
It’s  a  natural!  Kuberoi<l  Color-drained 
.Sidinir  has  proved  a  sensation  in  the 
sidinir  market  by  it.self.  Hut,  believe  us, 
you’ve  never  .seen  a  more  beautiful 


sidewall  than  Color-drained  Sidinir  ap¬ 
plied  over  ShadoWedire. 

.Ask  your  Huberoid  salesman  for  full 
information  on  Ruberoid’s  new  .Shado¬ 
Wedire,  and  have  him  show  you  pictures 
of  Color-tJrained  jobs  applied  with 
ShadoWeiiire.  Hetter  yet,  iro  out  and 
sell  a  .ShadoWedire-Color-d rained  job 
and  you’ll  know  you’ve  hit  the  jackpot 
with  this  combination. 

Why  home  owners  and 
applicators  acclaim  this 
sensational  combination 


It’s  fast  and  simple 
to  apply  Color- 
drained  Siding  over 
Shadow  edge  under¬ 
coursing  strips. 
There's  no  need  for 
sheathing  paper  or 
foint  strips.  Shndo- 
Wedge  is  essential¬ 
ly  a  weatherstrip 
and  gives  added  in¬ 
sulation.  It  provides 
a  cushion  for  the 
overlapping  course, 
which  lends  to 
tighter  nailing  and 
minimizes  break- 
age. 


-More  and  more  applicators  are  discov- 
erinir  that  the  irrowinir  approval  for 
asbestos  sidinir  helps  make  sales  .  .  . 
and  profits. 

Color-drained  Sidinir  has  preatly  ac¬ 
celerated  that  trend  because,  in  addi¬ 
tion  to  protection  and  economy,  it  offers 
a  new  concept  in  exterior  home  beauty. 
It  has  made  the  trend  toward  more  col¬ 
orful  homes  a  practical  reality  for  own¬ 
ers  of  old  homes  and  builders  and 
buyers  of  new  homes. 

With  ShadoWedire  it  offers  another 
plus  feature  .  .  .  the  beauty  of  deep- 
shadow  lines  and  added  insulation. 

It  offers  a  sidinp  material  that  is 
economical  in  price,  stable  in  price, 
available  in  ample  supply,  and  above  all 
irives  the  lastinir  satisfaction  that 
means  irood  will  and  irood  business. 
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CAN  MAKE  MONEY  byl 
resurfacing  ANY  TYPE  WOOD] 
or  MASONRY  STRUCTURE  with 
an  ASBESTOS-MICA  SIDEWALL 
that  is  sprayed  on  !  ! 


TEXTURED  FINISH 


i 


^  /  r\ " 


RE'NU'IT  is  o  pr«ssure*s«oled  sidewoll  resurfactr  cenfoining  th« 
indestructibU  minerals,  asbestos  and  mica.  It  is  air>blast  fused 
to  the  surface,  not  merely  noiled  on  like  ordinary  siding. 

By  the  unique  method  of  its  application.  RE*NU*IT  ossures  com¬ 
plete  insulation  ond  greater  durability.  It  does  not  hide  or  alter 
any  of  the  architecturol  lines. 

RE-NU-IT  comes  in  9  colors  and  in  appearance  looks  like  stucco 
but  is  far  less  coarse.  Truly.  RE-NU-IT  provides  the  "New  look 
of  beouty  with  the  strength  of  ormorf" 


DON’T  MISS  THIS  OPPORTUNITY! 
GET  DETAILS  TODAY 


4 


RE  -  NU  -  IT  CORPORATION 


424  West  42nd  St. 


New  York  1  8,  N.  Y. 


LOngacre  3-6631 


PRIOR  EXPERIENCE  UNNECESSARY 


DEPARTMENT  EASY  TO  SET  UP 

LOW  COST  — 

HIGH  PROFIT  OPERATION 

UNLIMITED  MARKET 


RE  NU-IT  CORP. 

474  WIST  42nd  STREET  —  Dept.  B 
NEW  YORK  It,  N.  Y. 

Please  tend  complete  Applicator  information  to' 
Name _ 


Firm  Namo- 


Addreit- 
Clty - 


See  an  actual  demonstration 


NERSICA  CONVENTION,  MARCH  24-25-26,  HOTEL  STATLER,  NEW  YORK,  Booth  18 
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GOING  UP 


-  •  * 

Courtesy,  Barrett  Division 


B  U  I  L  D  I 

425  FOURTH  AVENUE 


AGAIN 

This  is  the  biggest  issue  of 

BUILDING  SPECIALTIES 

MOST  total  pages, 

MOST  advertising, 

MOST  reading  matter, 

MOST  paid  subscribers, 

65  advertisers  are  using  space  because  they  understand  the  principles 
of  modern  merchandising.  Printers  Ink  clearly  outlined  these  prin¬ 
ciples  in  the  follov/ing  article: 

There  arc  two  good  reasons  why  productive  promotion 
should  be  maintained. 

1.  If  we  are  forced,  as  looks  likely  now,  to  go  through  a  painful 
readjustment  period,  those  companies  will  be  best  protected  that 
keep  making  a  forceful  bid  for  the  consumer’s  dollar  while  others 
see  only  the  discouraging  factors,  throw  up  their  hands  and  do 
nothing — except  to  increase  their  predicament  by  depriving  them¬ 
selves  of  promotional  assistance. 

2.  There  is  a  general  agreement  among  economists  that  the 
current  readjustment,  even  though  it  may  take  longer  than  had 
been  foreseen,  will  develop  into  an  upswing  sometime  in  the  not 
too  distant  future.  .Managements  that  know  the  cumulative  value 
of  national  advertising  will  readily  grasp  the  advantage  that  con¬ 
tinuing  advertising  during  the  readjustment  period  will  give  them 
^  when  the  upswing  starts. 

Such  advertising  will  have  been  at  work  not  only  as  a  current 
protection  but  as  a  future  investment.  Such  continued  promotion 
may  even  put  them  in  a  position  to  increase  their  promotional 
effort  when  the  upswing  starts;  and  then,  of  course,  their  non¬ 
promotion-minded  competitors  will  have  a  difficult  job  in  getting 
a  share  of  the  consumer’s  dollar. 

And  that  will  be  true  whether  the  competitors  are  in  the  same 
industry  or  in  other  industries.  For  it  must  always  be  remembered 
that  advertising  competition  is  at  work  between  industries  as  well 
as  within  an  industry. 

BUILDING  SPECIALTIES  completely  covers  this  active  and  sales-minded 
market.  Here  is  a  magazine  read  from  cover-to-cover  by  live,  alert 
dealers  whose  business  motto  is  "never  say  die".  If  you  want  to  sell 
these  men  now,  or  in  the  future,  write  for  further  information  and 
rates  to 

NG  SPECIALTIES 

NEW  YORK  16,  N.  Y.  Telephone:  MUrray  Hill  3-6280 
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YOU  ARE  AHEAD  IN 

WHEN  YOU'RE  IN  THE  "Ace  LINE... 


Most  Complete  Selection  of  BOTH 
Metal  and  Wood  Storm  Windows, 
Doors  and  Screens . 


Top  Grade  California 


Two  fop  designed  wooden  windows  to  offer  your 
customers.  Rugged  California  Redwood  plus  Ace 
Guaranteed  Workmanship  combine  to  give  you 
the  best  on  the  market  today. 


Model  "A"  —  The  new  Ace 
exclusive  2-track  self-storing 
window  —  with  full  control 
ventilation. 


Model  "B"  —  Special  overlap 
construction  with  oil  joints  in¬ 
terwoven.  Durable  plastic 
screen  and  simple  ventilation 
control. _ 


4-light  horizontal  1-1/8"  thick 
with  raised  panel  and  salid 
brass  insert  hardware. 


ALL  ALUMINUM  WINDOWS  DOORS 


ACE  Climatite  All-Aluminum  satin  finish  storm 
windows  are  custom  built  with  all  the  latest  fea¬ 
tures  built  into  every  unit.  You  will  be  well  pleased 
when  you,  too,  carry  the  ACE  line. 


MAii- 

TO 


oR 

o  aY 


;4ce  INDUSTRIES  CO/APANY  I 

\ 

2908  Glenwood  Avenue  •  Phone  8-321 1  •  Youngstown,  Ohio 


INSULATION 


ACOUSTICAL  CORRECTION 


SprayGraft 

Formerly  Spray  Kote 

Acoustical  and  Industrial  Insulation 

Offers  You  A 

ERECTION  ^  business 

OPPORTUNITY  NOW 


CONDENSATION  CONTROL 


U  you  aro  a  Ure-wiro  doaler  intoroitad  in  buUdln9 
your  Tolume  to  tremendoui  proporllona,  SPRAYCRAFT 
oHor*  you  a  brand  new  product  with  Umitloit  pout- 
bilitie*.  There  ii  no  product  arailabla  to  you  today 
that  oRere  a  qreotar  range  oi  proepecta,  or  largat 
profit  opportunitiee.  Ii  you  want  to  expand,  inTectl- 
gate  it  today. 


Study  These  Markets: 


INSULATION; 


FIREPROOFING 


SprayCroft  has  an  extremely  high  coefficient  of  sound  absorption  and 
is  completely  incombustible.  This  makes  it  ideal  for  interior  insulation 
in  churches,  auditoriums,  offices,  restaurants  and  theatres. 

Condensation  can  be  effectively  controlled  by  SprayCroft.  This  opens  a 
tremendous  industrial  market  for  applicators.  SprayCroft  con  also  ba 
applied  directly  to  masonry  walls  and  plasterboard  ceilings,  adding  to 
the  applicators'  markets. 

SprayCroft  is  on  ideal  material  for  thermal  insulation.  Sprayed  from  o 
gun  directly  on  any  surface  it  forms  a  uniform  coating.  It  eliminates 
the  dust  usually  present  during  insulation  application,  and  is  water- 
repellent,  rust-resistant,  wind-tight,  and  fireproof. 


BIG  PROFITS— LARGE  VOLUME— A  NEW  FIELD 
- WRITE  FOR  DETAILS - 

SPRAYED  INSULATION,  INC. 


56-58  CRITTENDEN  ST. 


NEWARK  4.  N.  |. 
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The  Casement  Hardware  Company 
manufacturers  of  famous 

lUirv^oi! 

Casement  Hardware 
and 

America’s  Finest  Jalousie  Window 
Invites  . . . 


•  (lies  read*f* 

u  of  of  seveio' 

A  «o.»ed  A,  exclusive  fro"ch.« 

VobrnH 

ovoitablo  •  .  .  » 

now  occepfed  os  P  ^ 


Write  in  detail  to  Dept.  BM3 

THE  CASEMENT  HARDWARE  CO. 

406  N.  Wood  Street 
Chicago,  Illinois 


Illustrations  of  Win-Dor  Approved  Jalousies 
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It's  simply  this;  you  owe  it  to 
yourself  and  the  success  of  your 
business  to  inquire  about  the 
Trimedge  Quantity  Rebate  Allow¬ 
ance  Policy  when  you  purchase 
Trimedge  Aluminum  Extrusions 
from  your  distributor.  If  you  buy 
Trimedge  Aluminum  Extrusions 
regularly  and  in  some  quantity,  you 
are  probably  entitled  to  this  rebate 
allowance.  The  distributor  wants 
you  to  enjoy  the  advantages  this 
Quantity  Rebate  Allowance  Policy 
offers  you.  Why  not  find  out  about 
it  today— contact  your  Trimedge 
distributor. 


flash* 

"  1952  Cafalo 


Copyright  1952,  Trimedge,  Inc. 


The  bigger,  better  Trimedge 
1952  Catalog  will  be  off  the  presses 
soon  Be  sure  to  tell  your  Trimedge 
distributor  to  reserve  a  copy  for  you 
Yes,  it's  copy  righted  I 


TTT 


ALL  TYPES  OF  CUSTOM 
METAL  ROLLED  SHAPES 


MADE  TO  YOUR  ORDER 


Mouldings 
Screen  Frames 
Structural  —  Trim 
Tubular 

Channels  —  Slides 
Weatherstrips 
Jambs  —  Frames 


WRITE  -  WIRE  -  TELEPHONE 
MR.  VAN  riEET  FOR  SPECIAL 
ORDERS  AND  PRICES  TODAY! 


The  SECURITY  COMPANY 


385  Midlclnd 


TOwns  8-4585 


BUILDING  SPECIALTIES 

COVERS  ALL  THE  IMPORTANT  SUBJECTS! 

By  subscribing  to  it,  you  assiue  yourself  of  keeping 
up-to-date  on  the  following:  better  selling  methods, 
installation  techniques,  management  details,  how 
to  sell  particular  specialties,  getting  and  holding 
good  salesmen,  advertising,  new  products,  and 
many  others.  Send  the  coupon  today!  Only  $3 
a  year. 


BUILDING  SPECIALTIES  p 

425  Fourth  Avenue.  New  York  16,  N.  Y.  ^ 

Please  enter  my  subscription  to  BUILDING  } 
SPECIALTIES  at  $3.00  for  one  year.  ^ 

□  Bill  me  for  this  amount.  ^ 

□  Enclosed  is  a  check  or  money  order.  ^ 

My  Name .  j 

Position .  ) 

Company .  ( 

Address .  | 

City . 


TRIMEDGE,  INC. 

4021  MAHONING  AVENUE 
YOUNGSTOWN  1,  OHIO 


State 


March,  1952 
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.^AUTMerms 

\  fOUMHQ! 


PRO-TECT-U  IS  READY 

TO  SHOW  YOU  THE 
WAY  TO  A  VAST  NEW 
UNTAPPED  MARKET... 


GLASS 

JALOUSIES 

(LOUVRE  WINDOWS) 


Look  around  you,  Mr.  Dealer!  More  and 
more  the  words  “jalousies”  and  “louver”  are 
coming  into  the  conversations  of  archi¬ 
tects,  builders,  homeowners. 

Better  still,  these  new  windows  and  doors 

are  appearing  in  ever-increasing  numbers 
on  new  buildings,  renovations,  hemes,  stores, 
factories  and  commercial  establislfments. 

The  trend  is  fast  becoming  a  natiorfwide  sweep. 
It  is,  or  seen  be,  in  yenr  own  area. 

m  he  ready? 

ipny' 

In  old! 

,  jr  an  onob- 
pinure  window! 


•  ijM  ...  it  gives  unob- 
wrScted  ventilation. 

•  Raining?  No  need  to 
PROTECTU 

•  Hurricane 


•  Cannot  be 


The 


sides 

double¬ 


doors, 
clear- 
and  in  con- 
picture  windows. 


Established  over  25  years,  PRO-TECT-U  products  are 
famous  for  uniform  high  quality,  and  the  dependable 
integrity  of  their  maker.  We  cordially  invite  you  to 
send  for  complete  details  on  a  PRO-TECT-U  dealership 
at  once.  Prompt  reply  and  strictest  confidence  assured. 


-TECT-U 

ISIE  CORPORATION 

4525  Fonce  de  Leon  Blvd. 

CORAL  GABLES,  FLORIDA 

rrfepfcow  Number:  67-5681 


BUILDING  SPECIALTIES 


\T'S 


l’KI:-KIJT 


ALL  STEEL  RAILINGS  &  COLUMNS 

Copyright  Patent  Pending 


BELIEVE  IT  OR  NOT 

The  picture  shows  a  dealer's  stock  containing  66  linear  feet  of  stair 
and  level  railing  to  fit  any  size  opening  in  a  thousand  possible  de¬ 
signs,  and  ornamental  columns  of  any  height  up  to  8  feet  in 
hundreds  of  possible  designs. 

Satisfied  customers  are  our  best  advertisement.  There  is  one  near 
you.  Write  for  their  name  and  list  of  open  territory  near  you — 

,  if  any. 

Manufactured  exclusively  by 

DALLAS  IRON  &  WIRE  WORKS 

6115  DENTON  DRIVE,  DALLAS,  TEXAS 
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On  tlie  House  . . . 


Last  month  this  publication 
predicted  that  the  defense 
“stretchout”  would  probably  mean 
that  civilian  industry  would  get 
a  better  break  in  aluminum  allot¬ 
ments.  It  is  be};inning  to  look  as 
if  our  prediction  may  come  true. 
With  military  demand  reduced  by 
the  stretchout  or  slowdown  of  the 
mobilization  effort,  the  aluminum 
industry  has  found  that  it  can 
provide  greater  quantities  of  metal 
to  civilian  industry  if  permitted 
to  do  so  by  the  Government. 

«  *  * 


A  monthly  magazine  for  dealers  who  sell  and 
install  commercial  and  home  improvements 


VOL.  4  MARCH,  1952  NO.  9 


(ONTENT.S 


Recently  Donovan  Wilmot,  Vice 
President  of  the  Aluminum  Com¬ 
pany  of  America,  urged  the  Gov¬ 
ernment  to  reappraise  the  alumi¬ 
num  situation  because  of  "the  defi¬ 
nite  softening  of  the  market  in 
several  directions.”  What  Mr.  W'il- 
mot  means  is  that  the  primary  pro¬ 
ducers  who  have  been  increasing 
their  production  facilities  as  fa.st 
as  they  could  now  suddenly  find 
themselves  confronted  with  the 
danger  of  being  swamped  by  a  sur¬ 
plus  of  metal  which  they  cannot 
sell  to  civilian  indu.stry  because  of 
NPA  restrictions.  The  most  prob¬ 
able  result  may  well  be  greatly  in- 
(Cmitimud  on  Page  50) 


Cover  Picture  of  the  Month 

This  month  !  cover  picture  shows  the  porch 
ol  Mr.  and  Mrs.  Nelson  F.  Lyon's  home  on 
Beverwyck  Rd.  in  Whippany,  N.  I.  As  shown 
in  upper  inset  the 
porch  was  open  on 
three  sides  and  protect¬ 
ed  by  insect  screens. 

Halt  &  Reed.  Inc.,  Route 
10,  Whippany,  N.  re¬ 
moved  the  old  screens 
and  installed  11  alumi- 
num-iromed  glass  jal¬ 
ousies  plus  one  door 
jalousie,  thus  enclosing 
the  entire  porch.  Spe¬ 
cially  made  screens  or 
storm  sash  can  be  in¬ 
serted  behind  the  jal¬ 
ousies  lor  winter  and  summer  use.  Storm  sash 
has  aluminum  frame  and  felt  weatherstripping, 
lalousie  slots  used  here  are  clear  plate  glass 
about  ’/4”  thick.  Whole  job  cost  the  Lyons 
SI  110.00.  Lower  inset  shows  a  salesman  dem¬ 
onstrating  a  glass  jalousie  in  the  home  of 
another  customer.  The  jalousies  shown  are 
made  by  the  Ludman  Corporation  of  Miami. 
Fla. 
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The  famous  Childers  Quick-Attoch*  tion  foster  than  any  other  owning. 
Bracket  makes  assembly  ond  installa-  Many  customers  do  own  installotion. 


New  Mass-Produced  Aluminum  Awnings  Offer 
Storm  Window  Dealers  Year-Round  Extra  Profits 


Thousands  of  homes  without 
front  and  back  porches  are  “natu¬ 
rals”  for  this  Childers  aluminum 
door  canopy.  It  gives  positive  pro¬ 
tection  against  sun,  rain,  and  snow, 
and  harmonizes  with  any  home. 
Today’s  door  canopy  sales  are  to¬ 
morrow’s  prospects  for  window  and 
porch  awnings. 


Each  Childers  awning  is 
packaged  at  the  factory, 
and  comes  with  all  fittings 
for  quick,  easy  installation. 
No  special  tools  or  tedious 
assembly  required. 


Take  orders  for  Childers  awnings  .  .  .  immediate  delivery  from 
huge  factory  stocks . . .  moke  o  double  profit  on  eoch  window 


IF  you  can  sell  storm  windows, 
you  can  sell  this  revolutionary 
new  Childers  awning  that  fits  any 
size  window  or  porch  without  costly 
custom  tailoring.  Awnings  and 
door  canopies  in  complete  range 
of  sizes  ready  for  immediate  ship¬ 
ment  from  huge  factory  stocks  .  .  . 
no  long  delays  for  awnings  to  be 
manufactured  and  assembled.  Fast 
delivery  gives  big  edge  on  compe¬ 
tition. 

This  new  awning,  and  the 
Childers  aluminum  door  canopy, 
offer  storm  window  firms  an  ex¬ 
cellent  opportunity  for  extra  sales 
throughout  the  year  with  biggest 
volume  during  spring  and  summer. 

Childers  awnings  are  priced  far 
below  custom-tailored  metal  awn¬ 
ings,  and  a  wide  variety  of  demon¬ 
stration  and  selling  aids  furnished 
by  Childers — plus  a  co-op  adver¬ 
tising  program  —  makes  selling 
easy. 

No  big  investment  is  needed  to 
secure  a  Childers  franchise,  but 
due  to  the  short  aluminum  supply 
only  a  limited  number  of  dealers 
can  be  added  at  present. 


A  few  choice  protected  fran¬ 
chises  are  still  available  in  many 
parts  of  the  U.  S. 

For  full  information  about  how 
you  can  acquire  a  protected 
Childers  franchise,  write,  wire,  or 
phone  Childers  Manufacturing  Co., 
3620  West  11th  St.,  Houston  8, 
Texas.  Telephone  TW-2461. 


Only  Childers  awnings  have  all 
these  features; 

1.  Leakproof,  yet  ventilated; 


2.  Gleaming  enamel  finish  baked 
with  infra-red  for  longest  life; 

3.  Designed  to  harmonize  with  any 
home; 

4.  Rot-proof,  fade-proof,  rust¬ 
proof. 


'U-8.  Patent  pendinc.  Serial  No.  176.212. 
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NERSICA  Convention  Features  Many 
Events  Of  Interest  To  Dealers 


Program  schedule  lists  forums  on  financing 
cmd  selling  methods — speakers  include  many 
prominent  experts  and  government  officials 


tenth  Annual  Convention 
and  Exposition  of  the  National 
Established  Roofing,  Siding  and 
Insulating  Contractors  Association 
will  be  held  in  New  York  at  the 
Hotel  Statler  March  24-26.  With 
some  68  exhibitors  occupying  more 
than  100  booths,  this  year’s  conven¬ 
tion  will  be  the  largest  ever  held 
by  NERSICA.  This  year,  for  the 
first  time,  NERSICA  will  represent 
contractors  from  coast  to  coast 
since  the  association  is  now  a  na¬ 
tional  organization  rather  than  one 
devoted  to  northeastern  contractors 
only.  In  addition,  numerous  spe¬ 
cialty  dealers  have  joined  the  asso¬ 
ciation  and  many  of  them  are  ex¬ 
pected  to  visit  the  exhibit. 

As  at  last  year’s  convention  an 


extensive  program  has  been  sched¬ 
uled  at  which  a  number  of  promi¬ 
nent  speakers  and  experts  will 
speak.  Among  the  many  events  on 
the  program  is  a  luncheon  at  which 
experts  from  the  Division  of  Se- 


Will  there  be  more 
metal  for  the  building 
specialty  industry? 
See  page  44  for 
an  analysis  of  the 
ALUMINUM  situation. 


lective  Credit  Regulations  of  the 
Federal  Reserve  System,  under 
Gov.  R.  M.  Evans  of  the  F'ederal 
Reserve  Bank,  will  di.scuss  Regu¬ 
lation  “W.” 

Another  feature  will  be  two  an¬ 
nual  awards  to  a  person  in  public 
life  and  to  a  person  in  the  indus¬ 
try  other  than  a  contractor  “for 
distinguished  effort  in  the  interest 
of  the  maintenance,  repair,  and 
home  improvement  contractors. 

The  forum  on  financing  will  in¬ 
clude  not  only  Commis.sioner  Ar¬ 
thur  J.  Frentz  (FHA  Title  I)  but 
also  William  Bennet,  Vice  Presi¬ 
dent,  Industrial  Bank  of  Com¬ 
merce:  Jackson  Chambers,  Presi¬ 
dent,  Gramatan  National  Bank  & 
Trust  Co.,  New  York;  Hugh  Dun- 
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NERSICA  Exhibitors  And 
Their  Booth  Numbers 


EXHIBITOR  BOOTH  No. 

Adorns  Engineering  Company  . 56-A 

Addex  Corporation  .  10 

Aeroil  Products  Company,  Inc . 55 

Aladdin  Manufacturing  Ca .  3 

Allied  Building  Credits,  Inc .  51 

Alumatic  Carporation  af  America  16-17 

Alumidor  Manufacturing  Co.  8-9 

American  Associated  Companies  25 

American  Stained  Shingle  Co  _  54 

Arlite  Industries,  Inc .  13 

Awnair  Corp.  of  America  .  12 

The  Barrett  Division  . . . 47-48 

"B.C.M."  Cork  Co . . . 80 

Binks  Manufacturing  Co .  71 

Bird  &  Son,  Inc . . . 30-45 

Bonofide  Genosco,  Inc .  52 

Ingersoll  Prod.  Div.,  Borg-Warner  Corp .  23 

Brixite  Manufacturing  Ca.,  Inc  73 

Capitol  Building  Products  Co.,  Inc . 96 

Calbar  Paint  &  Varnish  Co.  ..  ..  37 

Campbell  Sash  Works  .  102-103 

Carbozite  Protective  Coatings,  Inc . . . 41-42 

Philip  Carey  Manufacturing  Co . 31-32 

The  Celotex  Corporation  .  65 

Certain-Teed  Products  Corp . 53 

Chem  Pro  Sales  Co . 2 

Dec.-O-Grilles  .  94 

Dewatex  Manufacturing  Corp .  18 

Eastern  Duo-Fast  Corp . 38 

Emco  Cement  Products  Corp . 76-77 

Feather-Lite  Mfg.  Co . 33-34 

Fire  Lite  Alarms  . 95 

The  Flintkote  Company,  Inc . 62-63 

Gregg  Engineering  Co .  1 1 

Hauck  Manufacturing  Co . 39-40 

Hibner  &  Co . 1 

Homasote  Co .  50 


EXHIBITOR  BOOTH  No. 

Industrial  Bank  of  Commerce  .  27 

International  Caatings,  Inc .  28 

Jerith  Mfg.  Co.  101 

Johns-Manville  Sales  Corp . ,.  43-44 

Jones  &  Brown,  Inc.  72 

Keasbey  &  Mattison  Co  70 

Kenitex  Corporation  ..  35-36 

Koppers  Company,  Inc  68 

David  Levow  . 24 

Ludman  Carp . 99-100 

Lockport  Cotton  Batting  Co .  69 

Matt  Coil-less  Burner  Co .  92 

Molloy  Machine  Corp.  104 

The  Moloney  Co .  59 

National  Aluminum  Dist.,  Inc.  93 

National  Bartile  Roof  Corp .  56 

Old  Quaker  Paint  Co .  .  97-98 

Orchard  Brothers  .  26 

Owens-Corning  Fiberglas  Corp . 66-67 

Perma  Products  Corp .  57 

Pioneer  Stone  Cote  Sales  Co  .  60-61 

Reliable  Distributors,  Inc .  19 

Reynolds  Metals  Co .  14 

Ruberoid  Co . .*. . 20-21 

Seaboard  Plastics  Corp .  64 

A.  Shelburne  Co . 

Smith  Asbestos  Products,  Inc .  49 

Smith's  Hoist  &  Manufacturing  Co . 90-91 

Stewart-Warner  Corporation  .  15 

Supradur  Corporation  of  N.  Y .  29 

G.  H.  Tennant  Co .  78 

The  Texas  Co .  79 

United  States  Gypsum  Co .  46 

U.  S.  Naturalith  .  6 

Verflex  Sales  Corp.  108 

Weather-Proof  Co .  22 

Winter-Seal  Corp . 74-75 

Wood,  Wood  &  Wood,  Inc .  7 


bar.  Viet*  I’msidont,  City  Bank,  De¬ 
troit  ;  and  Ehvyn  Pond,  Allied 
KuildiiiK  Credit.s,  Lo.s  Angeles. 

Reuel  \V.  Elton.  General  Mana¬ 
ger.  American  Trade  A.s.sociation 
Executives,  who  directs  an  organi¬ 
zation  of  over  l.'SOO  e.xeciitives  in 
every  important  trade  association 
in  the  country,  will  give  a  talk 
called.  “Through  the  Looking 
Glass”  at  the  “Se.ssion  6-6”  forum. 

Visitors  to  the  convention  will 


find  the  admission  and  luncheon 
costs  very  moderate.  The  price  for 
the  three  day  convention  includ¬ 


ing  all  forum  sessions,  functions, 
and  luncheons,  is  only  fifteen  dol- 
(Continued  on  Pof/e  52) 


Credit  experts  who  will 
address  Nersico  conven¬ 
tion.  L  to  R:  Hugh  Dun¬ 
bar,  Vice  Pres.,  City 
Bonk,  Detroit;  Elwyn 
Pond,  Allied  Building 
Credits,  Los  Angeles; 
Jockson  Chambers,  Pres., 
Gromoton  Not'l  Bonk  in 
Bronxville,  N.  Y. 


Pre-Cuf 

Ornamental 

Iron 

R  new  and  easier  way  to  seli  and 
install  this  popular  product 


From  Data  Furnished  By 
Dallas  Iron  &  Wire  Works.  Inc. 


ORNAMENTAL  iron  has  long 
been  favored  by  American 
home  owners  both  for  decorative 
and  practical  purposes.  Even  in  the 
relatively  slow  building  year  of 
1939  over  seven  million  dollars 
worth  of  ornamental  iron  was  sold 
and  in  1947  at  least  45  per  cent  of 
all  homes  built  used  this  product. 
The  market  is  vast  and  embraces 
both  old  and  new  construction. 

Today’s  speculative  builder  is 
compelled  to  “dress  up’’  his  homes 
to  sell  them  at  current  prices  and 
there  are  few  products  which  will 
do  this  so  well  as  ornamental  iron, 
yet  the  cost  is  very  modest.  Mil¬ 
lions  of  older  homes  are  being 
modernized  these  days  and  the 
replacement  of  rotting  w(X)d  porch 
railings  and  columns  and  stair  rail¬ 
ings  with  ornamental  iron  is  pro¬ 
ceeding  apace. 

Packaging  and  pre-cutting  of 
ornamental  iron  has  made  the  job 
of  selling,  handling,  and  installing 
considerably  easier  and  helps  as¬ 
sure  a  high  volume  of  business  for 
aggressive  dealers.  Under  this 


Photos  at  left  show  the  various  steps  in 
installing  pre-cut  iron  railings.  Top  picture 
shows  assembly  of  pickets  end  rails.  Second 
(from  top),  fastening  parts  with  screwdriver. 
Third,  bolting  scrolls.  Bottom,  screwing  on 
decorative  cap. 

— f*h-atos  courti'sy  Dallas  Iron  &  Wire  Works 


method  all  parts  are  packaged  in 
cardboard  boxes  and  labeled  for 
identification.  The  dealer  can,  in 
less  than  five  square  feet  of  floor 
space,  .stock  66  linear  feet  of  rail¬ 
ings  to  fit  any  given  opening  and 
can  make  any  one  of  a  very  large 
number  of  different  patterns.  He 
can  also  fit  any  pitch  of  stairway  or 
assemble  porch  columns  up  to  8 
ft.  in  height  in  hundreds  of  pat¬ 
terns. 

Pre-cutting  also  eliminates  the 
necessity  of  having  exact  measure¬ 
ments.  Even  highly  trained  work¬ 
ers  make  mi.stakes  in  measure¬ 
ments  and  those  made  by  the  home 
owner  himself  are  likely  to  be 
wrong  about  60  jier  cent  of  the 
time.  With  pre-cut  iron  the  cus¬ 
tomer  need  only  supply  the  dealer 
with  approximate  measurements 
which  determine  the  number  of 
pickets  and  scrolls  needed  and 
whether  he  needs  four  or  six  feet 
of  stringer  sets. 

Installation  is  remarkably  sim¬ 
ple.  Everything  needed,  including 
bolts,  .screws,  angle  clips,  fibre 
sleeves  for  masonry  walls,  etc.,  is 
in  the  package.  The  railings  or  col¬ 
umns  are  a.s.sembled  right  on  the 
job.  As.sembly  and  in.stallation  re¬ 
quires  a  hack-saw,  .screw  driver 
and.  in  .some  ca.ses,  a  stone  drill 
and  a  cold  chi.sel. 

The  dealer  can  offer  pre-cut 
ornamental  iron  knocked  down  for 
assembly  and  in.stallation  by  the 
cu.stomer,  or  a.ssemble  it  and  let  the 
{Continued  on  Page  69) 
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VERFLEX  CONTINUES  TO  MAKE  HISTOK/U! 


Ill  TEXTURED 
■  "ll  COATING 

the  NATURAL  sidewall  coating! 

•  Available  in  3  Textures: 

Series  100  Series  230  Series  300 
Smooth  Sand  Pebble 


PRESSURE  14  I 

A  P  P  L  I  E  D  ||  ■  ■■ 

A  scientific  compound  of  Silicon-Asbestos-Mica  . . . 

•  Equal  to  10  or  more  thick-  •  Tor  all  weathered  surfaces: 

nesses  of  ordinary  house  Cement  Block;  Brick;  Stucco; 

paint!  Asbestos  Shingling;  Wood 

Siding;  Wood  or  Asphalt 
-v  Shingling! 


^^fXTUREDCOATlM 


c*$§fuH 


WHY  CREATE  PROBLEMS! 

Dow't  risk  your  ropuhiHoa! 
Avoid  tuck  pitfoUt  at  COM¬ 
PLAINTS!  MILOeW!  DIS¬ 
COLORATION!  PROFIT-CON- 
SUMINO  CALL-RACKS!  Sot  u^ 


1.  Mildew  resistant! 

2.  Water  repellent! 

3.  Termite-proof! 

4.  Windproof! 

5.  Lime  resistant! 

6.  Fire  retardent! 

7.  Chip- proof! 

8.  Color  fast! 

9.  Heat  insulating! 

10.  Cohesive  plus  Adhesive! 


can  be  in  a  new  business  ...  or  set  up  a  new  and  instantly  profit- 
^ale  department  in  a  field  that  is  rapidly  sweeping  the  country, 
^ink  of  it!  Where  once  housepainting  was  an  oft-repeated  job  that 
look  days  and  necessitated  weeks  of  good  weather  .  .  .  now  you  can 
offer  BEAUTIFICATION,  INSULATION  and  PROTECTION  far  beyond 
the  limits  of  mere  paint.  It's  a  fabulous  story  —  and  one  which  is 
making  SALES  AND  PROFIT  HISTORY  everywhere.  Get  in  it  today! 
AAail  th«  coupon  at  once  and  get  the  pick  of  remaining  territories. 


VERFLEX  SALES  CORPORATION  (Seal-Tec  Div.) 

Carlstadt,  New  Jersey 

Pieose  lend  complete  informotion  to: 

VERFLEX  SALES  (ORP. 

DivitMii  of 

We  ore  Dealer,  Distributor,  Applicator 

The  VERFLEX  CO,  INC. 

City  &  State . 

Q  We  ore  familiar  with  this  type  of  work. 

Q  We  ore  not  familiar  with  this  type  of  work. 

Territory  desired  . 

CARLSTADT,  NEW  JERSEY,  U.SA. 

HUbbord  7-7t78 

M 
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You  Can  Make  Sales  Histoky  With  YekelexH! 


Sm£ 

For  all  masonry  surfaces  . . .  both  indoor  and 
exterior.  Adds  character  and  beauty,  gives 
more  efficient  and  longer-lasting  protection. 

★  WEATHERPROOFS! 

★  SUN-PROOF! 

★  WINDPROOFS! 

★  RESISTS  HEAT  and  COLD' 


10  plus  reasons  for 


PREFERENCE! 

Absolutely  waterproof! 

>  Six  beautiful  colors  plus  white! 

•  Mildew  resistant! 

+  Reduces  frost-crack  from  rain- 
soaking! 

Reduces  heating  costs  by  its 
resistance  to  moisture! 

Won't  blister,  peel,  crack  or  chip! 

Alkali-proof  —  unaffected  by  lime 
in  cement! 

Applies  easily  —  self  leveling! 

May  be  brushed  or  sprayed  on! 

May  be  tinted  by  adding  oil  colors! 

Note;  Asbestos-Seal  is  not  recommended 

for  exterior  wood  surfaces. 

Use  Reody-Mixed  VERFLEX  House 

Paints 


HOMei  TRIATED 
IN  1947  STILL 

eoiNO  sntoNG 

IN  19S2I  PROOF 
OTrXTOOTST. 


Progress  is  a  sign  that  a  product  is  good.  What  mattes  it  good  includes 
the  diligence  of  the  research  that  created  it  and  confimies  from  then 
on  .  .  .  the  everlasting  vigilance  of  its  quality  .  .  .  the  care  and  fore- 
sight  of  its  manufacture  ...  all  make  up  the  reasons  for  its  prefes- 
ability.  Add  to  these  the  alertness  of  the  Sales  Department,  with  oc^ve 
dealer-factory  cooperation,  advertising  and  promotion  —  and  you  ^ 
have  an  unbeatable  combination.  VERFLEX  makes  these  factors  ® 
consistent  part  of  its  program.  That's  why  VERFLEX  products  continua',5=-^ 
to  make  history! 

Asbestos-Seal  has  been  used  from  Maine  to  Florida  for  over  half  a*, 
decade  without  a  single  failure!  It  has  been  used  as  a  pattern^ 
imitate  .  .  .  it  has  never  been  equalled!  You  can  enjoy  a 
'round  profit-building  business,  too.  Just  fill  in  and  mail  the. 
today 


VERFLEX  SALES  CORP.. 

VERFLEX  SALES  CORPORATION  (Asbestos-Seal  Div.) 

Carlstadt,  Nev^  Jersey 

Please  send  complete  informotion  to: 

Divitkwi  of 

The  VERFLEX  CO.,  INC. 

We  ore  Dealer,  Distributor,  Applicotor 

Address  . 

CARLSTAOT,  NEW  JERSEY,  U.SA. 

HUbbard  7.7t78 

City  &  State . 

Q  We  ore  familiar  with  this  type  of  work. 

|~~)  We  ore  not  familiar  with  this  type  of  work. 

Territory  desired  . 
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Jalousie  doors  and  full  length  glass  jalousies  were  used  here  to 
provide  ventilation  in  window  wall  facing  terrace. 

— Photo  coortosy  Pro  Tfct  I'  Jaloitsio  Coif' 


The  combination  of  jalousies  and  picture  windows  gave  this 
porch  enclosure  complete  ventilation  and  perfect  visibility. 

— Photo  courtesy  .IJoms  /:n<;i»jt'»’riii^/  Co. 


During  the  past  few  year.'< 
jalou.-^ies  have  been  .sold  and 
installed  by  an  increasinjr  number 
«»f  specialty  dealers.  Long  consid¬ 
ered  .suitable  only  for  warm  cli¬ 
mate  areas,  this  profluct  is  now 
being  sold  with  great  success  even 
in  those  parts  of  the  country  that 
have  very  cold  weather  in  winter. 
Design  improvements,  i)recision 
part.s,  high  quality  standards,  and 
scrupulous  care  during  fabrication 
have  made  the  modern  jalousie  a 
superior  type  of  window  which  can 
cope  with  the  extremes  of  both 
tropical  and  winter  weather. 

What  They  .\re 

Although  made  and  sold  for 
many  years  in  the  southern  parts 
of  the  U.  S.,  jalousies  have  only  re¬ 
cently  l)een  introduced  in  other 
sections  of  the  country  and  are  suf¬ 
ficiently  new  to  require  a  brief  ex- 
|)lanatory  description.  The  jalousie 
is  simply  a  kind  of  outside  Vene¬ 
tian  blind.  It  has  an  aluminum 
frame  (sometimes  made  of  wood 
l)ecau.se  of  the  metal  shortage)  and 
aluminum,  wood,  or  gla.ss  horizon¬ 
tal  slats.  The  ends  of  the  slats  or 


louvers  are  secured  to  the  frame  by 
metal  clamps  or  brackets  which 
have  pivots  that  permit  the  louvers 
to  turn  freely  and  easily  up  or 
down  as  desired.  A  geared  crank 
operates  the  louvers  from  inside 
the  room. 

Although  a  compari.son  has  been 
made  here  between  the  jalousie  and 
the  Venetian  blind  the  two  are  not 
precisely  alike  by  any  means.  The 


An  aluminum  framed  jalousie  with  slats 
made  of  glass.  Unit  can  be  of  ony  length. 

— Photo  courtesy  I'nion  Atuminum  Co. 


ordinary  interior  Venetian  blind  is 
very  light  and  its  slats  can  be 
raised  and  lowered  by  means  of  a 
cord.  Jalousies,  on  the  other  hand, 
are  precision  engineered  and  have 
very  strong,  rigid  frames.  More¬ 
over  they  have  no  cords  nor  can 
their  louvers  be  lifted  to  the  top 
of  the  window  or  lowered  to  its 
bottom,  instead  their  louvers  turn 
upward  or  downward  on  their  piv¬ 
ots. 

Venetian  Windows 

Properly  speaking  only  jalousies 
with  aluminum  or  wood  louvers  can 
be  considered  as  a  type  of  outside 
BLIND.  The  gla.ss  jalousie  is  actu¬ 
ally  a  WINDOW  and,  in  fact,  many 
manufacturers  call  them  VENE¬ 
TIAN  WINDOWS  which  is  a  very 
accurate  description.  It  is  the  glass 
jalousie  which  is  spreading  so  rap¬ 
idly  all  over  the  country  and  is  be¬ 
ing  sold  by  specialty  dealers. 

One  of  the  very  valuable  features 
of  the  Venetian  window  is  the  vari¬ 
ety  of  gla.ss  that  can  be  used  in  it. 
In  addition  to  clear  plate  gla.ss 
(usually  about  14"  thick),  the 
dealer  can  offer  his  prospect  tinted 
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from  floor  to  coiling. 

Jalousies  are  extremely  flexible 
and  can  be  made  to  any  height  al¬ 
though  the  widths  are  more  stand¬ 
ardized  depending  on  the  maker. 
They  can  be  made  to  reach  from 
floor  to  ceiling  or  erected  on  bulk¬ 
heads  as  the  customer  wishes.  Some 
manufacturers  favor  the  KI)  op¬ 
erator  whom  they  provide  with 
frame  lengths,  standard  width  lou- 
vei’s,  and  hardware.  However, 
other  manufacturers  provide  the 
dealer  with  assembled  windows 
made  to  measurements. 

Very  tall  Venetian  windows  usu¬ 
ally  have  more  than  one  operating 
crank  since  each  crank  can  only 
(CtnifinitKl  on  Pafu  Sft) 


Right:  Glass  jalousie  serves  admirably  as  an 
interior  partition  which  permits  perfect  ven¬ 
tilation  yet  allows  unlimited  visibility. 

Fhtto  ronrfrs\  ll'eaihrrmii.Kter  Jalousie  & 
ll'iiic/iw  Mfg.  Corf. 


Lower  Left:  Full  length  glass  jalousies  were 
used  to  enclose  this  open  porch  on  three 
sides.  Note  thot  door  has  a  glass  jalousie. 

riioto  i'ourfesy  (  asement  Hardware  Co. 


Lower  Right:  This  photo  showing  use  of  glass 
jalousies  to  enclose  a  breexeway  is  dramatic 
evidence  of  their  value  even  in  cold  climote. 

Choto  einirtesy  I.udman  Corf'. 
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Easier  to  sell  and  install  than  you  think,  this 
product  can  be  a  rich  source  of  extra  profits 


From  Dala  Furnished  By 
The  A.  W.  Barnhart  Co. 


SELLING  screens  to  commercial 
and  industrial  establishments 
is  a  rich  source  of  profits  that  is 
all  too  often  nejrlected  by  home  im¬ 
provement  dealers.  True,  .sales  to 
private  homes  are  the  dealers’ 
bread  and  butter  but  there  is  no 


obtain  .screens  for  the  type  of  win¬ 
dows  most  commonly  used  in  com¬ 
mercial  and  industrial  buildinj?.s. 

To  the  inexperienced  the  hard¬ 
ware  and  framinjr  of  such  units 
may  seem  terribly  complicated  but 
actually  the  problems  of  .screening 
commercial  windows  have  been 
solved  long  ago  anti  it  is  always 
po.ssible  to  obtain  either  the  mate¬ 
rials  (parts)  or  the  completely  as¬ 
sembled  .screen  for  any  type  of 


Your  services  should  extend  to 
all  the  commercial,  industrial,  and 
in.stitutional  buildings  in  your 
neighborhood.  Screening  of  all 
types  of  windows  is  a  necessity  for 
health  and  comfort.  Factory  offices, 
plant  toilets,  fotnl  manufacturers, 
food  purveyors,  office  buildings, 
and  hospitals  all  require  screens  to 
combat  in.sects  and  or  sun  glare. 
For  the  latter  shade  .screens,  which 
give  protection  again.st  lx)th  in¬ 


need  to  pass  up  the  cake.  One  of 
the  principal  rea.sons  why  dealers 
fail  to  take  up  the  lucrative  com¬ 
mercial  .screen  business  is  that  they 
do  not  realize  how  ea.sy  it  is  to 


window  if  you  apply  to  the  right 
sources.  If  you  .sell  .storm  .sash  and 
.screens  you  should  make  yourself 
the  window  treatment  specialist  of 
the  community. 


.sects  and  excessive  sunlight,  are  a 
necessity. 

The  type  of  window  most  fre¬ 
quently  encountered  in  factories 
{Continued  on  Page  54) 


1.  Pivoted  window  hos  two  screens,  lower  one  inside,  upper  one 
outside.  2.  Protected  window  with  wicket  screen  on  the  inside. 


3.  Outward  projecting  window  with  operating  bar  screened  on  the 
inside.  4.  Inward  opening  window  has  screen  installed  outside. 

—  ehotos  coiirti'sy  A.  H'.  Piirnhart  Co. 
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T  TERE’S  my  advice  to  everyone 
selling  building  specialties: 
stop  estunathig! 

Stop  estimatinj?,  I  hear  you  say, 
why  that’s  the  way  we  quote  our 
prices.  My  answer  to  this  is  .Vo  //o« 
don't.  Let’s  investigate. 

Unle.ss  things  have  changed  since 
I  was  the  Sales  Manager  for  an 
insulation  applicator  a  couple  of 
years  ago,  what  you  say  in  your 
adverti.sements  is,  “Call  us  for  a 
free  estimate.’’  Your  .salesmen  .say, 
“Good  morning.  Madam,  I’m  from 
the  All  Comfort  Company.  I’d  like 
to  measure  your  home  for  insula¬ 
tion  .so  that  I  can  give  you  an  esti¬ 
mate  of  what  it  will  cost.’’  Your 
rei)ly  postcards  that  go  out  with 
your  direct  mail  campaigns  read, 
“Yes,  you  may  call  at  my  home  so 
that  you  can  give  me  an  e.stimate 
of  what  it  will  cost  to  install  com¬ 
bination  storm  w  i  n  d  o  w  s  a  n  d 
.screens  in  my  home.” 

All  right,  all  right,  you  may  not 
u.se  that  word  but  the  building  spe¬ 
cialty  men  in  my  neck  of  the  woods 
certainly  do  and  I  think  that  word 
is  costing  many  a  .sale  day  after 
day. 


Wrong  Word 

Here’s  why:  Isn’t  it  true  that, 
when  you  or  your  .salesmen  arrive 
at  a  price  for  doing  a  job,  that 
price  is  almost  always  your  fixed 
price  for  the  job.  If  it  is  easier 
than  you  think  it  will  be,  your  com¬ 
pany  makes ,  more  money  on  that 
job.  If  the  job  is  tougher,  then  you 
don’t  make  as  much,  but  it  all  fig¬ 
ures  in  on  the  average  profit  that 
you  will  make  on  all  your  jobs.  My 
point  is  that  you  determine  what 
the  price  will  be  before  you  quote 
the  prospect  and  if  he  .says  O.K. 
then  you  do  the  job  at  that  price 
and  no  matter  (within  reason) 
what  comes  up  that  fellow  is  billed 
the  price  that  you  figured  out  be¬ 
fore  you  started  the  job. 

All  right.  You  have  quoted  a  flat 
price  for  the  job  and  the  prospect 
is  made  to  understand  (finally) 
that  that  price  is  firm  and  that  he 
can  know  in  advance  exactly  what 
it  will  co.st  him.  And  yet  I’ll  bet 


Don't  CaU  You  PRICE 
An  ESTIMATE! 

Yon  can  increase  you  chances  of  getting  that 
contract  hy  reassuing  the  prospect  that  you 
qnotation  is  really  a  fixed  and  final  price 


•) 


By  WILLIAM  SHEPPARD 
Sales  &  Advertising  Consultant 


you  that  nine  out  of  ten  .salesmen 
call  that  flat  price  an  estimate. 
Why  e.stimate  when  you  know? 
Why  guess  when  you  have  made 
up  your  mind?  Here’s  what  Web¬ 
ster  gives  as  a  definition  of  esti¬ 
mate:  “To  fix,  esp.  roughly,  or  to 
calculate  approximately,  as  the 
worth,  .size,  or  cost.” 

You  see,  estimate  means  to  “cal¬ 
culate  approximately.”  Webster 
says  so.  And  whether  the  salesmen 
in  our  business  know  that  or  not, 
most  of  Ota-  prospects  do. 

And  how  does  that  affect  them? 
This  way: 

These  days  prospects,  con¬ 
sumers,  buyers,  what-have-you  are 
fed  up  with  high  building  prices. 
They  are  shying  away  from  get¬ 
ting  new  homes  built,  new  addi¬ 
tions  put  on,  remodeling.  They 
have  tried  it  and  alrno.st  every  time 
the  fini.shed  price  was  far  more 
than  anticipated.  Now  they  didn’t 


start  the.se  projects  blindly  without 
inquiring  about  the  price.  No,  they, 
you  can  be  sure,  first  got  an  esti¬ 
mate.  Yes,  that’s  what  I  .said,  an 
e.stimate,  an  “approximate  calcula¬ 
tion”.  They  didn’t  get  a  flat  price. 
Even  if  they  thought  they  were 
getting  one,  the  builder  or  the  ar¬ 
chitect  was  unable  to  keep  it  flat. 
And  .so  they  have  shied  away  from 
that  dangerous  word  estimate. 
They  know  that,  as  far  as  they  are 
concerned,  estimate  means  a  fig¬ 
ure  that  never  comes  true. 

But,  as  far  as  you  are  concerned, 
your  e.stimate  is  a  flat  price.  It  is 
the  price  that,  come  hell  or  high 
water,  your  prospect  will  pay  for 
his  job  after  he  .says  “Yes”  to  you. 

Then  why,  in  the  name  of  the 
guy  who  invented  the  $  sign,  don’t 
you  get  credit  for  it?  Why  brag 
about  giving  free  estimates  when 
your  prospects  want  no  part  of  it 
and  you  aren’t  giving  estimates; 
you  are  giving  the  real  thing. 

My  advice  to  you  is  to  eliminate 
that  word  from  your  vwabulary 
and  eliminate  it  from  the  vocabu¬ 
lary  of  all  your  salesmen.  If  ever 
(Coutinued  on  Page  56) 


A  Ronnd-Up  Article  On  The 


Wide  Variety  of  METAL  AWNINGS  Now  |j 


4LTH()UGH  the  aluminum  Metal  awniiiKs  have  become  They  do  not  rot,  rust,  warp,  tear, 
shortajje  has  forced  the  manu-  enormously  popular  with  the  home  or  become  mildewed  and  require 
facturers  of  metal  awnings  to  re-  owning  public  since  the  end  of  little  or  no  maintenance.  In  the 
(luce  their  i)roduction  the  industry  World  War  II.  There  are  many  rea-  warm  months  of  the  year  they  keep 
is  very  much  alive  and  is  .still  turn-  .sons  for  this  well  deserved  poi)u-  the  direct  rays  of  the  sun  from 
ing  out  a  wide  variety  of  awnings,  larity  but  mainly  the  home  owner  entering  rooms  and  heating  the  air 
In  fact,  there  is  a  greater  number  likes  this  product  for  its  durability  of  the  home.  At  the  same  time  they 
of  different  types  than  most  deal-  and  permanence,  decorative  value,  prevent  sunlight  from  fading  the 
ers  realize  and  it  is  for  this  rea-  and  the  i)rotection  it  affords  colors  of  expensive  rugs,  drapes, 
son  that  the  editors  of  this  i)ubli-  again.st  sunlight  and  weather.  and  furniture  upholstery.  During 

cation  have  decided  to  present  a  Once  they  are  installed  they  re-  the  cold  months  they  keep  rain, 
round-up  of  all  the  various  kinds  main  permanently  in  place  and  do  snow,  and  ice  off  the  windows  and 
of  metal  (and  })lastic)  awnings  not  have  to  be  taken  down  and  i)ut  sills  and  thus  help  to  reduce  win¬ 
now  on  the  market.  up  again  every  Spring  and  I'aH.  dow  cleaning  and  deterioration  of 


Left:  Aluminum  patio  awning.  Fixed  louv¬ 
ers  with  spaces  between  admit  air  but 
keep  out  sunlight  and  rain  yet  permit 
visibility.  Extreme  Left:  Window  awning 
and  doorway  canopy  of  same  construction. 

I'hotos  couttt'sy  i  Thru  .ilumittuin  Corp. 


Left:  Fixedy  hood  type  oluminum  owning 
and  door  canopy.  Louvers  punched  through 
top  and  side  provide  ventilation.  Extreme 
Left:  Opening  at  top  of  these  hood  type 
aluminum  awnings  prevents  gathering  of 
heated  air  yet  construction  provides  pro¬ 
tection  against  sunlight  and  rain. 

1‘hotos  (ertrcmf  left)  courtesy  Clut.tcrs  Mfti.  Co.. 


Left;  Aluminum  door  canopy  and  awnings 
of  the  fixed  type.  Assembled  by  dealer 
out  of  individual  parts.  Construction 
allows  vents  in  sides  and  top  for  ven¬ 
tilation.  Extreme  Left:  Same  type  but 
door  canopy  is  circular. 

—  Photos  courtesx  Industries,  Inc. 
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w()(k1  window  frames  and  other 
parts. 

Having  examined  the  benefits 
which  any  home  owner  can  expect 
from  metal  awnings,  let  us  take  a 
look  at  the  various  types  now  on 
the  market.  With  a  few  exceptions 
practically  all  non-cloth  awnings 
are  made  of  aluminum.  This  metal 
is  favored  because  it  does  not  rust 
or  corrode  and  is  both  light  in 
weight  and  strong.  The  exceptions 
are  made  of  light  gage  sheet  steel 
and  plastic.  The  plastic  types  are 
relatively  recent  developments  and 
are  ju.st  beginning  to  explore  the 
market. 

Plastic  Awnings 

The  particular  plastic  used  va¬ 
ries  according  to  the  manufacturer. 
For  the  most  part  they  seem  to  be 
plastic  laminates  reinforced  with 
glass  fibre.  Although  very  light  in 
weight  they  are  amazingly  strong 
and,  being  translucent,  they  per¬ 
mit  a  soft,  diffu.sed  light  to  filter 
through  in  much  the  same  manner 
as  frosted  glass. 

The  finish  on  all  aluminum  and 
steel  awnings  is  a  baked-on  enamel 
that  does  not  crack,  chip,  peel  or 
craze  when  properly  applied  at  the 
factory.  It  can  be  relied  upon  to 
provide  a  long  lasting  protection 
for  the  metal  to  which  it  is  applied. 
Plastic  awnings  do  not  require  any 
finish  or  colored  enamel  as  their 
color  is  an  integral  part  of  the  ma¬ 
terial  itself. 

Fundamentally,  there  are  two 
kinds  of  metal  awnings —  those 
which  are  FIXED  and  those  that 
are  MOVABLE  or  have  moving 
parts. 

{Continued  on  Page  57) 
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Photo  at  left  shows  a  Venetian  type  awning  with  the  louvers  in  the  closed  position. 
Louvers,  open  at  right,  can  be  operated  from  inside  the  room  by  a  simple  mechanism. 

Photos  courtisy  An’ttair  Corp.  of  Amt'ricii 


Folding  awning  fully  extended  (left)  in  the  down  position.  Same  type  of  aluminum 
awning  shown  at  right  is  folded  back  against  the  house.  Awning  is  operated  by  a  cord. 


— Photos  courtesy  K.m  Det,  Inc. 


Aluminum  roll-up  awning  with  interlocking  slats  that  roll  up  on  a  spring  bar  at  the 
forward  edge.  Awning  rolls  up  when  cord  is  released  as  shown  in  the  right  hand  photo. 

— Photos  courtesy  Orchard  Bros.,  Inc. 
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and  JALOUSIE  DOORS 

Makers 


The  jalousie  market  is  growing  by  leaps  and  bounds... every 
building,  new  or  old,  is  a  prospect!  Capture  your  share  of  this 
profitable  market  with  Windo-Tite  Glass  Jalousies. 

Lifetime  operational  ease ...  controlled  ventilation ...  even 
when  it's  raining!  Fingertip  control  that  locks  in  all  positions. 


PORCHES  AND  BREEZEWAYS 
The  "add-a-room"  appeal  is 
big  business  in  every  climate. 
Added  storm  sash  gives 
double- glass- wall-and-air- 
space  insulation. 

WIDE  RANGE  OF  SIZES 
and  specially  designed 
mullions  to  fit  every  opening. 
No  installation  headaches. 


COMMERCIAL  BUILDINGS 
Windo-Tite  jalousies  fit  any¬ 
where  and  everywhere. ..add 
beauty... more  light  and  air, 
and  privacy  too. 

REMODELING 

Windo-Tite  sells  on  sight  for 
remodeling  applications.  They 
add  a  brand  new  look  to  any 
home  at  a  modest  cost. 


SEE  US  IN  BOOTHS  99-100  AT  N.  E.  R.  S.  I.  C.  A. 


^YOUR  SALES  FORCE 
WITH  DEMONSTRATORS 


And  Watch  Tha  Fattasf 
Saht  Action  Yow'v*  Evor  SoonI 
Th«  |a(ow*i«  market  con  the 
biogeft  tolot-procktcar  yov  •yor 
draamed  aboutl  Don't  wait  for 
your  eompotttion  to  got  tb«  (onq} 
on  yoM...got  tlartddnow^TOO;^! 
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UNLIMITED  SALES 


Every  Windo-Tite  installation  will  sell  another  one  I  Buyers  are 
waiting... they  want  action!  You've  never  seen  a  product  that 
sells  so  fast.  Get  on  the  Windo-Tite  bandwagon  NOW. ..it's 
the  most  profitable  move  you  can  make! 


DOORS 


PORCH  ENCLOSURES 


SCHOOL 


OFFICE  PARTITION 


LUDMAN  CORP.  dept.  no.  bs  3,  box  4S4i,  miami,  Florida 


,You  may  enter  my  order  for  Q  Windo-Tite  Glass 
Jalousie  Demonstrators,  with  convenient  carrying  handles. 
Price  $15.00  net  each,  F.O.  B.  shipping  point.  Also  please 
send  me  complete  literature  and  competitive  prices. 


COMPANY. 


STREET 


ZONE _ STATE 


■n 
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Specialty  Industry  Nay  Get  More 
Metal  As  Shortage  Eases  Suddenly 

NPA  confused  as  prime  aluminum  producers  complain 
that  controlled  material  allotments  greatly 
exceed  orders  placed  at  mills 


The  aluminum  situation  has 
suddenly  taken  an  amazing 
turn  for  the  better.  There  is  now  a 
real  iMjssibility  that  the  desperate 
metal  shortage  which  has  been 
threatening  the  building  specialty 
industry  with  disaster  may  be 
eased.  There  are  two  reasons  for 
the  sudden  change : 

1.  The  “stretch-out”  of  the  mili¬ 
tary  program. 

2.  The  tremendous  speed  up  in 


I  (iood  sales  meetings  are  planned. 

I  The  best  ones  make  use  freely  of 
audience  participation.  Major  pro¬ 
gram  fault  is  that  an  attempt  is 
made  to  cover  too  much  subject 
matter.  Based  on  the  need  for  sales¬ 
men  to  get  help  on  specific  prob¬ 
lems,  these  suggestions  are  made 
for  meetings  which  are  sharp¬ 
angled  in  their  themes.  Thorough 
exploration  of  a  single  subject  is 
likely  to  be  far  more  valuable  than 
the  hop-skip-and-jump  meeting 
that  leaves  the  audience  starved 
for  tangible  ideas. 

Brush-up  on  demonstration. 

Use  mock  demonstrations.  Lt‘t 
the  salesmen  analyze,  criticize,  sug¬ 
gest  imjtrovement  in  techniques. 


aluminum  production  facilities. 

Back  of  this  is  the  fact  that  this 
is  an  election  year — a  fact  which 
gives  Washington  a  tremendous  in¬ 
centive  to  improve  the  plight  of 
small  manufacturers. 

Meanwhile,  according  to  the  New 
York  Journal  of  Commerce,  “Prime 
aluminum  product  manufacturers 
have  disclosed  that  they  disagree 
violently  with  Government  claims 
that  the  aluminum  shortage  con- 


Make  notes.  Build  up  formula  for 
ideal  demonstration. 

Best  answers  to  objections. 

Ask  .salesmen  to  tell  half  dozen 
objections  most  frequently  met. 
Let  individual  salesmen  relate  case 
histories  of  how  they  handle  those 
objections  in  specific  situations. 

Ways  salesmen  can  help  improve 
service  to  customers. 

Bring  people  in  from  order-fill¬ 
ing,  credit  and  billing  departments 
to  tell  about  mistakes  that  ari.se  be¬ 
cause  .salesmen  do  not  do  their  “pa¬ 
per  work”  properly.  Show  result¬ 
ant  waste,  cost,  delay,  and  how 
such  i)ractice.s  damage  good-will. 

“Why  I  lost  that  tale.*’ 

Let  salesmen  tell  about  “the  fish 
(Continued  on  Page  65) 


tinues  and  .said  flatly  the  supply  is 
ample  enough  to  permit  an  imme¬ 
diate  increase  in  allotments  to  civil¬ 
ian  producers. 

“Industry  representatives  have 
told  the  National  Production  Au¬ 
thority  that  their  surveys  show 
out.standing  controlled  material  al¬ 
lotments  ‘greatly  exceed'  the  or¬ 
ders  actually  placed  with  mills — 
indicating  that  a  high  percentage 
of  outstanding  CMP  tickets  won’t 
be  cashed. 

“Materials  now  in  fabricators’ 
hands  are  in  many  cases  ‘more  than 
adequate’  to  meet  authorized  con¬ 
trolled  material  orders,  the  group 
told  NPA. 

“Specifically,  the  indu.stry  repre- 
.sentatives  recommend  that  the 
aluminum  returned  to  the  Defense 
Production  Administration  by  the 
Defense  Department  due  to  the 
‘stretch-out’  of  the  airplane  pro¬ 
curement  program  should  be 
‘promptly  channelled’  into  a  se¬ 
lected  group  of  hard-hit  civilian  in¬ 
dustries. 

“Specific  industries  which  alumi¬ 
num  producers  felt  should  receive 
increases  in  their  second  quarter 
allotments  were  building  materials, 
utensils,  automobiles,  refrigerator 
parts,  and  pigments  for  paint.  But 
the  group  made  it  clear  there  is 
enough  aluminum  available  to  help 
(Continued  on  Page  64) 
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Two-Track  All  Aluminum 
Combination  Windows 

Andrea  Mfg.  Co.  now  has  avail¬ 
able  for  dealers  a  two  track  all 
aluminum  combination  window, 
P'eatures  of  the  window  include 
sturdy,  reinforced  corner  shields 
on  the  broad  picture  type  outer 
frame,  gla.ss  and  screen  inserts 
framed  in  aluminum,  in.sect  screen¬ 
ing  of  aluminum  mesh,  and  sliding 
inserts  that  assure  perfect  ventila¬ 
tion  control.  Immediate  delivery 
and  very  low  prices. 

*  « 

Pre-Packaged  Aluminum 
Awning  Now  Available 

A  new  pre-i)ackaged  aluminum 
awning  designed  for  easy  on-the- 
job  as.sembly  and  quick  installation 
has  been  announced  by  the  Childers 
Manufacturing  Company.  The 
Childers  company  is  the  South¬ 
west’s  largest  fabricator  of  alumi¬ 
num  products. 


This  new  awning  can  be  assem¬ 
bled  and  installed  by  the  dealer’s 
workman  or  by  the  home  owner  in 
as  little  as  20  minutes  per  window, 
reports  President  Bob  Childers. 
The  only  tools  needed  are  pliers  and 
a  screwdriver. 

Childers  awnings  and  door  cano¬ 
pies  come  in  a  complete  range  of 


sizes,  and  dealers  can  make  imme¬ 
diate  delivery  from  stock.  By  join¬ 
ing  various-size  face-sheet  sections 
together,  Childers  awnings  and 
door  canopies  can  easily  be  fitted 
to  large  double  windows,  porches 
or  patios  without  costly  custom¬ 
tailoring.  F'inish  is  gleaming  white 
enamel,  baked  on  in  infra-red  ovens 
at  the  factory. 

By  introducing  modern  mass- 
production  methods  to  the  manu¬ 
facture  of  awnings,  Childers  has 
been  able  to  price  these  new  awn¬ 
ings  far  below  custom-tailored 
awnings  of  similar  quality. 

♦  *  « 


Aluminum  and  Redwood 
Combined  in  New  Storm  Door 

The  new  Aluma-Wood  Storm 
Door,  another  high  quality  product 
of  Jerith  Manufacturing  Co.,  Phila¬ 
delphia,  Pa.,  makers  of  single  and 
triple-track  aluminum  combination 
storm  sash  windows  and  screens, 
has  just  been  introduced  to  dealers 
who  have  displayed  enthusia.stic 
reception  because  of  its  many  sell¬ 
able  qualities. 

The  Aluma-Wood  Storm  Door 
features  genuine  California  Red¬ 
wood  for  its  frame,  with  a  double¬ 
pane  glass  insert  of  heavy  gauge 
extruded  aluminum,  interchange¬ 


able  for  Summer  use  with  an  all¬ 
aluminum  screen  that  is  fronted  by 
a  suitable  grille.  The  beauty  of  the 
entire  door  is  further  enhanced  by 
the  u.se  of  a  diamond-shape  faced 
aluminum  kick-plate. 

«  *  « 

Personalized  Aluminum 
Door  Grilles 


A  new  and  very  attractive  type 
of  per.sonalized  aluminum  door 
grille  is  now  being  made  by  Dec-O- 
Grilles,  Inc.  Each  grille  is  custom 
made  of  heavy  weight  extruded 
aluminum.  If  desired  a  wide  variety 
of  cast  aluminum  figures  can  be  in¬ 
cluded  in  the  grille  design  together 
with  the  name  or  address  in  raised 
satin  finished  aluminum  letters. 
Background  of  the  entire  motif  is 
in  black,  baked-on  wrinkle  finish 
paint. 

Delivery  will  be  made  within  10 
days  F.O.B.  factory.  Grilles  are  14" 
high  and  29"  or  33"  wide.  List  Price 
$22.00. 

*  *  « 

New  Tension  Screen 

Loxcreen  tension  screens  now 
available  on  the  market,  feature 
several  developments  important  to 
the  tension  type  (frameless)  screen 
industry.  With  simplified  installa¬ 
tion  Loxcreen  has  only  4  screws  to 
.set.  Hanger  brackets  are  designed 
to  give  constant  pull  from  top  and 
bottom,  holding  in.sect  screening 
flush  again.st  blind  stops  or  sides 
(Ccrntinued  on  Page  75) 
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LOOK  af  these  features: 


•  PERMA-SHADE's  louver  ventilation  in  top 
sides  and  ends  is  unique.  Keeps  sunrays 

•  out;  lets  light  in  so  that  it  looks  like  soft 
fluorescent  lights. 


•  Circulation  through  sides  and  top  makes  it 
much  cooler. 


•  Ideal  for  commercial  as  well  as  residential 
use  because  it  is  sturdier;  even  largest  sizes 
are  rigid  and  strong.  Its  appearance  is 
dignified,  too. 


•  Fabricated  from  heavier  aluminum  sheets, 
PERMA-SHADE  gives  solid  protection 
against  snow  and  ice. 


•  NEVER  need  removing;  no  rust,  no  ratHe, 
no  expensive  call-backs. 


PERMA-Sff ADE,  the  sensationally  different 
awning,  brings  you  dozens  of  exclusive  sales 
features  that  no  other  awning  can  match.  It  is 
the  ideal  awning  for  year  'round  sales  ...  for 
commercial  as  well  as  home  installations. 


Potent  No.  2,572,821 


NOW, 


make  awnings  a  real  volume  item,  with  all  year  profits. 


Our  dealer  plan,  coupled  with  PERMA-SHADE's  exclusive  features 
are  designed  to  make  you  a  big  operator  in  the  awning  business. 


C  I 

sHAP^  bkaggs 

Manufacturing  Co.,  Inc. 

3580  Jackson  Ave.,  Memphis,  Tenn. 
Phones  48-0642—48-8786 


i 
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NOW  .  .  •  the  Roofing  Blends  Your  Customers  Demand! 


VERTIGRAIN 

Globe’s  exclusive  new 
shingle  texture  that’s 
sensationally  different. 
Makes  any  color  look 
better  .  .  .  beautifies 
every  roof! 


TAPE  RT  A  B 

SQUARE  BUTT  SHINGLES 

Superior  quality  roof¬ 
ing  shingles  with  extra 
thickness  where  shingle 
wears  most.  Extra  heavy 
tempered  all-weather 
asphalt  coating. 


When  customers  want  a  top  quality  roohng  in  the 
new,  lighter  colors,  show  them  Globe  Vertigrain  TAPER- 
TABS.  In  step  with  modern  home  architeaure.  Globe’s 
LIGHT-COLORS  are  blended  to  meet  the  trend  in  roofing 
styles  today.  These  sparkling,  pastel  shades  ’’belong”  with 
today’s  new  homes!  You  can’t  go  wrong  with  Globe 
LIGHT-COLORS  because  they’re  blended  by  the  foremost 
color  stylists  in  the  roofing  industry.  Satisfy  your  customers 
the  easy  way  . . .  and  be  sure  they’ll  remain  satisfied  for  years 
to  come.  Sell  them  Globe  Vertigrain  TAPERTABS  in  the 
exciting,  new  LIGHT-COLOR  blends! 


Offer  your  cuttomors  nothing  but  the  best...  Offer  thorn  GLOBE,  best  unr* — - 

for  coflipfor*  dotailt  about 

VERTIGRAIN  TAPERTABS  with  LIGHT-COLORS 

writ9,  wiro  or  phem 

GLOBE  ROOFING  PRODUCTS  CO.,  Inc. 

Whiting,  Indiana 


WATERPROOFING 


BUILDING  SPECIALTIES 


Miner  D.  Allen,  Pres,  of  Concord 
Maintenance  Co.  (right)  and  John 
Marker  (left),  an  associate,  standing 
outside  the  company's  showroom  and 
headquarters  in  Greenwich,  Conn. 


Conn.  Dealer  Uses  Direct 


.seasoii.s,  and  jilayiiig  up  specialties  these  home  owners  in  advance, 
which  are  appropriate  to  that  par-  The  mailing  addresses  are  com- 
ticular  period.  And  to  make  their  piled  from  a  listing  of  former  cus- 
sales  mes.sage  that  much  more  im-  tomers  over  a  10-year  period,  5,000 
pre.ssive  they  enumerate  “.some  of  folders  going  out  at  a  time.  If  an 
the  hundreds  of  home  owners  account  has  not  been  doing  busi- 
served  by  the  Concord  ('ompany”  ness  with  Concord  within  10  years, 
with  a  message  to  readers  to  “ask  he  is  placed  in  the  inactive  file. 
the.se  home  owners  about  the  qual-  These  names  are  replaced  by  those 
ity  and  efficiency  of  Concord  Home  of  likely  prospects. 

Service.”  I’ermi.ssion  to  u.se  their  “We  plan  our  mailings  that  way 
names  are,  of  course,  obtained  from  (Cnutivued  oit  Page  65) 


By  ALBERT  S.  KESHEN 
Speeded  Correspondent, 
Building  Specialties 


Mailing  pieces  can  be  effec¬ 
tively  employed  to  get  cus¬ 
tomer  leads  provided  tlu'y  are  .sent 
out  regularly  under  a  carefully 
prepared  .system  so  that  they  reach 
the  recipient  at  a  time  when  they 
may  be  in  particular  need  of  build¬ 
ing  specialties.  An  important  p.sy- 
chological  appeal  lies  in  listing  the 
names  and  addres.ses  of  satisfied 
customers  who  can  easily  be  re¬ 
ferred  to  by  their  neighbors  as  to 
the  (juality  of  the  concern’s  work 
and  what  is  more  important,  see 
first-hand  what  has  been  done. 

That  is  the  underlying  jirinciiile 
used  successfully  by  the  Concord 
Maintenance  Corporation  of  Green¬ 
wich,  Conn.  This  firm  makes  it  a 
practice  to  .send  out  a  barrage 
mailing  of  2-colored  folders  four 
times  a  year,  fitting  each  of  the 


WAILS  •  FOUNDATIONS 


ROOFING  *  INSULATION 
SIDING  *  Gutters  &  Leaders 
*  COMBINATION  WINDOWS 


One  of  the  very  simple  but 
very  effective  ads  that  the 
Concord  Maintenance  Com¬ 
pany  inserts  in  a  local 
Greenwich,  Conn.,  news¬ 
paper. 


CONCORD 

MAINTENANCE  COMPANY 

2  Ookridge  St.  Groom 

OR.  8-47S0  —  Day  or  Night 
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B.  S.  REPORTER .. . 


Ace  Industries  Moves  Wood 
Plant  to  Youngstown,  O. 

Mr.  E.  El.  Swartswelter,  Presi¬ 
dent  of  Ace  Indu.stries,  Inc.,  manu¬ 
facturers  of  combination  doors  and 
windows,  announces  the  removal 
of  the  company’s  wood  plant  from 
Seymour,  Ind.,  to  Youngstown, 
Ohio,  where  it  will  be  under  the 
direction  of  A.  H.  Stringer. 

«  *  « 

J.  M.  Alexander  to  Distribute 
Compo-Miracle  Products 

(''omi)o-Miracle  Products  Co.  of 
Berkley,  Michigan  is  j)roud  to  an¬ 
nounce  the  appointment  of  their 
General  Manager,  James  M.  Alex¬ 
ander.  as  exclusive  whole.sale  and 
retail  .sales  distributor  of  their 
complete  line  of  fine  aluminum  and 
stainless  steel  doors  and  windows. 


J.  M.  Alexander 


Mr.  Alexander’s  new  organiza¬ 
tion  will  be  known  as  COMPO 
SALES  CO.  and  will  handle  all  sales 
and  .services  in  the  Michigan  area. 
Construction  of  a  new  plant  has 
begun  on  the  home  of  COMPO 
SALES  CO.  at  Greenfield  Rd.  in 
Detroit. 


Mr.  Alexander  will  have  a  .sales 
organization  of  26  men  with  an 
anticipated  annual  sales  volume  of 
,'?2,()0(),00(). 

«  «  * 

Irving  Schwartz  Sets  Up 
Own  Storm  Sash  Plant 

Irving  Schwartz,  of  Philadelphia, 
active  in  the  aluminum  storm  win¬ 
dow  busine.ss  in  all  its  phases  prac¬ 
tically  from  it.s  very  beginning,  has 
.set  up  his  own  manufacturing  plant, 
the  Jerith  Manufacturing  Com¬ 
pany,  with  general  offices  and  fac¬ 
tory  facilities  at  2025  East  Bo.ston 
Street,  Philadelphia  25,  Pa. 

Prior  to  this  venture,  Mr. 
Schwartz  was  one  of  the  principal 
owners  of  the  former  Storm  Wiz¬ 
ard  Manufacturing  Company,  of 
that  City,  makers  of  the  well  known 
Storm  Master  all-aluminum  single 
track  .storm  window,  and  the 
equally  fine  Cadillac  Triple  Track 
Storm  Window. 

Both  of  these  well  engineered 
products  will  be  continued  in  pro¬ 
duction  by  the  Jerith  Manufactur¬ 
ing  Company,  with  the  .same  dealer¬ 
ship  .set-ups  as  under  the  old  firm. 

*  *  « 

R.  A.  Childers  Elected  To 
NMAA  Director's  Board 

R.  A.  Childers,  President,  Chil¬ 
ders  Manufacturing  Company  was 
elected  a  Director  of  the  National 
Metal  Awning  Association  at  its 
Annual  Convention  .just  held  in 
.New  Orleans. 

Childers  Manufacturing  Com¬ 
pany,  one  of  the  largest  fabricators 
of  aluminum  products  in  the  South¬ 
west,  set  up  a  new  awning  plant 


only  two  years  ago  and  now  has 
di.stribution  throughout  the  coun¬ 
try.  They  recently  moved  into  a 
new  factory  at  5620  West  11th 
Street.  Total  investment  there  in¬ 
cluding  the  50,000  .sq.  ft.  building 
is  in  exce.ss  of  $250,000. 

*  *  * 

Levy  Appointed  Vice  Pres. 

By  Andrea  Mig.  Company 


Herbert  Levy 


Alfred  Stoloff,  president  of  An¬ 
drea  Mfg.  Co.,  Lynbrook,  L.  L, 
N.  Y.,  announces  the  appointment 
of  Herbert  Levy  as  vice  president 
of  the  company.  Mr.  Levy  was  for¬ 
merly  connected  with  Motorola- 
New  York,  Inc.  The  Andrea  Mfg. 
Co.  makes  all  aluminum  two-track 
combination  windows. 

*  «  « 

Ingersoll  Products  Div. 
Announces  Appointments 

Ingersoll  Products  Division  of 
Borg-W’arner  Corp.  of  Chicago  has 
announced  the  following  appoint¬ 
ments  : 

R.  E.  Duncan  has  recently  joined 
the  company  as  Commercial  K(K)1- 
shade  representative  at  the  Chicago 
(Contitiiicd  on  Pa(je  70) 
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On  The  House 

(Continued  from  Page  29) 

creased  aluminum  allotments  for 
the  third  quarter. 


You  are  cordially  invited  to  visit  our 
Booth  No.  13  at  the  NERSICA  Convention 
March  24,  25,  26,  Hotel  Statler,  New 
York. 


This  department  has  often  dis> 
eussetl  nays  and  means  of  fighting 
the  tiangerous  spread  of  local 
“(Jreen  River”  laws  which  place 
restrictions  on  door-to-door  selling. 
Sometimes  it  has  seemed  like  a 
lonely  struggle  against  overwhelm¬ 
ing  mills.  It  is  gratifying  to  l»e  aide 
to  report  that  the  huihling  s|>ecialty 
industry  now  has  the  National  Bet¬ 
ter  Business  Bureau  in  its  corner. 

In  a  special  bulletin,  ‘‘The  Right 
of  Free  Men  to  Engage  in  Legiti¬ 
mate  Business,”  the  N.  B.  B.  B. 
.said  there  were  about  7,000  com¬ 
panies  of  all  sizes  engaged  in  di¬ 
rect  selling  with  annual  .sales  esti¬ 
mated  at  $7,000,000,000.  These 
companies  employ  more  than 
1,000,000  workers  to  manufacture 
a  great  variety  of  products  brought 
direct  to  householders  by  more 
than  1,500,000  sales  persons. 

I'hesc  sales  persons,  most  of 
whom  live  in  the  communities  in 
which  they  work,  are  a  cog  in  the 
distributive  process,  particularly 
for  the  introduction  of  new  proil- 
iicts,  the  bureau  maintaineil.  ^‘ith 
respi'ct  to  certain  kinds  of  gooils. 
it  added,  no  other  truly  effective 
means  of  selling  has  yet  been  ilis- 
covered. 


When  shortages  and  restrictions  are  gone,  an  exclusive  franchise  for  selling 
Arlite  in  your  territory  will  be  one  of  the  most  valuable  assets  you  can  have. 
Decide  this  for  yourself  by  comparing  Arlite  with  any  other  combination 
windows  you  choose.  Write  in  now  for  the  Arlite  Comparison  Chart,  then 
decide.  Plan  for  your  future  by  inquiring  today.  Ask  if  yaur  territory  is  still 
open.  If  it  is,  "stake  your  claim."  There's  no  obligation.  An  Arlite  franchise 
can  be  a  "gold  mine"  for  you  when  business  returns  to  normal.  Write  in  now, 
and  let's  talk  it  over. 


"Furthermore,”  it  held,  “house- 
wive.s  welcome  the  comfort,  con¬ 
venience,  .service  and  personal  dem- 
on.stration.s  which  the  direct  seller 
brings  them.  Busine.ss  operates 
under  the  stern  injunction  of  eco¬ 
nomic  necessity  to  please  its  cus¬ 
tomers.  If  they  did  not  like  this 
method  of  selling,  it  would  have 
Itassed  out  of  the  picture  long  ago.” 

The  hiireaii  acknowledged  that 
there  wer*‘  abuses  in  direct  selling 
hut  insisted  that  “there  is  a  minor¬ 
ity  of  fraiidident  direct  sellers  just 
as  there  is  a  minority  of  dishonest 
(Continued  on  Page  52) 


Finatt,  axtrudad  olumitHim  froniM,  highast  quality,  fuHy 
protactad  from  blackaning  or  corroaion  by  Iba  onodixing 
procau. 

Groovat  on  oil  throa  ponab  Hnad  wMi  wotarproof  fab 
to  osturo  maximum  aoM  whan  raising  and  loworing. 
Each  ponal  glides  indapandantly  in  its  own  track — oil 
the  way  up  or  all  the  way  down. 

(•am  mor*  about  thmam  etfcor  ArlHm  ftitwrt: 

•  Exdathw  Mafic  Oatch  •  Fiaalar-fraaf  Krssa  lock 

•  Exclasnt  Tract  Sptsadsr  •  InrisiMa  aaapAsIs  traiaafa 

•  tanuinaly  wlf-storiaf  •  Sall-sqaarinf  fraawt 

•  Fally  waatharstriffad  •  t-aait  lakasiaaiblir  packafiaf 


ARLITE  INDUSTRIES 

Division  of  Chos.  F.  Router  I,  Co. 

209  Forkhurst  Street,  Nowork  5,  N.  J. 


[  ARLITE 

CombuutioH  WiBdows 
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Dealers  and  distributors  wanted  to  sell  this 
nationally  advertised,  complete  line.  Ron-del 
folding  aluminum  awnings  give  beauty,  com¬ 
fort,  protection,  utility,  low  cost  and  lifetime 
durability  to  pleased  customers. 

Made  in  standard  style,  door  hoods,  commercial 
awning  and  canopy,  casement  type,  and  custom 
made 

Send  the  coupon  for  literature  and  our  profit¬ 
making  deal,  or  phone  us  at  PROSPECT  2791- 
2828. 


Because  the  Ron-del  folding  awning  is  perman¬ 
ent  ...  it  is  designed  to  last  a  lifetime.  Folded 
up  or  down  at  a  touch. 

It  reduces  maintenance  and  replacement  costs. 

Low  first  cost  due  to  mass  production. 

Unsurpassed  beauty  with  a  wide  range  of 
standard  colors  in  chip-proof,  baked-on  enamel. 

Heavy  gauge,  rust-proof  aluminum  construction. 


Ron-del,  Inc. 

PenthouM,  R«Mrv«  Life  Loon  Building 
Dollot,  Toxos 

$«nd  mo  your  lotott  litoroturo  ond  information  on  how  I  con  moko 
good  profits  with  your  owning  lino. 

Nomo . 


2iuckui  %  OtUiaU 


Engineered  for  quick,  easy  installation  with  low 
labor  cost.  No  mess,  bother,  scaffolding  or  rig¬ 
ging 


Addross. 


.  Stoto . 

Distributor  QJ 


52 


BUILDING  SPECIALTIES 


^  Thv  Tih»  that  meann 


More 
Volume 


We  are  pleased  to  announce  that 
we  now  can  deliver  all  colors, 
as  previously  shown  in  our 
complete  line. 


eaiimsT 

COMPANY 

manufaciufrs  of  p/oific  fi/e 

2938  West  63rd  Street 
Chicago  29,  Illinois 


GHlLDCRgyr 


Com, 


.rtfcutor,;  Son.  ***'’*b«»for. 
"''"iloblo.  ♦•'•'•itorio,  Mtill 


On  The  House 

(CoiifinKcd  fnmi  Paf/i>  50) 

retuilern  uikI  mail  ordor  firiiit*.  Ah 
in  true  of  Ameriean  luiHineHH  an  a 
nliole.  that  minority  in  very  nmall. 
for  out  of  111,114  eouipIaintH  re- 
«‘eive*l  hy  the  natioii'n  better  Imwi- 
iieHH  hiireauH  during  the  firnt  nix 
montliH  i»f  1951.  «mly  11^4  per  cent 
involved  direct  Helling  penerally." 

riie  Imreaii  HiippeHteil  more  ripid 
enforcement  of  other  laws. 


'>w 


NERSICA  Convention 

(Continued  from  Pttf/e  32) 

lars.  Individual  luncheon  tickets 
are  $5.00  each  while  a  one-day  reg¬ 
istration  which  includes  all  se.ssions 
of  that  particular  day  will  cost 
$5.00. 

The  Hotel  Statler,  where  the 
convention  will  be  held  is  directly 
opposite  Pennsylvania  Station. 
Rates  at  the  Statler  per  day  Euro¬ 
pean  Plan  are: 

Single  &  Bath — $5  to  $9.50 
Double  &  Bath— $8  to  $12 
Twin  Bedroom  &  Bath — $9  to  $15 
Suite,  including  Living  Room, 
Bedroom  and  Bath — $20  to  $25. 
There  will  be  a  special  Ladies 
Program  for  the  wife  of  every 
ilealer  or  contractor  who  registers. 
This  program  includes  a  sight-see¬ 
ing  trip,  luncheon  and  orchids  for 
each  lady. 


ORDER  YOUR  COPY  TODAY! 

The  1952  Edition  of 
ROOFING,  SIDING  and 
BUILDING  SPECIALTIES  MANUAL 


"Worth  its  weight  in  gold." 

"We  think  your  Manual  is  terrific.' 
"The  Bible  of  the  Industry." 

Those  are  lust  a  few  of  the  com¬ 
ments  the  1951  edition  produced. 


•3 


00 


Postpaid 


Order 
Now 
from 

Building  Specialties 

425  •  4th  Ave..  N.  Y.  16.  M.  Y. 


MANUAL 


, !  stvMH  .lysr.  cPiTioN  I 


?i3!Xflaf*^aETn 


March,  1952 


Jalousies 

{Continued  f  rom  Page  37) 

turn  a  certain  number  of  louvers. 
Jalousie  frames  and  louvers  are 
also  available  for  porch  doors  so 
that  the  entire  porch  can  be 
equipped  with  these  handsome  and 
very  useful  windows.  If  the  porch 
is  being  enclosed  with  picture  win¬ 
dows  the  dealer  again  has  an  oj)- 
portunity  to  sell  jalousies.  They 
can  be  installed  on  each  side  of  the 
picture  window  and  thus  solve  the 
ventilation  problem  caused  by  the 
fixed  glass  of  the  picture  window. 

In  addition  to  providing  almo.st 
100%  ventilation  plus  unlimited 
visibility,  the  Venetian  window  has 
the  advantage  of  directing  incom¬ 
ing  breezes  upward  or  downward 
according  to  the  home  owner’s  de¬ 
sire.  This  is  a  not  inconsiderable 
feature  since  many  people  are  made 
uncomfortable  when  a  breeze  blows 
directly  upon  them  especially  when 
they  are  perspiring  as  so  often  hap¬ 
pens  in  summer. 

Ideal  for  Kitchens 

Jalousies  are  also  ideal  for  in¬ 
stallation  in  kitchens  over  the  sink 
and  in  bathrooms.  Both  of  these 
rooms  require  quick  and  easy  ven¬ 
tilation  to  get  rid  of  excessive  heat 
or  embarrassing  odors.  Bathroom 
Venetian  windows  are,  of  course, 
equipped  with  frosted  or  translu¬ 
cent  gla.ss.  Here  they  combine  quick 
and  adequate  ventilation  with  com¬ 
plete  privacy  while  at  the  same 
time  they  reduce  condensation  on 
walls  and  rapid  drying  of  shower 
curtains. 

Installation  is  simple  and  me¬ 
chanics  are  easily  trained  for  this 
work.  Naturally  the  methods  of 
application  differ  according  to  the 
design  but  all  manufacturers  co¬ 
operate  with  their  dealers  in  train¬ 
ing  or  in.structing  mechanics  in  in¬ 
stallation  procedure.  All  jalousies 
ai’e  so  made  that  they  can  easily  be 
joined  together  to  form  a  continu¬ 
ous  wall.  Some  manufacturers  use 
{Continued  on  Page  54) 


Uoaajl 

lojoau^xi  SAl^S  VOlum! 


I  ^  j 

A 

m\L 

CORBEN 

ALL-ALUMINUM 

Outside  CASEMENT  STORM  WINOOW 

Corben  presents  a  complete  line  of 
Casement  Storm  Windows.  Built  with 
the  skillful  precision  that  has  made 
them  famous  .  .  .  priced  right,  this 
leader  is  a  sure  profit-maker  for  you! 


CORBIIi 

AU-AlUMIliUM 
Ontsiito  CASEMENT 
STORM  WINOOW 

★  IA$y  TO  i 

OHun 

^  NOSERVia 
CAIU 

ir  ECONOMY 
PRICE 

Ar  EASY  TO  SELL 

it  COMPUTE  STOCK 
ON  HAND 

if  IMMEDIATE 
DEilVERY 

PHONE: 

ST.  2-SROO 

if  OR  WRITE 
OR  WIRE 

^  NOW! 


IT 

BEN  CORSON  MFG.  CO. 


2247  NORTH  8TH  STREET 

PHILADELPHIA  33,  PA. 

PHONE:  STevenson  2-5800 


54 


BUILDING  SPECIALTIES 


Jalousies 

(Continued  from  Page  53) 

mullions  while  others  have  various 
types  of  locking  devices  that  hold 
any  number  of  standard  width  win¬ 
dows  together  firmly. 

Jalousies  are  a  big  ticket  item 
and  are  therefore  ideal  for  the  ag¬ 
gressive  and  alert  dealer  with  a 
well  trained  sales  staff  that  really 
wants  to  work  hard  and  make 
money.  Pricewi.se  they  are  in  a 
cla.ss  with  custom  kitchens.  A  three 


sided  porch  enclosure  erected  on  a 
bulkhead  including  a  door  is  apt  to 
cost  around  $1,000.  This  is  only  an 
approximate  figure,  of  course,  since 
the  prices  of  the  various  manufac¬ 
turers  differ  and  .some  may  be  con¬ 
siderably  more  or  less.  Glass  ja¬ 
lousies  can  be  financed  under  FHA 
Title  I  guaranteed  loans  and  pre- 
.sent  no  unusual  problem  from  a 
financial  point  of  view. 

Dealers  will  find  this  product 
yields  handsome  profit  margins 
and  .salesmen  will  like  the  fat  com¬ 


missions  they  can  earn  from  .sell¬ 
ing  an  item  that  is  no  harder  to 
put  acro.ss  than  what  they  are  now 
.selling  for  a  lot  le.ss  return. 

Comm'l  Screens 

(Continued  from  Page  38) 

and  commercial  plants  comes  in 
two  basic  designs. 

1.  The  Commercial  or  Architec¬ 
tural  Projected  Window. 

The.se  are  metal  windows  hinged 
horizontally  at  the  middle  and  open 


Lick  materiel  shortages.  Moke  money 
NOW  with  this  new,  revolutionary  type 
of  awning,  made  from  a  durable,  specially 
processed  material  .  .  .  available  for 
prompt  delivery. 


Stripes  offered  in  choice  of  color 


YEAR  'ROUND  PROTECTION 
YEAR  'ROUND  PROFITS! 

HASTlNCiS  Hoauti-.Awnings and  r)<M>r- 
hoods,  made  by  the  maiiiifaeturers  of 
famous  alumi-AH’XlS(lS,iiTe  eonstruc- 
led  from  a  specially  pro<-essed  material, 
laminate)!  ami  imprefriiated  with  thermo 
setting  resins,  to  );ive  lasting  finish  and 
ilurability.  They  can  be  easily  installe<l 
on  any  kimt  of  building,  to  be  left  up 
the  year  aroun<l.  An  oci’asional  clean¬ 
ing  with  a  damp  cloth  will  renew  their 
freshness  anil  beauty.  (IihhI  territories 
are  o|>en  to  aggressive  ilealers. 


Both  winifow  awnings  and  doorhoodt 
availabU  with  customer's  initial. 


I  METAL  TILE  PRODUCTS,  INC. 

I  Department  307,  Hastings,  Michigan 

I  Send  complete  information  on  HASTINGS  Beouti-Awnings.  I  am:  □  DEALER  □  DISTRIBUTOR 
I  □  CONTRACTOR  □  ARCHITECT. 

NAME  .  - - 

I  ADDRESS  -  -  - — - 


THE  NEW  "ALUMIDOR” 
AIL  AlUNINUN 
COMBINATION  STORM 
&  SCREEN  DOOR  IS 
AVAILABLE  FOR 
IMMEDIATE  DELIVERY. 


IT'S  A  MASTERPIECE  OF 
DESIGN  ENGINEERING! 


SEND  FOR  C0HPLE1E  DHAIU  TO¬ 
DAY.  in  THE  GREAT  NEW  DOOR 
OF  TODAY  .  .  . 

AND  TOMORROW! 
K.D.  AVANABIE 


ELMONT  MFG.  CO. 

575  HEMPSTEAD  TURNPIKE 
ELMONT,  L.  I..  N.  Y. 
FLonI  Pjrk  4-3E20 


March,  1952 


the  screen  is  installed  on  the  room 
side  of  the  frame;  if  the  vent  opens 
inward,  the  screen  is  attached  on 
the  outside.  The  method  of  fasten¬ 
ing  depends  on  the  manufacturer 
of  the  screen  but  the  usual  wing 
clips  are  adequate  for  the  purpose. 

Projected  windows  that  are 
opened  by  hand  instead  of  by  a 
notched  operating  bar  require  a 
screen  with  a  wicket  at  the  bottom. 
When  opened  the  wicket  permits  a 
hand  to  be  thrust  through  the 
screen  to  open  or  close  the  vent. 
Actually  there  is  nothing  compli¬ 
cated  about  this  type  of  screen 
since  it  is  very  much  like  the  over¬ 
all  screen  used  on  residential  Sim¬ 
plex  casements  w'hich  have  a  wicket 
in  the  center. 

2.  The  Horizontally  Pivoted 
Window. 

This  is  pivoted  in  the  center  at 
the  sides  with  the  upper  part  open¬ 
ing  in  and  the  lower  part  opening 
out.  A  metal  chain  with  both  ends 
attached  to  the  window  makes  it 
easy  to  operate.  Here  again,  the 
Screening  is  a  very  simple  job. 
Since  this  window'  opens  both  at 
the  top  and  at  the  bottom,  both  the 
upper  and  lower  parts  must  be  cov¬ 
ered.  This  is  accomplished  by  using 
two  screens  of  equal  size.  The  lower 
.screen  goes  on  the  inside  while  the 
upper  is  attached  outside.  The 
.screens  extend  from  the  bottom  or 
top  to  the  center  pivoted  .section. 
The  window  can  thus  operate  freely 
yet  all  openings  acce.ssible  to  in- 
.sects  are  screened. 


In  the  last  5  years,  JASCO  expanded  its  facili¬ 
ties.  Shortly,  with  the  opening  of  its  second 
New  Hyde  Park  plant,  JASCO  facilities  will 
comprise  more  than  70,000  sq.  ft.  of  intensely 
productive  work-space. 

These  new  facilities  are  part  of  the  expanding 
picture  of  demand  for  military  JASCO  products. 
In  keeping  with  our  objective,  this  expansion 
will  enable  us  to  meet  anticipated  defense 
needs,  civilian  wants  as  per  allocation  and  our 
responsibilities  to  both. 

JASCO  is  constantly  at  work  to  deliver  the 
goods  to  Americal 


AUrt  daolcn  an  kMpiiie  bi- 
formed  and  "on  to^"  in  foday't 
critical  aluminum  market.  To  be 
fully  informed,  tend  today  for 
PERMALUM  COMIINATION 
WINDOWS,  DOOR  cafolee,  and 
periodic  bulletini. 


Shade  Screening 


Where  steel  frames  are  used  the 
wire  cloth  is  usually  bronze  while 
aluminum  frames  have  an  in.sect 
screening  of  the  same  metal.  Where 
sun  glare  is  a  problem  aluminum 
shade  screening  can  be  supplied. 

There  are  also  special  types  of 
metal  casements  and  odd  sized 
metal  framed  double  hung  windows 
in  multiple  dwellings  or  apartment 
houses,  hospitals,  and  semi-com¬ 
mercial  structures.  Don’t  run  away 
(Continued  on  Page  58) 


ALUMINUM  PRODUCTS  CORPORATION 

NASSAU  TERMINAL  ROAD,  NEW  HYDE  PARK,  L.  I.,  N.  Y. 
T E L E P H  0  N  E  —  F  I  E L D S T O N  E  7-1658 


EXCLUSIVE  IN 

VENTILATORS 


DEALERS  WANTED 

WRITE  FOR  FULL  DETAILS 


ISOLATED  MOTOR 


Keeps  clean  •  lasts  longer 


rMDF-W/AfD 

/norojfMAfs.  //¥c.r 


Jleaux  ^rt  Crafts 


20t5  BROOKFIELD  RD 
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IN  KITCHEN  VENTILATION 


Price  and  Estimate 

(Continued  from  Page  39) 


ATTENTION  —  STOP  DRAFT 
WITH 


there  was  a  word  that  applicators 
have  over-worked,  misused  and 
abused  that  is  it. 

You  don’t  have  to  use  that  sales- 
dampeninjr  word  e.stimate,  you 
know.  Here  are  much  better  words 
and  phrases  that  you  can  u.se  in 
your  advertisements,  your  direct 
mail  cards  and  your  verbal  appeals : 


For  Metal 
Casement 
Windows 


The  Oustiie  gotiiet  is  designed  with  on  extruded  plostic  seol- 
ing  lip.  to  lieep  metol  cosement  windows  DUST  TIGHT,  STORM 
TIGHT.  DRAFT  TIGHT,  RAIN  TIGHT,  and  WIND  TIGHT  Easy 
to  instoll  1 


.Many  Appeals 


26, 

6,1. 

60. 


nlrre.te!l 


“Completed  job  price  quot¬ 
ed  in  advance.” 

“Call  us  for  free  quota¬ 
tions.” 

“Full  price  quoted  in  ad¬ 
vance.  No  extras.” 

“We  tell  you  the  complete 
job  cost  before  we  begin. 
You  pay  no  extras.” 

“Flat  price  quoted  in  ad¬ 
vance.” 

“Know  the  ful  co.st  of  in¬ 
sulating  your  home.  Call 
us  for  free  quotation.” 


LVlolio*— • 

tMCk 


DUSTITE 

PRODUCTS  COMPANY 

6  CANTERIURY  DR.  •  DAYTON  t.  OHIO 


7.  “Complete  prices  quoted. 
No  extras.  Get  your  quota¬ 
tion  without  obligation 
from  the  XXX  (’ompany. 
You’ll  know  in  advance 
just  what  your  new  porch 
enclosure  will  cost.” 

8.  “Good  morning.  Madam, 
I’m  from  the  Blown-In 
Rockwool  &  Siding  Com- 
jiany.  I’d  like  to  measure 
your  house  for  insulation 
so  that  I  can  tell  you  just 
what  it  will  run  you  to 
have  the  comfort  and  mon¬ 
ey-saving  advantages  of 
insulation.” 

There  are  many,  many  ways  to 
avoid  using  that  word  estimate . 
And,  as  you  must  realize  by  now, 
I  am  convinced  that  one  of  the 
easiest  and  most  effective  ways  of 
increasing  your  sales  is  to  wipe 
that  word  out  of  existence  as  far 
as  you  are  concerned. 


Look  at  llic  loc.ition  of  tlio  motor  in  rvcr\' 
X’cntil.itor  — ill  a  fsepurate, 
isolated  coiiipartmeiit.  rliisoNtracoiistnic- 
tiori  is  .'inotlKT  exclusive 
.idvantanr.  The  motor  is  compictily  pro¬ 
tected  from  tile  hot,  areasv  air.  No  dust  or 
steam  or  iirease  are  blasted  at  the  motor. 
It  always  staxs  clean  and  cool  in  its  own 
compartnumt —  needs  less  freiinent  oiling  — 
lasts  vc.irs  longer.  You  lan  count  on 
fo'"  quality  pertormancc. 

The  only  ventilator  that  gives  you 

•  Centrifugal  Blowers  •  Interchangeable 

•  Isolated  Motor  Horizontal  and 

•  Oripless  Grille  Vertical  Discharge 

•  Easier  Installation  •  Five-year  Guarantee 


GLAMOUR  for  DOORS 
GOLDEN  PROFITS 
for  YOU 

Sell  your  customers  these  profitable  and 
attroctivc  aluminum  SCROLL-ETTS  which  fit 
any  door.  They  will  odd  profit  to  every  door 
sale.  Finished  in  GLEAMING  WHITE  enomcl 
or  SEMI-POLISHED  ALUMINUM. 

Write  for  Bulletin 
and  Trade  Discounts 


S711  So.  Mohi  Sfroof 
Los  Angelos  37,  Collf. 


March,  1952 
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Metal  Awnings 

i 

{Continued  from  Page  41) 

1.  FIXED  AWNINGS  I 

I 

The  fixed  or  rigid  metal  awning  i 
is  usually  of  the  hood  type,  and 
closely  resembles  its  canvas  coun¬ 
terpart  in  appearance.  It  has  sides  j 
which  add  to  its  rigidity  and  help 
to  keej)  out  sunlight.  Because  warm  i 
air  tends  to  gather  under  the  hood  ' 
practically  awmings  of  this  type  i 
are  ventilated  in  one  way  or  an-  , 
other.  Some  awnings  have  slots  cut  ' 
into  the  sides  and  tops  to  allow  j 
warm  air  to  escape.  The  slots  are 
punched  out  in  such  a  W’ay  that  ^ 
water  will  not  run  into  them.  This  ; 
method  is  usually  used  W'here  an  ■ 
entire  side  or  top  is  made  of  one 
sheet  of  metal.  Other  awnings  have 
no  slots  in  the  tops  or  sides  but 
instead  have  an  opening  at  the  up¬ 
per  edge  where  they  are  attached 
to  the  house.  An  overhanging  strip 
of  metal  prevents  water  from  flow¬ 
ing  in.  This  method  relies  on  the  i 
“chimney  effect”  which  sucks  the 
warm  air  upward  and  outward. 

Hood  Type 


Another  type  of  hood  awning  is 
made  up  of  numerous  narrow  alu¬ 
minum  strips  or  “pans”  which  face 
each  other  and  overlap  slightly. 
The  pans  are  held  together  by  an 
extruded  bar  which  runs  between 
them.  Open  spaces  at  the  points 
where  the  pans  overlap  provide  am¬ 
ple  ventilation  in  the  sides  and  top 
yet  the  design  is  such  that  no  wa¬ 
ter,  rain,  or  snow  will  penetrate. 
So  much  for  the  metal  hood  type. 

Also  very  popular  among  the 
fixed  awnings  is  the  rigid  Venetian 
kind.  This  consi.sts  of  flat  or  slight¬ 
ly  curved  horizontal  slats  fastened 
to  a  stepped  metal  frame.  The 
metal  slats  are  permanently  fixed 
at  a  slight  downward  angle,  each 
one  slightly  overlapping  the  one 
below  it.  The  spaces  between  the 
slats  are  all  equal  and  wide  enough 
to  allow  ample  visibility.  There  are 
no  sides  and  warm  air  cannot  ac- 
{Continued  on  Page  58) 


when 


EXPERIENCE 


counts 


W 

flHEN  experience  counts,  you  con  rely  on  QUEENS.  For, 
whatever  you  manufacture,  if  you  have  a  problem  that  can  be 
solved  by  experience  in  design,  engineering  and  precision 
production,  QUEENS  has  the  know-how  that  delivers  the  goods. 
Over  8,000  feet  housing  the  most  modern  of  fabricating 
machinery  (including  power  presses  up  to  80-ton  capacity!) 
assure  on-time  production  at  costs  that  are  attractively 
competitive. 


Much  of  our  two-shift  schedule  is  now  devoted  to  defense  needs 
of  precision  parts.  We  are,  however,  able  to  accommodate  a 
limited  number  of  new  accounts  and  invite  your  inquiry.  We'll 
be  happy  to  serve  you  as  we  have  many  famous-name 
manufacturers  in  the  aluminum  combination  storm  sash  field 
since  it  first  began. 


n  II  r  r  M  0  TOOL  engineering 
uUllIIo  &  manufacturing  CO. 

Precision  and  Quality 


15  FRONT  STREET,  ROCKVILLE  CENTRE,  N.  Y. 

Rockville  Centre  4-2010-11 
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louvered 

doors 

shutters 

blinds 

of 

outstandingly 

high 

quality 


CAN  PULL  IN  THOSE  REMODELING  JOBS 


They  save  precious  wall  space  —  banish 
and  open  the  doer  to  new  mustiness  — open  up  those  unused  corners  — 
business  with  louvered  with  a  simple  charm  and  decorativeness  that 
slidin9  doors.  will  brighten  your  customer's  eyes  as  it 

brightens  his  home. 

Space- saving  sliding  doors  are  in  the  forefront  of  good  modern  design.  Making 
them  louvered  adds  the  values  of  lightness,  ventilation,  and  enough  light  to  em¬ 
barrass  the  dark  doings  of  the  most  diligent  moth.  These  doors  are  made  of  top- 
grade,  kiln-dried  white  pine,  with  "blind’’  mortise  and  tenon  joints  and  steel 
dowelling.  They  are  delivered  finely  sanded  and  ready  for  finishing,  in  a  wide 
variety  of  styles  and  sizes.  Here  is  a  really  solid  value,  to  reassure  those  Doubting 
Thomases ! 

Louvered  doors  provide  privacy  without  imprisonment.  In  window  shutters  and 
blinds,  the  traditional  gracefulness  of  louvered  construction  blends  beautifully  with 
modern  outline  and  exterior  styling,  with  its  increasing  emphasis  on  light  and  air. 
This  is  a  ready  market  —  for  a  product  that  embodies  fine  workmanship,  priced 
right  for  dealer  profit  and  customer  satisfaction. 


Write  for  FREE  descriptive  folders  and  price  list. 


ARTHU 

R 

F.  TYLER  COMPANY 

U7  HArGOOD  STRiET,  ATHOL.  MASSACHUSETTS 

Comm'i  Screens 

(Couthiued  from  Page  55) 

when  you  see  them.  There  is  a  type 
of  screen  for  every  one  of  these 
windows.  They  must  be  custom 
made  but  the  hardware  and  fram¬ 
ing  present  no  real  problems  and 
they  can  easily  and  quickly  be  made 
to  your  order. 

Remember  that  screens  for  odd¬ 
sized  or  otherwi.se  unusual  win¬ 
dows  can  be  sold  at  a  greater  price 


since  you  are  le.ss  likely  to  run  into 
competition.  There  is  thus  a  very 
good  profit  to  be  realized  on  these 
big  jobs  and  little  competition. 

,  -, 

t  A  remarkable  new  and  eco-  i 
^  nomical  electric  space  heater  ^ 
f  for  year  'round  porch  en-  ^ 
/  closures.  Read  about  it  in  ) 
'  the  April  issue  of  { 

/  BUILDING  SPECIALTIES 

/  ) 


Metal  Awnings 

(Continued  from  Page  57) 

I  cumulate  under  it  becau.se  of  the 
;  spaces  between  the  slats  and  the 
open  sides.  The  advantage  of  the 
rigid  Venetian  awning  is  high  visi¬ 
bility  and  excellent  protection 
against  sunlight, 

Pla.stic  awnings  also  fall  into  the 
fixed  category.  Some  are  made  up 
exactly  like  their  metal  hood  coun¬ 
terparts  being  made  up  of  colored 
pla.stic  strips  or  of  .solid  sheets  of 
I  translucent  material  and  ventilat¬ 
ed  in  the  same  way  with  an  open¬ 
ing  at  the  upper  edge.  Others  con¬ 
sist  of  colored,  translucent,  corru¬ 
gated  pla.stic  tops  supi)orted  by  a 
light  .steel  or  aluminum  framework 
with  no  sides. 

2.  MOVABLE  AWNINGS 

There  are  three  basic  types  of 
movable  metal  awnings.  These  are 
(a)  Roll-Up,  (b)  F^olding,  (c) 
Movable  V'enetian. 

The  roll-up  awning  consi.sts  of 
narrow  aluminum  slats  attached  to 
each  other  with  interlocking  joints 
in  such  a  manner  that  they  can 
turn  inward  but  not  outward.  The 
slats  roll  up  on  a  spring  bar  at  the 
forward  edge  of  the  awning  which 
has  no  sides.  A  cord  runs  from  the 
center  of  the  spring  bar  through  a 
hole  in  the  sill  and  into  the  room. 

Cord  Controlled 

;  A  little  locking  roller  controls  the 
:  cord  and  allows  the  awning  to  be 
I  held  at  any  desired  angle.  The  open 
j  sides  prevent  the  accumulation  of 
warm  air  beneath  the  awning  when 
it  is  down.  A  pair  of  metal  arms 
are  attached  to  the  hou.se  wall  at 
one  end  and  to  the  spring  bar  at 
the  other.  The  awning  rolls  up  by 
it.self  when  its  cord  is  released. 

The  folding  awning  consists  of  a 
number  of  sheet  aluminum  parts 
shaped  like  a  .square  “U”  with  the 
smallest  at  the  top  and  the  largest 
at  the  bottom.  Each  part  overlaps 
the  one  below  it  and  is  hinged  at 
the  back  on  each  side.  In  appear¬ 
ance  this  aw'ning  resembles  the 
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hood  type.  The  spaces  between  the 
parts  afford  ample  ventilation.  It 
can  be  raised  or  lowered  by  means 
of  a  cord  which  goes  through  some 
•small  pulleys.  When  not  in  use  the 
square  “U”  parts  fold  back  against 
each  other  like  a  collapsible  metal 
cup  and  lie  flat  again.st  the  house 
wall. 

M(»vable  Venetian  awnings  have 
a  rigid  frame  supported  at  the  sides 
by  a  pair  of  horizontal  metal  arms. 
Solid,  louvered,  or  .screen  sides  are 
available  if  desired.  The  top  of  the 
awning  consists  of  movable,  over- 
lapinng  slats  pivoted  at  the  ends  so 
that  they  can  turn  freely. 

A  small  crank  inside  the  room 
operates  the  slats  which  can  be 
turned  down  to  keep  out  sunlight 
or  rain  oi'  opened  as  wide  as  nece.s- 
sary  to  admit  as  much  light  as  de¬ 
sired.  When  ojien  the  si)ace  be¬ 
tween  the  slats  permits  ami)le  ven¬ 
tilation  and  visibility. 

Both  the  fixed  and  movable  types 
have  their  advantages  and  all  per¬ 
mit  the  dealer  a  very  satisfactory 
profit  and  are  ea.sy  to  install. 


k  Combination 

STORM  and  SCREEN  DOOR 


STAINLESS  STEEL 


DOOR  TO  PROFITS 


11  MAJOR  POINTS 
of  SUPERIORITY 


"v  Super-strong  welded  corners. 

'©  Heavy  duty  door  check. 

Double  strength  glass. 

'O  Hinges  of  stainless  steel,  welded-in. 

Stainless  steel  reinforced  welded  push-bar. 
Screen  wire  of  stainless  steel. 

©  Quick  change-over  from  glass  to  screen. 

■©  Slaymoker  mortise  stainless  steel  lock. 

.©  Stainless  steel  expanding  channels  —  for 
custom  Pit. 

.©  Reinforced  stainless  steel  welded  channels  for 
extra  door  strength. 

0  "TufOex"  Soundproofing. 


Ornament’al  Iron 

[ContinfU’d  from  Page  33) 

cu.stomer  do  the  installation,  or 
a.s.semble  and  install  it  for  him  at 
a  fixed  charge. 

A  very  important  feature  of 
l)re-cut  iron  is  that  it  can  be  re¬ 
designed  and  changed  if  the  cu.s¬ 
tomer  decides  he  isn’t  entirely 
pleased  with  his  fir.st  choice.  People 
do  change  their  minds  and  it  is  a 
powerful  -sales  argument  to  be  able 
to  .‘tssure  cu.stomers  that  if  they 
should  like  to  change  the  design 
at  any  time  after  in.stallation  it 
can  be  done  easily  and  quickly. 
For  the  dealer  it  is  as  simple  to 
di.sas.semble  and  change  scrolls 
around  as  it  is  to  put  the  parts 
together. 

Where  price  is  an  important  fac¬ 
tor  changing  of  the  spacing  of 
pickets  from  4  inches  to  6  inches 
on  centers  can  reduce  the  price 
by  the  value  of  one  picket  for  each 
{Continued  on  Page  61) 


Challenger  Combination  Storm  and 
Screen  Doors  arc  precision  engineered  to 
give  you  the  ultimate  in  design,  material 
and  construction. 

Excellent  consumer  acceptance!  Big  profit 
opportunity!  Investigate  today! 


Immediate 

Delivery 


iChoilcnger  Products,  Inc.  Dept.  SM 
2601  Penn  Ave.,  Pittsburgh  22,  Po. 
Gentlemen:  Please  send  me  more  informotion 
'  on  my  "Door  to  Profits"! 

'  Contractor  □  Jobber  Q  Dealer  □ 


Address. 


2601  Penn  Ave.,  Pittsburgili  22.  Pa 
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BUILDING  SPECIALTIES 


Hints  To 
SALESMEN 


(Second  part  of  an  article  by  George  Ray 
on  telling  the  homeowner.) 


Mr.  black,  like  everyone  go- 
insT  throu);h  the  process  of 
Iteing  Hohl,  ih  lukewarm.  Hit*  pren* 
ent  Hlorm  winilo^H  aren't  too  bad, 
they  will  d«t  for  aniither  year  any¬ 
way.  etc. — \n«l  then  Mr.  White  l)e- 
ginn:  Before  calling  on  Mr.  Black. 
Mr.  ^'hite  had  nia«le  a  Hhort  hut 
thor<(ugh  inspection  of  Black's 
storm  winditws  and  his  inspecti«»n 
had  revealeti  obvious  signs  of  wear 
and  tear  that  were  easily  observa¬ 
ble  to  his  train«Hl  eye. 

Prevailing  on  his  prospect  to 
leave  the  house  f(»r  a  ni<»nienl.  Mr. 
Vi’hil«‘  shows  the  ptilenlial  customer 
the  eviflent’f's  4if  rot  in  his  st<»rni 
sash  and  explains  to  him  the  high 


loss  of  heat  resulting  from  leaky 
storm  windows  asd  the  consequent 
waste  of  fuel. 

At  thi‘<  stage,  Mr.  White  draws 
from  his  ca.se  a  sample  or  model  of 
his  product  and,  as  they  stand  in 
the  yard  looking  at  the  windows, 
Mr.  White  asks  the  prospect  to 
compare  his  high  quality  product 
with  the  present  storm  .sash,  also, 
while  making  the  contrast,  Mr. 
White  stresses  all  the  advantages  of 
his  product,  paying  partiodar 
attention  to  any  advantage  that 
might  convince  Mr.  Black  of  its 
long-ra  nge  durability. 

At  this  point,  if  Mr.  Black  .still 
seems  unconvinced,  Mr.  White  will 
return  indoors  with  his  prospect 
and  whip  out  of  his  .sample  case 
three  thermometers,  placing  one  on 
the  floor,  one  on  a  table,  and  then 
hangs  the  third  one  on  one  of  the 
wall  mouldings.  Leaky  storm  win¬ 
dows  mean  uneven  temperatures  in 
the  home  to  .say  nothing  of  the 
drafts  that  cause  colds  and.  other 
more  serious  complications  that  re¬ 
sult  in  doctor. s'  bills. 


After  a  few  minuter  of  conserva¬ 
tion  during  which  he  points  out  the 
fact  that  children  like  to  play  on  the 
floor  and  of  course  low  tempera¬ 
tures  near  the  floor  can  mean  nasty 
colds  for  Mr.  Black's  little  boy  and 
girl,  he  invites  Mr.  Black  to  look  at 
the  thermometers.  Mr.  Black  is  im- 
presse«l  to  discover  the  wide  differ- 
(‘nce  iM'tween  the  highest  and  low¬ 
est  thermometers  anil  listens  with 
more  respect  to  Mr.  ^  hite. 

If  there  are  no  children  in  the 
house,  Mr.  White  carefully  points 
out  that  uneven  temperatures  can 
result  in  considerable  discomfort 
when  Mr.  Black  sits  down  to  read 
his  newspaper  for  his  head  and 
shoulders  may  be  warm  but  he  may 
feel  cool  around  the  knees  and 
downright  cold  around  the  ankles 
— a  .situation  which  often  leads  to 
colds. 

Then  Mr.  White  mentions  the 
matter  of  price  quoting  the  two  or 
three  year  FHA  terms  rather  than 
the  total  price. 

(To  Be  Continued) 


Wood  is  bock.... 
and  STRINGER’S 


V 


DEALERS  *  DISTRIBUTORS  .  . .  "check  in"  today  with  the  A.  H. 


Stringer  Company.  A  brand-new  plant,  with  all  the  modern  equip¬ 
ment  for  making  Storm  Windows  and  Doors,  awaits  you.  Backed 
by  years  of  "KNOW-HOW"  in  the  Storm  Window  business,  the 
A.  H.  STRINGER  COMPANY  offers  you  a  guaranteed  line  of 
products  every  DEALER  and  DISTRIBUTOR  should  have. 


POLAR  CUB 

Cambination  Wood 
with 

Metal  Inserts 


STORM  DOORS 

California  Redwood 
Modular  Construction 


Don't  Worry  About  Material  Shortages  . . . 


POLAR  QUEEN 


Cafifornia  Redwood 
2  TRACK 


'CHECK  IN"  WITH  STRINGER  TODAY! 


HOME  OF  A.  H,  STRINGER  COMPANY 


Self-Storing 

for  complete  (Optional) 

information  A.  H.  STRINGER  Co. 
wifa  or  yhono 

PHONE  98912 


V 
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Ornamental  Iron 

(Continued  from  Page  59) 

foot.  This  can  reduce  the  price  by 
as  much  as  17  per  cent.  For 
example,  when  the  pickets  are  on 
6  inch  centers  there  are  two  per 
foot,  whereas  on  4  inch  centers 
there  are  three  per  foot.  Ornaments 
can  be  added  later  as  the  cu.stom- 
er’s  budget  permits. 

Even  then  the  budget  customer 
does  not  have  to  go  entirely  with¬ 
out  design.  By  alternating  pickets 
on  4,  6,  4  inch  centers  it  is  pos¬ 
sible  to  reduce  the  price  by  about 
8.5  per  cent.  The  design  may  thus 
be  varied  even  though  no  additional 
parts  have  been  added  by  simply 
changing  the  i)ositions  of  the  parts 
originally  installed. 


ow-e 


Selling  Techniques 


As  with  any  other  building  spe¬ 
cialty  proper  selling  techniques 
are  important.  Salesmen  should 
carry  a  SAMPLE.  Catalogs  and 
pictures  are  needed,  of  course,  but 
pre-cut  iron  can  be  sold  without 
them  so  long  as  the  salesman  has 
a  sample  to  demonstrate  his  sell¬ 
ing  points.  After  all,  the  cu.stomer 
must  reasonably  expect  to  be  some¬ 
what  hesitant  about  buying  an 
item  for  anywhere  from  $25  to 
$2,000  or  more  if  he  does  not  see 
it,  feel  it,  or  have  some  other  tang¬ 
ible  evidence  of  what  he  is  buying. 

Let  the  customer  realize  that  he 
is  not  buying  a  pig  in  a  poke.  Let 
him  lift  it,  feel  it,  or  take  it  apart 
if  he  wants  to.  This  can  be  a  very 
IK)tent  .selling  point.  Men  are  in¬ 
terested  in  the  a.ssembly  feature 
while  women  like  the  change  of 
pattern  po.ssibilities.  The  .salesman 
should  carry  a  two  foot  section. 
The  .scrolls  should  not  be  Ijolted 
into  place  but  inserted  between 
the  pickets  .so  that  they  can  be 
taken  out  and  re-arranged.  Vary 
the  spacing  of  the  pickets,  remove 
and  re-arrange  them  as  needed. 
The  .sale.sman  should  build  his  en¬ 
tire  .story  around  this  sample.  He 
should  get  the  cu.stomer  out  on  the 
(Continued  on  Page  62) 


FIIEE-FLYTE  Comm»rciol  Ooor 
An  in«xp«ntiv«,  quaiify-*ngin«*r«d  door, 
•osy  to  initali  and  op«rat«.  Stock  mz« 
ony  or  oil  of 
the  3  top  lections  open. 


How-ell-dor 


Sci-tioiial  LpsHvepCJaraffe  Doors  are  (listribiitfd 
exchi8i>ely  through  dealers,  and  are  available  in  36  stork  sizes  for 
residential,  eoniinercial  and  s«‘rviee  station  installation,  (aistom- 
hiiilt  d<M>rs  of  iiniisnal  design  or  size  are  a  sp4‘eialty. 

Onr  Pedestrian  »)r  W  irket  Doors  are  now  full-length,  steel- 
hinged,  holted  at  the  factory.  Saves  7.5%  time  and  labor  on  the  job. 

riie  universally  known  IKPX -FI,I.-D()K  Kleetrie  ()|M‘rator8 
for  residential,  eotnniereial  and  industrial  garage  d<M>rs  may  lie 
obtained  with  remote  or  at-door  control  stations.  Available  for  all 
sizes  and  makes  of  d«H>rs.  Latest  residential  ofs-rator  re<juires  no 
extra  hea<lnM>m. 


Write  for 
FREE 
Catalogs 


THE  HOWELL  MANIFALTIRINC  €0. 

7201  HASBROOK  avenue,  PPILA.  II,  PENNA. 


HSimilUi  Triple  Track 

-cZbirtion  WINDOWS 


Sol«$  come  eosy  with  FXCELUM  windows  be- 
couse  you're  selling  top  quality.  Engineered 
from  the  finest  extruded  aluminum,  they  hove 
eliminated  service  colls.  Sales  resistonce  melts 
when  you  stiow  EXCELUM's  exclusive  features 
ond  rigid  construction 

xcclum  ALUMINUM  DOORS 

Wrii9  for  Dafofft  of  Our  Distributor  KD  PLAN, 
tMclusIvo  ^orrHorlos, 

ica  Sash  &  Door  Co. 


PROFIT 


Growing 


DEALERS 


W  DiJou  (  ondi/ioiiiiifi  (  II 
'66  /)/m<7/\  Aiotiu 

,\rlinf>tii>i.  Miiw, 
Arliii^liiii  S-’62X 
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;  porch  and  Ret  him  to  handle  the 
■  sample. 

Miniature  samples  are  not  as 
.satisfactory  as  a  full  size  section 
'  of  at  least  two  feet  in  length  be- 
cau.se  the  customer  must  call  upon 
his  imagination  to  some  extent.  A 
full  size  .sample  will  more  than 
repay  the  minor  inconvenience  of 
handling.  The  sale.sman  should  al¬ 
ways  carry  a  screwdriver  as  this  is 
a  nece.ssity  in  putting  the  parts 
together. 

The  dealer’s  advertising  .should 
.stress  the  fact  that  the  cu.stomer 
can  .see  what  he  is  buying  and  that 
.-amples  are  demonstrated  in  the 
buyer’s  own  home.  In  training 
.salesmen  the  dealer  should  bring 
out  the  imiM)rtance  of  pushing  the 
more  ornate  patterns  as  this  means 
larger  sales  and  higher  profits. 
Impress  upon  them  that  mo.st 
women  like  ornate  patterns  and 
that  they  enjoy  arranging  the 
.scrolls  to  make  up  a  design  pleas¬ 
ing  to  themselves. 

Many  dealers  have  found  that 
additional  .sales  can  be  made  by 
taking  along  a  few  extra  .scrolls  on 
the  delivery  truck  when  the  crew 
goes  out  on  the  in.stallation  job. 
The  extra  .scrolls  when  carried  on 
delivery  of  a  plain  railing  can  be 
in.stalled  between  the  pickets  with¬ 
out  'oeing  bolted  in.  This  is  done 
after  the  railing  is  finally  as¬ 
sembled.  In  mo.st  cases  the  home 
owner  will  ask  that  the  .scrolls  be 
left  in  place  and  permanently  fa.s- 
tened,  and  will  be  more  than  glad 
to  pay  the  .small  additional  amount. 
This  is  an  excellent  way  of  secur- 
additional  .sale  with  very 


INGERSOLL 

PRODUCTS 

DIVISION 

of 

BORG-WARNER 


Invites  you  to  see 


Morketf 

nedtHetmaS^ 

GLASS  LOUVERED  WINDOW 


KOOL  SHADE 


Sunscreen 

and 

Ingersoll  3-Way 
Combination  Windows 


One  window  that  can  be  sold  for 
residential  and  commercial  build¬ 
ings... A  window  that  provides 
any  room  with  cooling  ventilation 
through  horizontal  glass  louvers... 
An  extruded  window  that  seals  tight 
against  the  weather ...  Channels 
fresh  air,  yet'eliminates  drafts... Yes, 
here  is  a  window  that  will  bring  you 
mor*  sales  in  an  expanding  market ! 


Booth  23 


NERSICA 

Exposition 
Hotel  Statler 
New  York 
March  24th 


SLIDING  MULLION 
SfCnON  of  heti-orc 
welded  aluminum  frame 
speeds  installation. 


SILENT  ROrO 
OPERATOR  odjusts  gloss 
louvers  to  any  position. 


SPECIAL  CLIP 
AND  TAB  keep  4" or 
clear  or  obscure 
glass  louvers  snug  ond 
rottle-free. 


WANTED 


ALUMINUM 
HARDWARE  precision 
designed  for  endurance, 
*  smooth -as -a -rolling  • 
bail*'  operation. 


NEW  ENGLAND 


REMOVABLE 
ALUMINUM  SCREEN 

is  easily  replaced 
^ith  storm  sash  in 
extreme  weather. 


Direct  from  Manufacturer 
with  18  YEARS  of 
PRODUCTION  EXPERIENCE 


ing  an 
little  effort. 

Alway.s  be  .sure  to  include  pic¬ 
tures  of  porch  columns  in  your  ad¬ 
vertising  as  they  are  profitable  and 
very  ea.sy  to  sell.  In  many  cases 
ornamental  iron  porch  columns  can 
be  in.stalled  for  less  than  a  column 
made  of  high  grade  white  pine 
boards  using  1x6  boards  made 
into  a  6"  square  column  with  a 
small  amount  of  trim  at  the  top  and 
bottom  or  a  column  of  2  white  pine 


WOOD 

COMBINATION  WINDOWS 
COMBINATION  DOORS 


WHATEVER  YOU  WANT  IN  JALOUSliS 
WtATHSAMASTSn  HAS  IT! 

Pionttr  Monufacfur«rf  of  Extruded  Jolousie 
Windows  ond  Doors  •  Aluminum  Porch  Jalousits 
•  Pross  Brokt  Formtd  Jalousie  Windows 
•  Aluminum  Jolousie  Hordwore 


Also  3*Trock  Aluminum  Window 


JALOUSIE  AND  WINDOW 

MANUFACTURING  COMPANY 
P.O.Box  1068  Miami  6,  Florida 
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4x4  posts  with  a  small  amount  of 
lattice  work  arranged  between 
them. 

While  home  owners  are  the  larg¬ 
est  and  best  potential  buyers  there 
are  also  several  other  markets. 
Ornamental  iron  makes  an  excel¬ 
lent  background  for  store  windows 
and  displays  especially  where  j 
women’s  dresses  and  men’s  suits  i 
are  sold.  Stores  which  feature  lawn 
furniture  and  garden  supply  .stores, 
etc.,  are  excellent  prospects.  Ceme¬ 
tery  a.s.sociations,  especially  in 
rural  areas,  make  good  prospects; 
also  grave  market  companies, 
where  markers  and  fences  around 
the  cemeteries  or  individual  plots 
are  not  re.stricted.  Land.scape 
architects  can  furnish  very  valu¬ 
able  leads  and  should  be  contacted 
regularly  by  personal  contact  and 
by  mail.  There  are  also  a  host  of 
commercial  companies  who  would 
prefer  to  have  attractive  orna¬ 
mental  iron  railings  in.stead  of 
guard  rails  made  of  ugly  pipes. 


Costs  Got  You  down? 

KESSLER 

Glass  Retainer  Splines 
Screen  Retainer  Splines 

Assure  you  of  Better 
Windows  and  Doors  —  Elim¬ 
inate  Labor  —  Cut  Costs 

For  Aluminum,  Wood  or  Plastic  Windows,  Doors 


Don^t  Delay 
Order  iVotr  for 
Prompt  Delivery! 


KESSLER  PRODUCTS  CO. 


1064  W.  Federal  St. 


Phone  39335 


Youngstown,  Ohio 


Specialists  in  plastic  extrusions  for  the  Storm  Window  Industry 


This  is 
All  You 
Need  .to 


assemble  the  New  W-8 


WOOD  AND 
ALUMINUM 
WINDOW 
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Winsulite  Manufacturing  Co. 


Now  Ready  For  Immediate  Delivery! 

Your  hands  are  all  you  need  to  assemble  this  new  Winsulite 
wonder!  This  new  W-8  "Weatherite" 
is  engineered  to  the  highest  standards 
knownl  Constructed  of  toxic-treated 
white  pine,  primed,  framed  with  alum¬ 
inum  guides  and  inserts!  As  low  as 

Visit  With  Us  As  Our  Guest 

721  N.  Central  Ave.,  Balto.  2,  Md.  •  EAstern  6868 


'6 
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Dealers  I  A  New^  Exclusive  Sales  Market  Is 
Now  Open  to  You!  Make  Over  135%  Profit 
Sellitifi  to  Homeowners  ! 


FIRE-LITE 


HOME  FIRE 
ALARM  SYSTEM 


U|^  With  U.L.  Approved 

Rate-of-Rise  Detectors 


APPROVED  FOR  F.H.A.  FINANCING 


Here  is  your  opportunity  to  make  big  profits 
without  a  large  investment,  without  changing 
your  business  set-up.  Every  homeowner 
(people  whom  you  hove  sold  before  and  new 
prospects),  are  possible  customers  for  FIRE- 
LITE  Home  Fire  Alarm  Systems.  There  is  a 
vast,  profitable  market  right  at  your  door. 

Our  Powerful,  Tested  Sales  Plan 
Helps  You  Clinch  Many  Sales 

To  sell  the  homeowner  o  FIRE-LITE  Fire  Alarm 
requires  only  the  use  of  our  tested  soles  plan 

Write  Today  for  an 


ond  a  simple  demonstrotion.  It  will  close  sole 
otter  sale  for  you! 

How  You  Can  Make 
Over  735%  Profit! 

A  Fire-Lite  Atorm  System  complete  with  dll 
parts  costs  you  only  S43.20.  The  overoge  cost 
for  instollotion  labor  you  can  hire  is,  $25.00. 
The  Fire-Litc  System  with  all  ports  and  com¬ 
pletely  installed  in  the  home  sells  for  $225. 
YOUR  PROFIT  IS  $156  80!  We  have  bonafide 
soles  records  to  prove  these  figures. 

Exclusive  Dealership! 


FIRE-LITE  ALARMS  168  Shelton  Ave.,  New  Haven,  Conn. 


BEAUTIFUL  •  DURABLE  •  NON-FADING 


HASTlNGSplasriolile 


AN  EXCITING  NEW  WALL  FACING  WHICH 
OFFERS  UNLIMITED  PROFIT  OPPORTUNITIES! 

I  )cvcl<)|)«“«l  and  desifiiit'd  hy  t‘XiM‘ri<“iict‘d  lik* 
•  •raflsincn  .  .  .  (itTrrcd  in  a  wide  ranm*  of  Ik-- 
witcliinn  ciilitrs  .  .  .  d<‘licat<*,  rcsifid  pastrls. 
rich  ><»lid  colors.  I(»v«'ly  inarMc  «‘ll'ccfs. 

Ucv*‘l  »‘d;jc.  with  scicidifically  <ic>i^in-d  l»ack 
for  firm  adlu'sion  to  mastic.  Sn|)|)licil  with 
caps,  strips,  inside  and  oidsidc  corners  and 
hnllnosc  caps.  I.i;;|it  in  wcijiht  Imt  strong;  .  .  . 
attractively  prict-d. 

YOU  CAN  RECOMMEND  HASTINGS 
TILE  WITH  CONFIDENCE 

I’st'  Inimfif  roNpiHi  fuloir,  uithoHt  ohligtition. 

I - 1 

METAL  TILE  PRODUCTS,  INC.  Dapl.  307,  Hasting>,Mich 


Send  me  information  on  HASTINGS  plastic  tile. 
I  am  on:  □  Architect  □  Dealer  □  Distributor 
□  Contractor 

NAME 

ADDRESS 

CITY  _  ___  STATE 


fast  Selling, , , 
Easy  to  Install 

This  cHilorfiil.  new  plastic  wall 
facing!  is  iiiaiiiifacturi'cl  to  the 
same  hi>;h  slandanls  uscil  in  pro- 
(liicinK  the  well  known  line  of 
//.I  s' r/.VP'.S  aliiinitilr. 

NIITV  dealers  can  obtain  from 
one  reliable  source,  both  plastic 
and  metal  tile  to  meet  the  re- 
(piiremenls  of  all  enstomers,  for 
both  new  <'onstriietion  and  re¬ 
modeling;  jobs.  Serves  eonntless 
uses  for  homes,  institutions,  eom- 
mereial  biiildiiiKs. 


WRITE  FOR  PRICES 
AND  SAMPLES 


Aluminum 

(Continued  from  Page  44) 

I  other  industries  too. 
j  “The  recommendations  were  par- 
I  ticularly  surprisinj?  since  officials 
I  maintained  that  the  aluminum 
I  shortage  still  is  acute  and  had  esti¬ 
mated  within  the  last  few’  days 
that  the  CMP  over-allotment  would 
reach  more  than  200  million  pounds 
by  June  30. 

“Industry  representatives  indi¬ 
cated  this  over-allotment  is  a  myth, 
because  the  bulk  represents  con¬ 
trolled  material  tickets  that  never 
:  will  be  cashed. 

4-Point  Program 

“NPA  took  under  advisement  a 
four-point  program  recommended 
by  the  group  under  which  NPA 
would : 

1.  Kevi.se  Order  M-5,  the  ma.ster 
aluminum  order,  to  pennit  pro¬ 
ducers  to  accept  orders  for  up  to 
125  per  cent  of  the  capacity,  rather 
than  100  per  cent  as  currently  re¬ 
quired. 

2.  Allow  a  25  per  cent  attrition 
i  factor  in  the  third  quarter  instead 
I  of  5  per  cent  as  in  the  second.  This 

represents  the  percentage  of  over- 
i  allotment  of  the  estimated  supply 
of  materials. 

3.  Permit  fabricators  to  sell  up 
to  5  per  cent  of  the  available  supply 
to  purchasers  w’ho  do  not  have  au¬ 
thorized  controlled  material  orders, 
providing  such  a  step  does  not  in- 

,  crease  the  demand  substantially 
;  for  critical  copper  and  .steel  prod¬ 
ucts. 

4.  Require  weekly  reports  from 
I  mills  showing  open  space  on  mill 

schedules,  plus  an  immediate  re¬ 
port  on  any  change  in  the  primary 
aluminum  order  backlog. 

“The  recommendations  in  them¬ 
selves  indicated  that  in  the  opinion 
I  of  the  industry  no  critical  shortage 
I  of  aluminum  now  exists.  This  is  di¬ 
rect  contradiction  of  a  statement 
issued  late  last  week  by  Manly 
Flei.schmann. 

“NPA  ahso  revised  upward  its 
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estimates  of  aluminum  production 
for  the  year.  Latest  estimate  is  for 
the  production  of  640  million 
pounds  in  the  first  and  second  quar¬ 
ters,  710  million  in  the  third,  and 
740  million  in  the  fourth.” 


Sales  Meetings 

(Continued  from  Page  44) 

that  K«t  away.”  See  if  .salesman 
him.self,  with  help  of  jr^oup,  can 
decide  where  he  made  his  mi.stakes. 

How  fo  handle  competition. 

Let  salesmen  debate  whether 
.seller  him.self  should  ever  place 
sales  talk  on  openly  competitive 
basis.  When  the  prospect  brings  up 
competition,  how  should  .salesman 
handle  it?  Show  .salesman  that 
mud-slinging  and  open  disi)arage- 
ment  of  competition  seldom  pays. 

Time  analysis  meeting. 

Have  each  .salesman  figure  out 
his  co.st-per-call  for  a  month’s  busi¬ 
ness.  Throw  meeting  open  for  sug¬ 
gestions  as  to  how  salesmen  can 
make  better  use  of  time.  Empha¬ 
size  idea  that  time  is  profit  for  the 
company,  income  for  the  salesman. 


Conn.  Dealer 

(Continued  from  Page  48) 

because  we  know  that  we  have  to 
keep  after  our  old  cu.stomers  to  get 
repeat  business,”  explained  Miner 
D.  Allen,  president.  “Usually  most 
of  our  accounts  will  not  .send  in  an 
order  of  their  own  accord;  they’re 
too  bu.sy  or  forget  it  for  the  mo¬ 
ment  or  some  other  good  reason. 
Therefore  it’s  up  to  us  to  remind 
them  al)out  our  services  and  how 
they  can  be  utilized.” 

Besides  the  folders  the  firm  also 
sends  out  a  short,  personal  letter 
of  about  three  paragraphs  on  their 
letterheads,  calling  attention  to 
their  services  which  include  storm 
and  combination  windows,  weath¬ 
erstripping,  porch  enclosures, 
caulking,  glazing,  etc.  With  these 
,  (Continued  on  Page  66) 


CALIFORNIA  RED  VV  0  0  I) 


Band  Sawn-Premium  Quality 

You  may  use  the  experience  we  have  gained  over  many 
years  supplying  eomhination  window  and  door  manu¬ 
facturers.  Guaranteed  shipments  on  regular  schedules. 

Let  us  help  you  solve  your  problems. 

Direct  Mill  Shipments  Only 


Jt)on  %Vallace^  3nc. 

Luaidian  Bldg.  WOocIward  Detioit 


BEST  WINDOW 


STORM  &  SCREEN 


ANDREA 


EXTRUDED 

ALUxMINUM 

COMBINATION 


WINDOW 

PICTURE  FRAME 


CAN'T  BE  BEAT  FOR  A  HIGH  QUALITY  WINDOW 


SPECIAL  OFFER  FOR  QUANTITY  USERS 


Write  or  wire  for 
complete  details  of 
our  Dealer  Plan. 


ANDREA  MFC.  CORP. 

183  HORTON  AVE. 
LYNBROOK,  L.  L,  N.  Y. 
LYNBROOK  3-8668 


ONLY  WINDOW  WITH 
DOUBLE  PROTECTION 
CORNER  SHIELDS 


EASIEST  TO  ASSEMBLE 


.\ndrea  extra  quality  features  exclu¬ 
sive  full  length  interl(H-king  bars  — 
Gives  added  sealing  and  greater 
strength,  eliminates  most  caulking 
and  rubber  beading.  Sturdy  eunstruc- 
tion  with  no  costly  unnecessary  gad¬ 
gets.  .\ndrea  windows  are  designed 
to  be  sold  profitably  at  a  competitive 


price,  .\ndrea  has  beauty  and  sales 
appeal,  barked  by  many  years  of 
know-how.  Andrea  assures  you  of 
quality  and  reliability.  .V  few  choice 
territories  still  available.  Fast  deliv¬ 
ery  for  a  few  distributors,  K.  1).  oper¬ 
ators  and  res|M>nsible  volume  dealers. 


PRICE 


CONSTRUCTION 
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BUILDING  SPECIALTIES 


Economize 

by  using  ARROW 

PRE-COLORED 

ALUMINUM 
or  STEEL  COIL 


•  How  much  could  you  save 
bv  eliminating  your  finishing 
department?  Why  not  have 
Arrow  furnish  you  with 
Pre-colored  coils 
ready  for  roll  forming  or 
stamping!  In  fact  why  not  have 
Arrow  also  do  the  forming! 

Arrows’s  process  of  continuous 
strip  alodizing  and  color-coating 
has  caused  a  sensation  in  the 
field  of  light  metals  fabrication. 
Many  industries  are  now  using 
Arrow’s  Pre-colored 
coil  with  outstanding  success. 

•Arrow’s  baked-on  enamel  finish 
in  all  colors  on  steel  and 
aluminum  coils  is  corrosion  and 
scratch-resistant.  It  combines 
hardness  with  flexibility. 

Why  not  investigate  Arrow 
Services!  We  are  prepared 
to  handle  an  order  of  any  size— 
large  or  small.  Our  engineers 
will  be  glad  to  analyze  your 
problems  without  obligation. 

Our  services  include; 


Continuous  Color  Coating 
Alodizing  •  Slitting 
Roll  Forming 

ARROW 

METAL  PRODUCTS  CORP. 

iHASKIU,  N.J. 

Pompton  Lokos  7-1t20 


mailings  Koes  a  self-addre.s.sed,  pre¬ 
paid  iHLstcard  a.skinj?  a  .salesman  to 
call  and  give  further  information. 

This  procedure  has  two  pur- 
po.ses:  fir.st,  the  printed  folder  has 
a  general  introductory  aitpeal  .serv¬ 
ing  to  remind  the  recipient  of  the 
company’s  availability:  second,  the 
per.sonal  letter  is  more  of  a  “shot¬ 
gun”  approach  calling  attention  to 
specific  .seasonal  needs  and  being 
more  intimate  than  the  printed 
folder. 


Direct  Mail 

Besides  direct-mail  the  only  other 
promotion  used  is  advertisements 
in  the  “Greenwich  Time,”  a  daily 
newspaiier.  A  .‘I-inch  double  column 
space  is  taken  every  Tuesday  and 
placed  on  the  building  page.  The 
Tuesday  date  was  decided  upon 
after  advice  from  the  newspaper’s 
advertising  de])artment  that  this 
day  was  considered  the  most  re¬ 
ceptive  of  the  week  by  home-owner 
readers. 


Special  Salesman 

If  a  prospect  is  in  a  specialized 
occupation,  then  he  is  called  upon 
by  a  salesman  who  is  particularly 
experienced  in  that  fiekl  and  be.st 
qualified  to  discuss  problems  affect¬ 
ing  that  particular  industry.  For 
example,  John  Marker  who  is  an 
engineer  and  .somewhat  of  an  au¬ 
thority  on  waterproofing,  is  usually 
assigned  to  meet  real  estate  dealer 
and  operators  and  to  show  them 
how  they  can  save  money  on  their 
property  investments  with  a  good 
waterproofing  job.  Another  sales¬ 
man  may  have  a  good  knowledge 
of  air  conditioning  and  insulation 
and  is  authorized  to  approach  a 
prospect  intere.sted  in  that  problem, 
and  .so  on. 

The  company  uses  three  sales¬ 
men,  all  of  whom  are  closers.  There 
are  no  so-called  “bird  dogs  or  can¬ 
vassers  and  leads  come  only  from 
(Continued  on  Page  68) 


MANUFACTURERS 
and 

DISTRIBUTORS 

of 

COMBINATION  WINDOWS 
and  DOORS 

We  have  been  supplying  special 
hardware  for  all  types  of  combina¬ 
tion  windows  and  doors  for  many 
years  and  know  their  problems. 


If  you  are  converting  to  wood 
windows  we  can  be  of  particular 
service  to  you,  or 

if  you  have  any  engineering 
problems  on  metal  or  wood  combi¬ 
nation  windows  and  doors  and 
their  small  parts,  call  on  us— NOW/ 

G.  Grant  Metal 
Mfg.  Co. 

163  Butcher  Avenue 
Valley  Stream,  L.  I.,  N.  Y. 

Phone  —  Valley  Stream  5  5581 


“RED-LUME” 

by  NASH 

A  completely  self-storing  com- 
binatiun  Storm  &  Screen  win¬ 
dow,  with  a  clear  Redwood 
main  frame.  All  inserts  of 
aluminum  including  sash  sides. 
Each  sash  slides  in  its  own 
track,  plus  all  the  features  of 
the  famous  NASH  ALUMINUM 
WINDOW. 

NASH  MANUFACTURING  CO. 

LONG  BRANCH,  N.  J. 

NEWARK,  N  I. 
BRANCHES  AT:  PHILADELPHIA 
BALTIMORE 


Are  You  Getting  Your 
Share  of  The  Profits? 

Is  Your  MASTIC  Depend¬ 
able  and  Trouble-Free? 

Is  Your  Mastic  Backed  By 
Over  37  Years'  Experience 
In  Residential  and  Indus¬ 
trial  Protective  Coatings? 


For  Guaranteed  Dependability  And 
Substantial  PROFITS  . . .  Investigate 


MODERN  MIRACLE  WALL  TEXTURE 


A  New,  Longer  Lasting 
Surface,  Pressure-Sealed 
To  Old  Concrete,  Stucco, 
Brick,  Shingle,  Clapboard 
and  Cinder  Block  Walls 

Protective  Coatings  is  Corbozite's  business  .  .  .  and 
has  been  for  over  37  years.  Large  industrial  users 
of  mastics  and  waterproof  compounds  endorse  and 
recommend  Carbozite  products  for  their  quality  and 
dependability  .  .  .  and  CARBO-TEX  is  one  of  the 
most  revolutionary  in  this  famous,  extensive  line  of 
protective  coatings.  CARBO-TEX  is  not  a  paint  or 
cement  wash,  but  a  thick,  textured  resurfacer,  in 
White  and  Pastel  Colors,  applied  by  powerful 
air-pressure  to  all  types  af  exterior  walls.  It  fuses 
itself  to  old  wall  surfaces  and  provides  a  seamless, 
steel-like  armor  that  protects,  and  adds  fresh,  last¬ 
ing  beauty.  No  other  exterior  wall  mastic  offers  you 
such  controlled  quality. 

CARBO-TEX  dependability  means  greater  profit 

for  you  .  .  .  more  satisfaction  for  your  customer. 


SOLD  WITH  10-YEAR 
FACTORY  REPLACEMENT 


GUARANTEE 


AN  EXCLUSIVE 
WURTZILITE 
FORMULA 

The  CARBO-TEX  formula  is  the  result 
of  years  of  research  and  experiment.  It 
is  composed  of  selected,  protective  oils, 
combined  with  long-lasting  mica  and 
asbestos.  In  addition,  CARBO-TEX  is  the 
only  exterior  wall  coating  containing 
WURTZILITE,  a  remarkable,  natural 
mineral  rubber  that  adds  to  the  resili¬ 
ency  and  flexibility  of  the  coating, 
thereby  assuring  longer  life.  One  coat 
of  CARBO-TEX  is  equal  in  thickness  to 
about  10  COATS  of  ordinary  point. 
...  It  adheres  to  the  wall  surfaces  to 


hich  it  is  applied,  and  will  not  powder 


Carbozite  Protective  Coatings,  Inc. 
101  Cedar  St.,  New  York  6,  N.  Y. 

Please  send  information  regarding 
franchises  and  available  territories. 


thb 


CARBOZITE  PROTECTIVE  COATINGS,  INC. 

101  CEDAR  STREET,  NEW  YORK  6,  N.  Y. 

Carbo-Tex  Division  Phone:  Dlgby  9-3  J  70 
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fRB^- 

A  Sample  Of  A 

DEC-O-GRILLE 

—  America's  Most 
Distinctive  Aluminum 
DOOR  GRILLE 


lllustrotcd  Dcc-O-GfiHc  0*2633 


Seeing  is  believing  —  that's  why  we  wont 
to  send  you  o  free  sample  of  our  push 
bar!  We  wont  you  to  see  with  your  own 
eyes  why  Dec-O-Grilles'  brilliant,  mirror¬ 
like  finish  mokes  people  everywhere  soy: 
"Nothing  like  them  on  the  market!" 

The  secret  lies  in  Dec-O-Grilles'  exclusive 
hand-burnishing  process  by  skilled  crafts¬ 
men  which  creates  a  surface  splendor  and 
smoothness  that's  beoutiful.  customer-catch¬ 
ing! 

See  for  yourself  —  write  today  for  a  free 
sample  and  our  latest  cotolog. 

•  80  new  —  different  designs  to  fit 
all  sizes  and  makes  of  doors! 

•  Every  design  constructed  of  the  finest 
extruded  aluminum! 

•  Immediate  delivery  of  stock  designs 
— any  quantity! 

•  Custom  designs  to  order! 

You  are  cordially  invited  to  visit  our  Booth 
No.  94  at  the  NERSICA  convention,  Hotel 
Statler,  New  York.  March  24.  25.  26. 

DEC-O-GRILLES.  INC. 

470  Park  PI.  Long  Beach.  N.  Y. 

Phone.  LOng  Beach  6-0118 


I  Most  Deaths  In  Residential  Fires 
'  Caused  By  Superheated  Air 


SEVENTY-FIVE  percent  of 
deaths  resultinjr  from  fire  in 
this  country  have  occurred  in  the 
home,  according  to  Richard  F.  Leh¬ 
man,  head  of  the  home  fire  alarm 
■  division  of  Dictograph  Products 
Inc. 

“Of  these,”  .said  Lehman,  “98 
percent  are  not  killed  by  flames, 
but  by  superheated  air.”  This  su- 
lierheated  air,  he  explained,  can 
'  cau.se  death  in  three  ways,  by  burn- 
I  ing  the  lungs  on  inhalation,  by  de- 
I  pleting  the  air  of  oxygen  and 
^  thereby  causing  suffocation  and  by 
'  the  creation  of  poisonous  gases. 

'  The.se  gases  are  loosed  when  such 
hou.sehold  items  as  rugs,  curtains, 
i  draperies  or  painted  wood  burns. 

“If  a  fire  is  detected  early 
I  enough,  the  inhabitants  of  the 
I  dwelling  can  get  to  safety,  escap- 
i  ing  both  flames  and  superheated 
i  air,”  he  .said  “but  if  given  a  chance 
I  to  develop,  the  fire  will  produce 
this  dangerous  air  rapidly  and 
make  e.scape  much  more  difficult.” 
He  went  on  to  point  out  that  sup- 
l)o.sedly  fire  resistant  brick  and 
concrete  buildings  are  even  more 
dangerous  than  frame  dwellings  as 
:  the  superheated  air  has  less  chance 
I  to  di.ssipate  through  the  .solid  walls. 

Smoke  Poisoning 

!  “When  you  hear  of  smoke  poi- 
,  .soiling  in  a  fire,  that  is  simply  a 
'  non-medical  term  for  anoxia,  or 
lack  of  oxygen,”  Lehman  contin- 
i  ued.  He  pointed  out  that  many  vic¬ 
tims  are  recovered  from  fires  with- 
;  out  a  mark  or  a  burn  of  any  sort 
i  on  them  indicating  death  by  causes 
other  than  the  flames. 

Noting  the  fact  that  heat  ri.ses 
I  rapidly,  Lehman  described  the 
I  mushrooming  effect  of  superheated 
'  air  in  a  housefire  originating  in 
!  the  basement  or  first  floor  of  a 
I  dwelling.  The  temperature  in  a  go¬ 
ing  blaze  is  over  1000  degrees 
Fahrenheit,  and  this  intense  heat 


seeks  out  avenues  of  escape  up¬ 
wards.  Stairwells,  dumbwaiters 
and  elevator  shafts  make  excellent 
chimneys  for  the  heat  to  race  up  to 
the  top  floors.  Once  there  it  spreads 
out  rapidly  in  its  struggle  for  an 
outlet. 

This  superheated  air  on  the  top 
floor,  sometimes  two,  three  or  even 
four  stories  above  the  flames  is  fa¬ 
tal.  The  upper  floors  are  usually 
the  sleeping  quarters,  Lehman  said, 
and  a  sleeper  would  have  no  warn¬ 
ing  of  the  impending  disa.ster  until 
too  late.  “If  a  person  knows  he  is 
about  to  be  burned  by  flame.s,  he 
will  make  an  attempt  to  escape,” 
he  continued  “but  human  .senses 
ju.st  cannot  detect  superheated  air 
until  in  most  cases  it  is  too  late  to 
escape. 


Conn.  Dealer 

(Contimied  from  Page  66) 

the  promotional  methods  outlined, 
or  recommendations  from  satisfied 
customers.  Territory  takes  in  a  ra¬ 
dius  of  .some  50  miles  which  in¬ 
cludes  eastern  Connecticut  and  part 
of  Westchester  County,  New  York. 

In  making  their  calls  the  men 
take  with  them  portfolios  which 
contain  “before  and  after”  photo¬ 
graphs  of  jobs  done  in  the  neigh¬ 
borhood  where  the  call  is  made. 
These  photographs,  of  course,  elab¬ 
orate  on  the  folder  li.stings  of  jobs 
accomplished  and  enumerated  in 
the  printed  mailing  pieces.  Sam¬ 
ples  of  building  specialties,  letters 
from  satisfied  u.sers  and  manufac¬ 
turers’  literature  are  also  included 
in  the  salesmen’s  portfolio. 

The  installation  crew  is  headed 
by  F're<l  Williams  who  is  in  charge 
of  ,‘5  crews  consisting  of  11  men  in 
all  who  are  paid  on  a  .straight  sal¬ 
ary  basis.  The  men  are  trained  by 
Mr.  Williams  or  John  R.  Murphy 
who  is  head  of  the  waterproofing 
department.  Usually  3  men  are 
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placed  on  a  job,  two  doing  the  work 
and  one  as  helper;  while  on  water¬ 
proofing  5  men  are  assigned.  These 
workmen  are  well  equipped  with 
the  tools  and  materials  needed  such 
as  swings  and  scaffolds,  poles, 
jacks,  ladders,  brackets  and  planks. 

The  three  trucks  used  by  the 
mechanical  department  includes 
one  insulation  blower  truck,  1  ton 
pick-up  and  1  dual-wheel  heavy 
duty  truck.  By  using  a  large  truck 
the  firm  has  eliminated  the  need  for 
a  large  warehouse  and  is  able  to 
haul  building  materials  direct  from 
the  supplier  to  the  job. 

An  adjoining  warehouse  next  to 
the  office,  however,  is  used  to  store 
the  larger  items  such  as  insulation, 
roofing  supplies,  .storm  .sash,  gut¬ 
ters,  leaders  and  special  orders 
made  by  the  manufacturer.  Some 
of  this  material  is  al.so  kept  there 
for  a  few  sub-contractors  who  do 
house  maintenance  work. 

The  company  was  established  in 
1928  by  George  Romano  and  pur¬ 
chased  by  Mr.  Allen  in  September, 

1949.  He  changed  the  name  from 
Concord  Home  Service  Co.  to  Con¬ 
cord  Maintenance  Corporation 
since  the  firm  branched  out  into  the 
industrial  and  commercial  field  as 
well  as  residential.  Mr.  Allen’s 
brother,  Albert  Allen,  is  vice  presi¬ 
dent  and  a.ssociate  firm  members 
are  John  Harker  and  John  C.  Lo¬ 
thian. 

For  its  trademark  the  company 
uses  an  engraving  printed  in  red  of 
a  minute  man  with  rifle  on  guard 
behind  a  colonial  dwelling.  The  im¬ 
plication,  of  course,  is  the  minute 
man  ready  for  the  advancing  Brit- 
i.sh  redcoats  at  the  Battle  of  Con¬ 
cord  in  the  Revolutionary  War. 

to  find  a  means  of  exit  through  to  the  proper  time  and  place.  “Hedge- 
some  new  thoughts.  What  should  hopping  selling”  is  even  worse  than 
have  been  an  orderly  attack  devel-  “hedge-hopping  prospecting.” 

I  Lost  the  Sole  Because  I  oped  into  a  shambles  that  led  to 

Lacked  a  Soles  Presentation  defeat. 

It  wasn’t  interesting  to  either  of  From  now  on.  I’ll  plan  my  work, 
us.  I  was  just  driving  up  and  down  and  work  my  plan.  My  sales  pres- 
.strange  streets,  without  knowing  entation  is  going  to  follow  a  pat- 
where  I  w’as  going.  The  longer  we  tern.  It  will  be  definite,  logical, 
went,  the  more  confused  we  both  convincing.  Above  all  it  will  be  in¬ 
got.  I  found  mysef  touching  the  terestingly  told  in  an  enthusiastic 
.same  points  over  and  over  again,  manner.  It  will  be  provable,  and 
For  the  life  of  me  I  couldn’t  .seem  each  point  will  be  driven  home  at 


Af££r  US 

AT  H£RSICA 


We  have  been  doing  our  best  to  keep  our 
regular  dealers  supplied  with  Campbell's 
Redwood  Combination  Windows  and  have 
been  very  successful. 

To  those  dealers  who  have  written  us  and 
have  not  received  a  reply — we  hope  you'll 
forgive  us  .  .  .  but  we  really  have  been 
"snowed  under"  with  inquiries. 

You  will  hear  from  us  soon  but,  in  the 
meantime,  you  are  cordially  invited  to  visit 

gs  at  our  BOOtHs  ^102 


and  103 


at  the  Nersica  Conven¬ 


tion,  Hotel  Statler,  New  York,  March  24,  25 
and  26. 


Campbell  Sash  Works 

2409  Wilson  Avenue 
Youngstown,  Ohio 


REDWOOD  COMBINATION 
STORM  WINDOWS 
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B.  S.  Reporter 

{Continued  from  Page  49) 
Office.  E.  W.  Douglass,  Cleveland 
District  Manager  is  being  moved 
to  Chicago  as  A.ssistant  Sales  Man¬ 
ager  and  Window  Product  Man¬ 
ager.  H.  W.  McClymont,  Michigan 
and  Indiana  representative  has  be¬ 
come  the  Chicago  District  Manager. 

C.  E.  Huvven,  has  recently  joined 
the  company  as  Illinois-Wi.sconsin 
repre.sentative.  Mr.  Huwen  was 
formerly  with  the  National  Gypsum 
Co.  as  Merchandise  Manager  of  dry 
wall  prf)ducts.  O.  B.  Thomas,  for¬ 
merly  connected  with  Barrett  Roof¬ 
ing  Div.  of  Allied  Chemical  Co.,  has 
recently  joined  Inger.soll  as  Cleve¬ 
land  field  representative. 


Universal  Window  Corp. 
Opens  Plant  In  Georgia 

Opening  of  a  new  plant  of  the 
Universal  W'indow  Corporation  at 
Austell,  Georgia,  has  been  an¬ 
nounced. 

George  E.  McCachren,  who  for¬ 
merly  was  a  .salesman  for  Univer¬ 
sal  Window  working  out  of  the 
home  plant  of  the  company  in  Char¬ 
lotte,  N.  C.,  is  executive  vice  presi¬ 
dent  and  manager  of  the  new  Aus¬ 
tell  plant.  Au.stell  is  located  just 
outside  Atlanta. 

Housed  in  a  12,000  square  foot 
building,  the  new  plant  will  spe¬ 
cialize  in  the  manufacture  and  di.s- 
tribution  of  the  Universal  Weather- 
seal  Window  LTiit,  which  has  won 
wide  popularity  among  lumber  and 
l)uilding  supply  dealers  in  the  Caro- 
linas.  Doors,  screens,  trim  and  re¬ 
lated  items  will  al.so  be  warehoused 
and  distributed. 


mpmmm 

VOLUMt  BUSiNW 


In  early  19)9  Mr.  S.  N.  Shell,  Chief  Engineer  of  the  Statler 
Hotel,  Buffalo,  N.  Y.  contacted  us  relative  to  a  specially  cx)n- 
structed  aluminum  window  screen  which  would  swing  open 
similar  to  a  d<K)r  for  ctjnvenience  in  window’  washing,  yet  the 
screen  had  to  be  readily  removable  for  winter  storage.  We 
went  to  work  on  the  Statler  problem  as  we  do  on  all  our 
jt»bs,  and  nt)w  the  Statler  Hotel  in  Buffalo  is  equipped  with 
Kaufmann  C'ustom-Made  Aluminum  Screens  embtxlying  all 
of  the  features  which  Mr.  Shell,  as  Chief  Engineer,  desired. 

M.  V.  NOECKER, 

Kaufmann  specializes  in  the  big  jobs  President 


Ludman  Corp.  Launches 
Big  Sales  Campaign 

Ludman  Corporation  of  Miami, 
leading  manufacturer  of  wood  and 
aluminum  awning  type  windows 
and  gla.ss  jalousies,  has  launched  a 
.sales  campaign  on  a  nation-wide 
.scale.  This  campaign  will  include 
the  most  progressive  advertising 
l)rogram  ever  instituted  by  any 
(Coiitiinied  on  Page  72) 
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PLASTIC-DOME  is  made  for  mass  sales! 
Storage  and  handling  problems  gone 
forever!  Each  small  "carry-home" 
carton  is  complete,  ready  for 
^  assembly  in  a  jiffy! 


Mass 

production 

saves 

over 

50% 

with 

FULL- 

PROFIT 

margins! 


SCCLUSIVE  FEATURES 


•  TRANSLUCENT:  LiRht-/iItertng  plastic  paijels 
provide  bright  rooms. 

•  RIGID  CONSTRUCTION:  Aluminum  and  shatter¬ 
proof  plastic,  plus  the  added  strength  of  rust- 
resistant  hidden  steel  supports  give  unusual 
structural  rigidity  and  weather-ability.  All 
metal  parts  double-coated  with  special 
haked-on  outdoor  enamel. 


•  VENTILATED:  Rear  fringe  and  side  vents  pro¬ 
vided. 


•  ADJUSTABLE:  Slope  adjusts  to  any  window 
length.  Door  canopy  also  raises  and  lowers. 

•  BEAUTY:  PLASTIC-DOME  enhances  the  home 
inside  and  out  giving  smart  new  beauty  to 
the  exterior,  glowing  light  to  enrich  the 
interiors. 

•  ADDITIONAL  PROflT  fOR  YOU:  Make  more 
money  by  offering  assembly  and  installa¬ 
tion. 


DISPLAY  SAMPLE  (36 ') 

Mounted  &  Assembled  with  ftoodlight  &  Display  Poster  —  $25.00  each 


We  also  stock  60",  72",  84",  96",  108"  widths  in  red-  or  green-and-white 
combinations.  More  sizes  and  colors  will  be  added  from  time  to  time 

15  centralized  distribution  points  throughout  the  U.  S..  Canada  and  Mexico 
assure  fastest  delivery  and  savings  in  shipping  costs  for  you. 


GEdney  5-7088 
GEdney  S-4950 


STOCK  THESE  SIZES  &  COLOR! 

>  FOR  PROMOTION! 

Window 

Door  Canopy  Colors 

width 

,  width  ,  i  ^  o  "b 

Your  cost 

Retail 

30" 

!  none  i  15 

$  9.00  1 

$1495 

36" 

1  36"  1*2™ 

$10.80  ! 

$17.95 

42" 

i  42"  ' 

$12.60 

$2095 

48" 

1  48"  <  X  S  * 

$1440 

$23.95 
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The  "Triple  Track”  Slays  Sold 

Dealers  records  prove  less  call  backs.  Sold  under  our  'Bond  of  Protection' 
the  customer  is  guaranteed  the  satisfaction  that  only  a  quality  product 


can  give. 

That's  ONE  reason  why  a  STOACO  franchise  is  so  valuable. 

“UNtr  fo»  mr  wtAmn  to  cast  nacva" 


POST  OFFICE  SOX  97 


APCO,  OHIO 


B.  S.  Reporter 

{Continued  from  Pane  70) 

manufacturer  in  this  field. 

This  new  projfram,  currently  in 
its  initial  stage,  is  by  far  the  most 
ambitious  national  advertising, 
sales  and  merchandising  plan  in 
i  one  of  the  nation’s  foremost  mar- 
\  kets  ever  inaugurated  by  a  Miami 
I  indu.strial  concern.  Ludman  Cor- 
j  itoration  plans  broad  use  of  dra- 
1  matic,  colorful  4-page  in.serts  in 
I  many  top-level  trade  publications, 
j  The  following  Ludman  products 
will  be  featured  in  the  over-all  Lud- 
!  man  advertising  jtrogram  as  initi¬ 
ated  by  Houck  &  Co.  of  Florida, 
Inc.:  Auto-Lok  Windows,  available 
in  aluminum  or  wood,  Windo-Tite 
Gla.ss  .Jalousies,  and  Ludman  Ja¬ 
lousie  Doors.  However,  the  Auto- 
Lok  Windows,  both  aluminum  and 
wood,  have  been  established  as  lead 
factors  in  the  over-all  national  ad- 
i  vertising  program. 

«  «  * 

Ceco  Announces  Elections 
To  Board  of  Directors 


J.  Seifried,  C.  S.  Nichols  and 
O.  L.  Davis  were  newly  elected  to 
the  lx)ard  of  directors  of  Ceco  Steel 
Products  Corporation  at  the  firm’s 
j  annual  meeting,  it  was  announced 
j  by  Ned  A.  Ochiltree,  president,  and 
,  four  new  vice  presidents  were 
added:  C.  Fo.ster  Brown,  Jr.  (new 
,  aluminum  window  division),  J.  E. 

;  Grogan  (general  coun.sel),  Ray- 
i  mond  J.  Anen  (manufacturing) 
i  and  E.  T.  Gu.stafson  (Ea.stern  dis- 
;  tricts). 

I  Paul  E.  Newey  was  retired  as 
I  treasurer  and  controller.  George  E. 

!  White  was  appointed  treasurer  and 
John  E.  Daven|)ort  controller,  with 
William  J.  Zundel  assistant  con- 
'  troller.  William  H.  Ellsworth  was 
I  named  secretary  to  succeed  Mr. 

’  Grogan. 

j  Other  Chicago  appointees  and 
their  new  titles  are  as  follows: 

I  W.  A.  Ander.schat,  works  man- 
i  ager  of  the  manufacturing  division 
,  l)lant,  succeeding  Mr.  Anen;  Ned 
!  A.  Ochiltree,  Jr.,  a.ssistant  works 
1  manager;  Douglass  McCallum,  as- 
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sistant  works  engineer;  Robert  H. 
Bell,  regional  manager  and  A.  H. 
Blyth,  sales  promotion  manager, 
both  of  the  merchant  trade  divi¬ 
sion  ;  Elmer  J.  Donat,  general  credit 
manager,  and  Howard  J.  Richter, 
assistant  manager,  steel  joist  and 
roof  deck  dejrartment. 

*  «  * 

Kcdser  Opens  New 
Plant  In  Nevada 


CALBAS  CAULKIH6  COMPOUHO 
in  26  PlRKAHim  COLORS 


Kaiser  Aluminum  &  Chemical 
Corporation  has  announced  that  it 
wil  open  up  a  new  industry  in 
Nevada  by  building  a  mill  to  proc¬ 
ess  fluorspar,  a  critical  mineral 
necessary  for  the  production  of 
aluminum  metal. 

The  new  mill — the  first  in  the 
state — will  receive  tluorsjjar  from 
the  recently-acquired  Baxter  mine 
near  Gabbs,  Nevada,  and  will  have 
sufficient  capacity  to  handle  ore 
purchased  from  other  Nevada  de¬ 
posits  as  well. 

Kaiser  Aluminum  will  build  the 
mill  in  an  area  acce.ssible  to  rail 
and  highway  transjiortation,  estab¬ 
lishing  a  close  market  for  ore  from 
smaller  deposits  in  the  state  and 
promoting  the  opening  of  mines 
heretofore  uneconomical  to  ojjerate. 
Con.struction  of  the  mill  will  begin 
in  the  near  future  upon  selection  of 
the  site,  and  operations  are  .sched¬ 
uled  to  start  late  this  year. 

*  * 

D.  J.  Carroll  Appointed  Mgr. 
By  Detroit  Steel  Prod.  Co. 

Appointment  of  Dan  J.  Carroll 
as  Manager  of  the  Residential 
Products  Division  has  been  an¬ 
nounced  by  E.  C.  Hodges,  vice- 
I)resident  in  charge  of  .sales  for 
Detroit  Steel  Products  Comj)any,  of 
Detroit,  Mich.  The  firm  is  the  coun¬ 
try’s  leading  maker  of  .steel  win¬ 
dows,  and  also  makes  hollow  metal 
doors,  building  i)anels,  automotive 
springs  and  Strand  all-steel  garage 
doors. 

Carroll  will  be  in  complete  charge 
of  marketing  F'enestra  residential 
ca.sements,  basement  and  utility 
(Continued  on  Page  74) 


•  •  to 


match  or  harmonize  with 
all  building  materials 


Now  select  a  CALBAR  Caulking  Compound  to  match 
brick,  asbestos-cement  siding,  shingles,  metal  or 
wood  ...  in  ANY  color  required  .  .  .  including 
black,  brilliant  white  or  aluminum.  And  remember, 
CALBAR  is  non-hardening  and  non  staining,  and 
complies  with  Federal  Specifications  and  those  of 
the  Asbestos  Cement  Products  Association. 

Write  today  for  eompleto  Information 

CALBAR  PAINT  &  VARNISH  CO. 

2612-26  N.  Martha  St.  •  Phila.  25,  Pa. 

Manufacturers  of  Technical  Products 

Look  for  CALBAR  of  the  NERSICA  Convention  .  .  . 

Booth  No.  37,  Hotel  Stotler,  N.  Y.  —  March  24-26 


Watch  For  Our  Announcement 
of  Something 

NEW  AND  SENSATIONAL 

in  the 

FAMOUS  QUINCY  LINE 

HESS  MANUFACTURING  CO. 

QUINCY,  PA. 
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immediate  delivery ! 

no 

shortages 
of 
sales 
with 

SCHUMACHER 
redwood 

combination 
doors 


Shortages  can’t  stop  your  sales  when  you  do  business 
with  SCHUMACHER  Combination  Doors.  Manufactured  of 


CLEAR  HEART  CERTIFIED  KILN  DRIED  REDWOOD  in 
natural  finish  from  a  plant  with  over  62  years  of  millwork 
experience,  prompt  handling  of  LTL  or  truckload 
quantities  of  this  quality  product  is  your  passport  to 
steady  sales,  steady  profits!  Don’t  let  a  shortage 


stop  you!  Let  it  start  you  on  your  way  to  big  new 
^  business  with  SCHUMACHER  redwood 
combination  doors. 

DUCT  ...Jj  THE  F.  E.  SCHUMACHER  CO. 


PRODUCT  ,„V 


HARTVILLE.  OHIO 


B.  S.  Reporter 

(Voutiumd  from  Pojfr  73) 
window.s,  and  their  acce.ssorie.s.  All 
are  .'<old  to  con.sunier.s  throuRh  dis¬ 
trict  and  branch  offices  of  the  com¬ 
pany.  distributors  and  their  dealers, 
from  coast  to  coast. 

*  «  * 

Wood  Conversion  Company 
Announces  Appointment 

I).  E.  Dahle.  former  di.'^trict  man¬ 


ager  of  the  Wood  Conversion  Com¬ 
pany  in  Detroit,  Michijran,  has  been 
api)oint€>d  assistant  to  Building 
Products  Sales  Manafrer,  J.  I). 
F’i.scher,  according  to  an  announce¬ 
ment  from  M.  S.  Wolf.  General 
Sales  ManaKer. 

W.  W.  .McCarthy,  former  assi.st- 
ant  di.strict  manatrer  in  Detroit,  has 
been  api)ointed  di.strict  manaRer 
for  Detroit,  the  announcement  also 
stated. 


Alcoa  Orders  Nation's 
Strongest  Two-Way  Stretch 

The  strongest  two-way  stretch  in 
America  —  ,3,000, 000  pounds  total 
pull — has  been  ordered  by  Alumi¬ 
num  Company  of  America  to  aid  in 
the  nation’s  aircraft  production 
l)roRram. 

The  new  “stretcher,”  a  machine 
for  .straightening  aluminum  ex¬ 
truded  parts,  will  be  in.stalled  at 
the  company’s  Lafayette  (Ind.)  ex¬ 
trusion  works  about  a  year  from 
now.  Alcoa  designed  and  owned, 
the  .stretcher  will  be  capable  of  han¬ 
dling  the  large,  one-piece  ain)lane 
parts  going  on  the  drawing  boards 
of  aircraft  engineers  now. 

Necessitated  by  Alcoa’s  new 
1.3,2()0-ton  extrusion  pre.ss  whose 
in.stallation  at  Lafayette  was  an¬ 
nounced  last  month,  the  new 
stretcher  exerts  a  force  comparable 
to  a  tug-of-war  between  19  three- 
unit  Die.sel  locomotives  on  each 
team  with  a  large  aluminum  extru¬ 
sion  in  the  middle.  Both  the  pre.ss 
and  the  .stretcher  are  the  large.st  in 
the  country.  The  stretcher  exerts 
four  times  the  force  of  any  existing 
stretcher. 

*  «  « 

Fosco  Appoints 
William  C.  Watson 

Fa.sco  Industries,  Inc.,  Roche.ster, 
New  York,  is  plea.sed  to  announce 
the  appointment  of  Mr.  William  C. 
Watson,  2855  Connecticut  Avenue, 
Pittsburgh,  Pennsylvania,  as  their 
new  representative  in  we.stern 
Penn.sylvania  and  W’e.st  Virginia. 

Mr.  Wat.son  is  well  acquainted 
with  the  electrical  field  and  is  very 
well  prej)ared  to  give  immediate 
attention  to  all  Fa.sco  matters. 

*  *  * 

Globe  Announces  Promotion 
Oi  Carl  J.  Nolte 

Mr.  Abbott  Coburn,  President  of 
Globe  Roofing  Products  Co.,  Inc. 
recently  announced  the  jiromotion 
of  Carl  J.  Nolte  as  Vice  President 
in  charge  of  i)urchasing. 

Mr.  Nolte  has  been  with  Globe 
since  1948,  coming  to  the  comi)any 
as  director  of  i)urcha.ses  and  acting 
in  that  capacity  until  his  recent 
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appointment  to  a  Vice  F’residency. 

He  has  been  in  purchasing  for 
.‘F4  years,  startinjr  in  this  i)rofession 
immediately  upon  his  discharjje 
from  military  service  as  a  naval 
officer  after  the  First  World  War. 

Prior  to  cominjr  with  Globe  Roof¬ 
ing,  he  acted  as  purchasing  agent 
with  another  leading  roofing  manu¬ 
facturer,  having  been  with  t.iem 
for  25  years. 

«  *  * 

New  Products 

(Cotitinuet]  from  Page  45) 
of  windows. 

Bottom  bracket  incorporates  a 
spring  latch  which  snaps  in  and 
out  I'eadily.  When  correct  tension 
is  placed  on  .screen  by  turning  sill 
screws,  this  spring  latch  is  snapped 
in  to  lock  screen  into  place,  main¬ 
taining  con.stant  tension.  Once  ad¬ 
justed,  screen  may  be  opened  or 
even  taken  down  for  storage  with¬ 
out  di.sturbing  adju.stments. 

Easy  assembly  is  another  Lox- 
creen  feature,  and  Loxcreen  is  sold 
either  as  a  fabricated  unit  or  un- 
as.sembled  for  fabrication  by  dis¬ 
tributors  and  dealers.  The  latter,  of 
course,  allows  the  distributors  and 
dealers  additional  profits;  enables 
them  to  give  rapid  delivery  from 
stock  on  all  size  .screens,  without 
heavy  inventory.  As.sembled  Lox¬ 
creen  units  employ  Lumite  Saran 
Screen  cloth  with  new  selvege  edge. 
This  material  ab.solutely  will  not 
crimp,  ru.st,  stain,  or  oxidize. 

Sizes  for  all  .standard  double 
hung  windows  in  .stock  for  imme¬ 
diate  delivery.  Special  orders  sizes 
available  on  request. 

4>  «  * 

Masonry  Water  Repellent 

After  years  of  re.search  and  com¬ 
prehensive  testing  of  masonry 
water  repellents,  a  new  formula 
\.ith  a  silicone  base  has  been  de¬ 
veloped  by  Ranetite  Manufacturing 
Company  Inc.  The  new  silicone  ba.se 
water  repellent  is  for  surface  appli¬ 
cation  to  exterior,  above  grade 
masonry  and  offers  the  following 


advantages:  1 — Quick  to  develop 
repellency  after  application.  2 — 
Versatile  performs  well  on  mo.st 
types  of  ma.sonry.  2 — P^asy  to  apply 
either  by  spraying  or  brushing.  4 — 
Readily  applied  at  temperatures  as 
low  as  freezing.  5 — Highly  effective 
against  efflorescence.  6 — Clear  and 
invisible,  causes  no  change  in  ma¬ 
.sonry  appearance.  7 — Penetrates 
deeply  to  insure  durability.  8 — 
Xon-.sealing  of  ma.sonry  pores,  al¬ 
lowing  the  ma.sonry  to  “breathe.” 
9 — Paintable,  oil  base  paints  ad¬ 
here  and  do  not  impair  the  water 


repellency  of  the  underlaying  mor¬ 
tar.  Ranetite  Manufacturing  Com¬ 
pany,  Dept.  AL,  1917  S.  Broadway, 
St.  Louis  4,  Mo. 

♦  *  « 

Sinks  and  Cabinets  by  Tracy 

Stainle.ss  .steel  sinks  and  .steel 
kitchen  cabinets  by  Tracy  Manu¬ 
facturing  Steel  Company,  are  again 
cho.sen  by  Levitt  and  Sons,  Inc., 
for  the  fifth  con.secutive  year, 
bringing  the  Tracy  total  to  more 
(Continued  on  Page  76) 
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2  .6'’  X  6  -S" 

13.95 


2  -8  X  6  -8 

14.35 


3  -0  X  6  8 

14.95 


3  -0"  X  7  -0 

15.50 


CALIFORNIA  REDWOOD 

4  LITE  COMBINATION  SCREEN  & 

STORM  DOORS 


YOUR  HIGH  QUALITY 


•  Stiles  ond  top  rail 

•  Bottom  roil  8"  wide 

•  Thickness  Ps'' 

•  Steel  dowel  pinned 


dc  •  Knife  type  locking  device 

•  Sosh  glozcd  with  wood  bcods 

•  Mortise  ond  tenon  joints 

•  Joints  waterproof  glued 

•  Averoge  weight  50  lbs.  to  o 

Screen  ond  gloss  ponci  stiles. 

top  ond  bottom  roils  2^|"  •  Screen  and  gloss  ponels  fit 
wide  flush  with  door  frame 

Bottom  door  panel  vanes  in  •  Oversized  1"  in  width  ond  1*' 
size  occording  to  size  of  door  in  height 


ALUMINUM  STORM  SASH  FOR 
CASEMENTS  ARE  STILL  AVAILABLE 


^  .  jy  2  PIECE  WITH  BRONZE  SCREEN 

Special  J^a3ement  ^25 

ComhinationJ  " 


EACH 


PINE  I'g"  •  SIZE  33"  X  15" 


FOR  FURTHER  INFORMATION  WRITE 


Wlio'e-o/e  Dittributors  and  Manufacturer!  of  Combination  Windows  and  Doors 
1909  E.  FOREST  DETROIT  7.  MICH.  TEMPLE  3-8800 


'^DEAL  DIRECT.  .  . 

SAVE  THE  DIFFERENCE" 

Standard  sizes  for  all  makes  of  Steel 
Casements  •  Projected  —  Pivoted  — 
Basement  or  Utility  Windows. 

STEEL  OR  ALUMINUM  FRAMES 

Stondord  Type  13  Screens,  Bronze  Lacquer 
Special  Finish  Wire  Only  St. 22 

SEND  FOR  SAMPLES  ond  PRICE  LISTS 

The  A.  W.  BARNHART  CO. 

140  HIGHLAND  STREET  •  PORT  CHESTER.  N.  Y. 


New  Products 

(Continued  from  Page  75) 

than  27,000  kitchen.s  in  Levitt 
homes.  It  is  reported  that  Levitt 
finds  the  Tracy  stainless  steel  sinks 
and  counter  tops  most  appealing  to 
women. 

Solid  brass,  chrome-plated  fit¬ 
tings  include  mixing  faucet,  crumb 
liasket,  and  a  mixer-spray.  The  door 
and  drawer  handles  are  stainless 
.steel,  and  all  drawer  fronts  and 
cabinet  doors  are  sound-deadened. 

fif  * 

Revolutionary  New 
Type  Door  Hinge 

A  revolutionary  new  non-mortis¬ 
ing  type  Hurlinge  hinge,  the  first 
major  change  in  hinge  design  in  a 
century,  is  now  being  di.stribiited 
exclusively  by  the  Xo-Mortise 
Hinge  Corporation. 


The  distinguishing  feature  of  the 
Hurlinge  hinge  is  that  no  recess  is 
ever  required  to  accommodate  it. 
:  The  hinge  .screws  to  the  door  and 
•  frame,  eliminating  all  mortising 
j  and  chiseling.  It  is  ajiplied  very 
'  easily,  with  the  outer  and  larger 
leaf  of  the  hinge  .screwed  to  the 
frame,  while  the  smaller,  inner  k'af 
I  is  screwed  to  the  door.  When  the 
I  door  is  closed  the  smaller  leaf  of 
!  the  hinge  fits  into  the  larger  one. 
i  The  hinge  is  self-aligning  and  .self¬ 
gapping. 

This  new  hinge  design  is  avail¬ 
able  in  standard  sizes  of  2,  3,  and 
I  4  inches,  in  standard  finishes  with 
loose  or  tight  pin.  It  comes  in  bright 
steel,  brass  plate,  bronze  plate, 
Cadmium  plate,  chrome  plate,  and 
i  prime  coat  on  bonderized  base. 
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Infra-Red  Electric 
Wall  Heater 

The  manufacturer  of  the  new 
Glomaster  infra-red,  recessed  wall 
heater  claims  many  advantages 
over  the  old  wire  coil  type  of  elec¬ 
tric  heater.  Glomaster  heating  ele¬ 
ment  of  sintered  carbide  compound, 
formed  in  a  straight  rod  of  sub¬ 
stantial  diameter,  will  not  burn  out, 
is  not  affected  by  splashed  water, 
and  will  not  corrode. 

This  new  heating  element,  with 
the  polished  reflector,  heats  by  ra¬ 
diated  infra-red  rays  and  thus 
eliminates  some  of  the  objection¬ 
able  cold  si)ots  attributed  to  the 
older  types. 

Safety  features  are  stressed: 
Heating  element  is  non-metallic 
and  will  not  transmit  shock.  Wire 
grille  remains  at  a  safe  tempera¬ 
ture  and  will  not  burn  bare  skin  if 
touched.  Easy  to  install,  the  rough- 
in  box  mounts  flush  with  flanges 
against  the  wall,  has  two  knock¬ 
outs  in  the  bottom,  and  no  extra 
pull  box  is  required.  Fits  between 
.studding  spaced  14  inches,  in  a  1,- 
inch  wall. 

Oi)erates  on  AC  or  DC,  any  cycle, 
at  1000  watts.  Choice  of  trim,  pol- 
i.shed  chrome  or  baked  white 
enamel.  Glomaster  is  manufactured 
by  Pryne  and  Company,  of  Pomona. 
California,  who  make  the  famous 
Bio-Fan  electric  ceiling  ventilator 
and  Pry-Lite  reces.sed  lighting  fix¬ 
tures. 

«  «  * 

Lupton  Releases  New 
Metal  Window  Catalog 

The  1952  Lupton  Metal  Window 
Catalog,  just  issued  by  the  Michael 
Flynn  Manufacturing  Company, 
completely  details  their  extensive 
line  of  steel  and  aluminum  windows 
for  commercial,  residential  and  in¬ 
dustrial  buildings. 

Dramatically  different  from  pre¬ 
vious  editions  is  the  cover,  a  .strik¬ 
ing  combination  of  artwork  and 
photography. 

Featured  in  the  front  of  the  37 
page  book  is  Lupton’s  latest  devel¬ 
opment  —  “Ma.ster”  Aluminum 
Windows  —  a  projected  type  win- 
{Continued  on  Page  78) 


2  NEW  FAST  SELLING  SPECIALTIES 


THE  SAMCOE  CUPOLA 
ROOF  VENTILATOR 

A  well-proportioned  cupolo  thot  may  be  purchosed  at 
less  than  tialf  the  cost  ot  the  usual  made-to-order 
unit.  A  natural  seller. 

Made  of  white  pine  with  wood  roof,  covered  with 
metal  May  be  furnished  with  or  without  weather- 
vanes.  Ideal  ventilator. 

(Introductory  Offer  Dealers  Only) 

Smoll  size  with  smoll  horse  weathcrvone  successfully 
retoiiing  for  over  $50.  Send  your  check  for  $31.95 
with  this  ad  ond  sample  cupola,  21"  x  26"  with 
weathervane,  will  be  shipped  to  you  prepoid.  Large 
size  with  large  horse  weothervonc  successfully  retails 
over  $77.50.  Your  check  for  $46.45  brings  you 
31"  X  31"  X  36"  cupola  with  large  horse  weothervone, 
shipped  prepaid  A  sample  of  coch  size  cupola  with 
weathervane  will  be  shipped  prepaid  for  $76.95 


THE  SAMCOE  MAR-KEE 

A  decorotive  ond  protective  door  canopy  that  may 
be  sold  ot  less  thon  V^2  cost  of  a  custom-made 
unit.  Prefobricated  —  a  complete  unit  with  conopy 
brockets  (os  illustroted)  wood  roof  —  to  muffle  rain, 
noise  —  covered  with  galvonized  iron.  Finished  one 
coot  prime  white  —  with  gutters  and  roin  spout. 
Ceiling  doorway  for  light  optionol. 

(Introductory  Offer  Dealers  Only) 

MAR-KEE  No.  5634  (56"  wide  x  34"  deep  x  22"  high) 

One  sompic  shipped  prcpoid  for  $56  90 

MAR-KEE  No.  6640  (  66"  wide  x  40"  deep  x  25"  high) 

One  somple  shipped  prcpoid  for  $66  90 

WM.  J.  SAMCOE  IRON  COMPANY 


917  Military  Road 


Kenmore  17,  N.  Y. 


For  Steady  Year  ’Round  Volume  &  Profits 


junlex  •Most  oiilstaruliiig  exterior  and  interior 

resurfaeer.  One  .sprayed  coat  15  and  2.3  times  thicker  than 
paint.  Vi  ill  outlast  usual  surface  coating  by  many  years. 
W  ATFRPKODF,  FIHE  RFTAHD.ANT,  INSl  l.ATANT, 
HF.ALTIFLl.  TFXTl  RF  opens  a  tremendous  new  market! 

DRI-CONE  The  famous  ORIGINAL  SIFICONF 

WATFRPRDOFING.  For  all  Masonry  surfaces.  Clear, 
Trans|)arent.  Invisible.  Prevents  staining,  checks  efflores¬ 
cence.  Tremendous  public  acceptance. 

DlIROC  High  Resistant  Fnamels.  Abrasion,  water, 
alkali,  acid,  solvent  resistant.  Flexible,  with  high  gloss. 
Thousands  of  home  and  commercial  uses. 

PRE-TEK  Rust  Inhibitor  and  Convertor.  Designed 
to  improve  paint  performances  on  rusty  surfaces.  Penetrates 
rust,  and  stops  all  corrosion  under  rust  film. 

See  These  Profit  Items  at  the  NERSICA  Show 
March  24,  25,  26  —  Hotel  Statler,  New  York 


Visit  Us  At  Booth  28 


INTERNATIONAL  COATINGS,  INC. 

4S  Rockefeller  Plan  Plata  7-8340  New  Vetk.  N.  Y. 
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HUMPHREY 


ICheck  These  Features! 

100%  Rust  Proof 
Beautiful  Slertder  Frames 
Self-Storing,  No  Changing 

New  "Tension  Sealed" 
Construction 

Permanent 
Made  To  Order 
Easy  To  Operate 
*  Smooth  Gliding  Action 
Available  Now 

Monufacturing  Distributor  franchises  now 
open  in  0  number  of  good  territories.  We 
furnish  iincol  stock  and  everything  but  glass 
fobricotion  is  simple  cut-off  and  osscmbly 
operotion  with  inexpensive  equipment.  Make 
any  sue  from  stock — no  inventory  problems 
Low  cost  Low  freight  Large  profit 

Our  field  representatives  are  available 
for  personal  intervievus,  future  service, 
production  and  soles  promotional  work. 

'7NOUS4NOS  Of  SATISflED  USERS" 


PRODUCTS,  INC. 

719  E.  ZIMMERIY,  WICHITA  11,  KAN. 


I  New  Products 

{Continued  from  Page  11) 

(low  in  a  siiecial  design  for  schools, 
hosjiitals  and  office  biiildinj's.  Fol¬ 
lowing  pages  fully  de.scribe  Lup- 
ton  residential,  utility,  commercial, 
industrial  and  institutional  win¬ 
dows,  with  instructions  for  screen¬ 
ing  and  double  glazing. 

*  *  * 

Protractor  Level 

The  J.  U.  Scharf  Manufacturing 
Co.,  has  begun  production  of  an 
amazing  new  level  with  a  built  in 
protractor.  Called  the  “Protractor 
Level.”  this  new  unbreakable  level 
is  made  of  extruded  magnesium  and 
is  one-third  lighter  than  aluminum. 

Scharf’s  new  “Protractor  Level” 
brings  good  news  to  carpenters, 
1)1  umbers,  electrician.^,  brick  ma¬ 
sons,  cement  masons,  home  crafts¬ 
men  and  many  others.  This  new 
level  will  eliminate  guessing  at  dif¬ 
ficult  angles  and  fu.ssing  with  a 
tape  or  protractor.  The  “Protrac¬ 
tor  Lt'vel”  also  measures  drop  per 
foot.  Just  a  simple  turn  of  the  dial  | 
gives  the  angle  or  drop  per  foot 
needed. 

The  “Protractor  Level”  can  be 
used  to  measure  existing  angles, 
such  as  the  angle  of  roof  rafters  or 
truss  members,  or  it  can  be  used  to 
quickly  determine  the  correct  angle 
needed  before  such  members  are 
erected.  Provisions  have  also  been 
made  for  quick  setting  of  per 
foot  drop  which  is  especially  valu¬ 
able  for  plumbers  and  sheet  metal 
workers. 

«  ♦  * 

Tilemoster  Adds  2  New 
Molded  Tile  Pieces 

A-l  Pla.stic  Molders,  Inc.  an¬ 
nounces  2  new  molded  tile  pieces, 
making  14  in.stead  of  12  that  are 
now  available.  The  Manufacturer 
states  that  with  these  two  new 
,  pieces  the  Kullno.se  Cap  and  Bull- 
!  no.se  Outcorner  a  comiilete  jila.stic 
all-tile  installation  can  be  offered. 
The  necessity  for  metal  or  rubber  , 
substitutes  is  eliminated. 


Here*s  Why: 

BIG  SELLING  POINTS 

Unparalleled  Craftsmanship 
Durability 
Beauty  of  Design 
Low,  Low  Prices 

Send  for  Catalog 

PEERLESS  GRILLE  CO. 

8811  Foster  Avenue 
Brooklyn  36.  N.  Y. 

Phone:  Nightingale  9-3845 


Stay  at  the  newest,  most  centrally 
lucaterl  lioU*l  in  the  Motor  Citv, 
eoinpletelv  fireproof,  T.'iO  outside 
rooms  wiili  Imth,  smart  new  fur¬ 
nishings,  lowest  eomparahle  rates, 
ample  parking  spaec — a  find  for 
the  eost-eonseioiis  traveler!  Dining 
Rooms  Air  Condilioned. 


Hie  M;\\  Motel 

Detroiter 

W . I..ar.l  ;ll  \.l.  lai.l. 

•  •  'll  I  t  II  t  litti  41 II  tl  I  till  r  i II  L  I .  I  f  HI  fi '  1 1<  I  1 1  >  'I 
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Also  new  to  the  TILEMASTER 
line  are  6  new  colors  .  .  .  Sunlight 
Yellow,  Burgundy  Marble,  01ymi)ic 
Gray,  Foam  Blue,  Coral  Marble  and 
Foam  Green.  This  brings  the  total 
number  of  tested  uniform  colors 
offered  by  TILEMASTER  to  .32  .  .  . 
Solid  .  .  .  Pastel  .  .  .  Marbelized  .  .  . 

Pearlescent. 

♦  *  * 

Improved  Wicket  On 
Gkxrage  Door 

The  new  improved  Wicket  or 
Pass  door  on  all  How-ell-dor  sec¬ 
tional  Upsweep  commercial  garage 
doors  can  actually  withstand  the 
weight  of  a  200  pound  man  .swing¬ 
ing  on  it  .  .  .  without  sagging!  j 


The  Howell  Manufacturing  Com¬ 
pany,  after  months  of  research, 
now  bolt  the  Wicket  door  sections 
to  the  i)arent  door  sections  with  a 
12  gauge  steel  piano  hinge  —  the 
strongest  hinge  yet  devi.sed — with 
complete  attachment  from  toj)  to 
bottom  of  the  Wicket  door. 

This  hinge  is  cut  to  size  and  bolt¬ 
ed  with  through  bolts  on  both  par¬ 
ent  and  Wicket  doors  to  insure  a 
durable,  perfect  fit. 

*  * 

Pabco  Announces  New 
Decorated  Wallboard 

Decorated  Gypsum  Wallboard 
has  just  been  added  to  the  extensive 
line  of  building  products  manufac¬ 
tured  by  Pabco  Products  Inc.  The 
new  board  is  in  thickness,  and 
comes  in  sheets  four  feet  wide  and 
in  lengths  from  seven  to  ten  feet. 
The  exposed  surface  shows  a  faith¬ 
ful  reproduction  of  fine  woods  in  a 
choice  of  three  colors — knotty  pine, 
{Continued  on  Page  80) 


ASSEMBLE  These  Aluminum  Combination 
Storm  Windows  YOURSELF. 

NO  EXPENSIVE  EQUIPMENT  NEEDED! 

Smart  dealers  are  buying  V'-Seal  knocked- 
down,  "picture  frame"  windows — assembling 
them  themselves  and  pocketing  the  savings. 
Assembly  of  these  sturdy  windows  is  easy 
— only  SI 0.00  worth  of  tools  necessary. 
Anyone  can  do  it — in  the  shop  or  on  the  job.. 

Installation  is  just  as  simple.  New,  exclusive 
V'-Seal  "picture  frame”  construe- 
tion  fits  all  modular  windows — 
gives  weathertight  fit — ends  costly 
on-the-job  fitting  and  adjustment.  MMWHiW 


IBny  at  Distributors  Prices  .  .  ,  Make 

Combined  Distributor,  Dealer  and  Retoiler's  Profit 

All  V-Seal  products — Aluminum  Combination  The  C 
Windows.  Storm  Sash  for  Steel  Casements  and 
j  Basement  Sash  can  be  bought  knocked  down 
’  ^  feature  that  makes  it  possible  for  you  to  sell  them 
'  lower,  yet  make  more  profit. 

Eoitern  Division,  478  Belmont 
Avenue,  Haledon,  New  Jersey 
f  Western  Division,  1134  S.  6th  Street,  St.  Louis,  Missouri 


The  Complete  line  of 
/4lumi*u€m 


writa,  phaae  ar  wira 
far  dal^s  aad  arkas 


y-SeeU  CORPORATION 

1300  Batavia  Avenue,  Royal  Oak,  Michigan 


I - -  _ 

NEW 

CONSTRUCTION 


REM00E1IN6 


^hetei'  ^ 

You  con  build  extro  volume  FAST  with 
ShoDoCo's  profitable  line  of  shower 
doors,  tub  enclosures,  ond  daylight 
shower  stalls!  Finest  in  the  country, 
beoutitui  os  well  os  practical,  these 
enclosures  odd  luxury  to  any  bathroom 
Yet  the  prices  ore  designed  tor  the 
"overage"  budget,  with  "above  the 
overage"  profits  for  you! 


Double  Rollaway  Tub  Enclosures  install  on  any 
wall  surface  without  screws  or  drilling!  Auto¬ 
matic  interlocking  parts  form  a  rigid  unit  that 
fits  any  size  opening.  Adjustable  jambs  on 
shower  doors  compensate  for  any  out-of¬ 
plumb  walls — insure  quick  and  easy  installa¬ 
tion. 

Write  today  for  detailed  information  on  this 
great  line. 


OF  AMCRICA 

973  fMcMrww  N.  f. 

_ *  Brw«nyy«»  efU  ‘thuam*  I 
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me  CAPlUAC  of  the  Business" 


PARAMOUNT 


Now  PRICED  to  DARE  THEM  ALL! 

Only  PARAMOUNT  HAS  ALL  THESE  MOST  WANTEO  FEATURES! 

^  America's  Finesf  Fastest-Sell- 


New  Improved  TRIPLE-TRACK 
ALL-ALUMINUM  Combination 
SCREEN,  STORM  WINDOW 
and  WEATHERSTRIP  UNIT 

TRIPLE  TRACK*  Not  chonncl. 
losy  installations  Scrvice>treef 

TWIN  VENTILATIONf  Sashes  raise 
or  lower  to  ony  level! 

CHANGEOVER  NEVER  NECESSARY* 
Mokes  self-storing  obsolete! 


POSITIVE  100%  wcother-stripping! 
Heovy  extrusions. 


ing  ALL-ALUMINUM  Combi¬ 
nation  STORM  and  SCREEN 
DOOR 

•  Fully  extruded 

•  Double  thick  glass 

•  Aluminum  Wire  screen. 

•  Exponder  on  sill — sure,  yet  eosy 
instoilotion 

•  Broced  corners  for  life-time  rigidity. 

•  Complete  with  aluminum  ensemble 
and  hardwore. 

BOTH  are  3  WAYS  BETTER 

QUICKER  AND  EASIER  TO  INSTALL 
VIRTUALLY  SERVICE-PROOF. 


PARAMOUNT 

ALUMINUM  PRODUCTS  CORP  ' 
180-n  JAMAICA  AVE  JAMAICA  3  L  I.  N  Y 


Immediate  Delivery 

FROM  STOCK! 

STEEL  Bronze  or 
STEEL  Iridited 

Standard  Casement  SCREENS 

We  can  offer  you  an  exceptional  buy,  with  delivery  NOW! 

Write  us  today  tor  samples  and  complete  details. 

METAL  PRODUCTS  CORPORATION 

807  N.W.  20th  ST.,  MIAMI  37,  FLA. 


New  Products 

{Continued  from  Page  79) 

dark  walnut  and  bleached  walnut. 

Pabco  Decorated  Gypsum  Wall- 
board  is  readily  adaptable  for  mod¬ 
ernization  of  offices,  rumpus  rooms, 
living  rooms,  shops,  etc.;  can  be 
applied  with  simple  carpentry.  An 
effect  of  expensive  paneled  w'alls 
may  be  obtained  at  low  cost  and 
even  pegged  panel  treatments  are 
possible  by  using  “Kolor  Pins” 
which  are  also  available  from 
Pabco. 

*  «  * 

Duo  Purpose  Door  Holder 

A  new  duo  purpo.se  door  holder 
brings  new  convenience  to  homes, 
offices,  hospitals,  hotels,  factories, 
schools,  in.stitutions,  etc.  Keeps 
rooms  airy  and  ventilated.  Works 
automatically — as  door  is  pushed 
back,  it  hits  the  inner  heel  of  the 
rubber  hook — rubber  hook  .straight¬ 
ens  out — grabs  door  and  holds  on 
in  breezy  room  or  on  doors  that 
have  a  tendency  to  close  by  them¬ 
selves.  When  hook  is  not  desired 
for  holding  the  door,  it  may  be 
pushed  hack  it  then  acts  as  a  door 
bumper  and  wall  protector.  Made 
by  Hobby  Hill. 

A  * 

New  Sliding  Door 
Hardware  Line 

Developed  by  Grant,  long  noted 
as  the  Foremost  Name  in  Sliding 
Devices,  the  ROCKET  1000  Line  is 
specifically  directed  at  the  Low  and 
Moderate  Cost  Housing  Fields. 
ROCKET  1000  Sliding  Door  Hard¬ 
ware  is  available  for  Single  and 
Multiple  Sliding  Door  applications. 

Extremely  simple  installation  as 
well  as  nominal  cost  prompt 
the  manufacturer’s  recommenda¬ 
tion  that  ROCKET  1000  Sliding 
Door  Hardware  can  be  used  for 
varied  types  of  in.stallations,  nota¬ 
bly  for  by-passing  wardrobe  doors, 
interior  room  doors,  cabinet  and 
.store  fixture  applications. 

Requiring  hut  1"  Headroom, 
ROCKET  1000  Sliding  Door  Hard¬ 
ware  features  Nylon  Ball  Bearing 
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Rollers  —  avoiding  metal-to-metal  : 
contact  between  rollers  and  track  ■ 
and  therefore  assuring  quiet  oper-  ! 
ation.  Rollers  are  spun  riveted  to  | 
carrier  housing  and  tested  for 
rigidity.  Track  is  heavy  gauge  cold 
rolled  steel,  electro  zinc  plated.  The 
manufacturer  states  that  another 
important  feature  of  ROCKET 
1000  Hardware  is  the  front  face  of 
the  track  which  is  primed  for  paint 
and  can  therefore  be  used  as  facia 
trim. 

♦  ♦  ♦ 

Ludmon  Puts  Out 
New  Window  Booklet 

“What  Is  Important  In  A  Win¬ 
dow?”,  a  new  comprehensive  an¬ 
swer  to  window  requisites  has  been 
compiled  for  the  trade  by  the  Lud- 
man  Corporation,  Miami. 

The  booklet  distributed  free  by 
the  makers  of  Auto-Lok  Wood  win¬ 
dows  describes  the  requirements  | 
desired  by  architects  and  builders 
for  the  utmost  in  window  perform¬ 
ance.  and  graphically  illustrates 
them  in  simple  easy-to-under.stand 
language. 

Included  in  the  bright  two  color 
folder  are  excerpts  from  “Windows 
In  Modern  Architecture”,  published 
by  Architectural  Book  Publishing 
Comi)any,  considered  by  many  to 
be  the  most  comprehensive  book 
ever  written  on  the  subject  of  fen¬ 
estration.  The  standard  rules  gen¬ 
erally  accepted  for  measuring  the 
usefulne.ss  of  a  window  have  been 
reduced  to  a  ten  point  check  list 
after  diligent,  painstaking  re.search 
by  the  architect-authors,  Geoffrey 
Baker  and  Bruno  Funaro. 

“What  Is  Important  In  a  Win¬ 
dow?”  is  available  free  by  ad¬ 
dressing  your  request  to  Ludman 
Corporation.  Dept.  72,  Box  4541, 
Miami,  Florida. 

*  «  « 

Jones  &  Brown  Plcois 
Gem  Hie  Promotion 

Jones  &  Brown,  Inc.  of  Pitts¬ 
burgh  —  national  distributors  for 
Inselbric  Insulating  Sidings  and 
Pittsburgh  Interlock  —  have  an- 
{Contitiited  on  Page  82) 


COMPOUND 

In  any  weather  .  .  .  hot,  cold,  wet  or  dry  .  .  .  PARALASTIC 
seals,  insulates,  weatherproofs,  waterproofs  perfectly!  Will 
not  chip,  peel  or  crack. 

IN  ALL  COLORS!  Aluminum  . . .  Brilliant  White  .  .  .  Natural 
.  .  .  Gray  .  .  .  Green  .  .  .  Buff  .  .  .  Red  .  .  .  Black  .  .  .  and  in  all 
pastel  shades  to  match  the  new  shake  and  asbestos  colors! 


SOLD  BY  LEADING  JOBBERS 

•«t9.  U.  $.  Pol  OP. 


IT  ISN’T  INSULATED  UNLESS  IT’S  CAULKED 


PARALASTIC  PRODUCTS  CO.  INC. 


122  EAST  42nd  ST.,  NEW  YORK  17,  N.Y. 
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Keystone 

Pioneers  In 


Aiucricd  s  Best  Dressed  Homes 

ALUMINUM  Storm-Screen 

WINDOWS  &  DOORS 


Yes,  best  dressed  but  most  important  .  .  .  homes 
will  be  more  comfortable  when  they're  equipped 
with  Keystone.  Your  customers  will  appreciate 
the  Quality  and  Features  of  Keystone  products. 


FULL  LENGTH 
PIANO  nPE  HINGE 

Alt  •xdusivo  footvr* 
•Uminafos  mortising 
ond  mokos  a  p«rf«ct« 
rigid  instollation. 

l09k  for  The 
fWleJew  WHh 
The  Leevre! 


CASEMENT  WINDOWS 

A  stylo  to  suit  ovory  windowl 
Gttwr  OUTSIDE  or  INSIDE  typo. 


Auembly  Plants  Coast  to  Coast! 


KEYSTONE  ALLOYS  CO. 
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BUILDING  SPECIALTIES 


\rr  lM«lu»tPi**» . 

\riii**  iiuluM  4  on«lilii>iiiii(e  4  .«..  Iim' . 

\«lani'<  4« .  * 

%la(l«liii  Mfic.  4-« .  ** 

^tuinalir  4  «*P|».  wf  \nnTir« .  2 

\luniinum  I*  abriralinn  4  o.  <>f  Pill^hurKb  .  -  -  •  H 

\n<lr«-a  4  . .  *•* 

Inr . 

\rro«»  Mflal  Pr«Mli»rl«  4:orp . 

\Miiair  4  «»pp.  of  Vmorira .  * 

Hamhart  4  •*..  T  hf  4.  U .  ‘f* 

H*-au«  4rl  4  rafl’« .  •*** 

HoriE-Vt  ariM-r.  lh«Ulun  of  lfi|c»  r-oll  Produrl-  .. 

HiiiltJifiK  ''iJfpialli***  . 

4  aibar  Paint  A  >  arni«h  4  . .  7:4 

4  ablfP  Mfic-  4  . .  ‘  ^ 

4  ainpbfll  "^a-h  U  »*rkti . 

4  arbocitf  Pp«»l«*rli» «•  4  «»atin|(.  Iim* . 

4  arroll  4  oiiipan>.  4.  M . 

4  aM«*ni*-nl  llanlMaro  4*inipan>.  I  h«* . 

4  hallrnicor  Ppoilurt<*.  In«* . 

4  hiMiT-  Mf^.  4'o . 

4  oiiipo  Vlirarb-  Pr«»dui-I<»  4  . . 

4  <»ol  Ka»  \luiMiriutn  A**niiiK  *  n^l* . 

4  or*^on  Mf»f.  4  o.,  t4«'ii . 

4'>  l'hru  \luiiiinuin  \wninic  4  . . 

Itallao  Iron  A  Win*  ork*i . 

Mr«»4)-4prilli**»,  Inr . 

IMainond  Ituildiiis  Prodiirl*  4  orp . 

ltu«lil*‘  Proilurtf*  4.0 . 

Pimonl  Mfjc-  f  . . 

P.inro  4:rni«‘nl  Product*.  Inr . llaik4.o' 

l-'fathrr*l.il*‘  Mfft.  fo . 

firr-Ulr  4larni!»  . 

4, lobe  KooHntE  Proilurl*  4  «*..  Inr . 

4.rarf  St«»rm  U  Indow  410 . 

4pranl  Mrlal  Mf*.  f  o.,  4. 

<»r«*»i|t  Kn»flnrrrln*t  <•«» . 

4.uitdrrr«t  4  .o.,  I  hr . 

liro*  Manufarlurintc  4  . . 

Il«»lrl  llrlroilrr  . 

lloMcIl  Mfii.  . 

Humphr*'*  Proilurl*.  Inr . 

Ida  Product*  . . 

International  4:oalin){  4:orporation . 

Jamaica  Sa*h  A  Door  4  . . 

Ja*ro  41uniinuni  Product*  4  orp . 

Kaufman  4  orporation  . 

Ke**trr  Proilurt*  4  . . 

Kr>*tune  4llo>»  flo . 

I.udinan  4  orp . 

Metal  Product*  l^orp . 

Metal  Till-  Product*.  Iiie . •»  f • 

A«*h  MfK-  f  . . 

4Md  t^uaker  Paint  4  . . 

Parata*tie  Proiliiel*  4  o.,  Inc . 

Paramount  4luniinum  Proiluet*  4  orp . 

Pearle*.  4,rille  4  . . 

Pro.rert*l  •Jalou*ie  4  orp . 

4.tueen*  Tool  Tn|{ineerinK  A  Manufaclurin(C  4]o. 

Ki‘«>u*lt  4  i»rp . 

Kc«er*o  Product*  4  . . 

Kon*lb-l.  Inr . 

Koofintc.  ^iilinn  A  HuililinK  '^pi-cialtii**  Manual. 

Kuberoid  4  o..  I'hi* .  . . 

Sanroe  Iron  4  o.,  I'he  \4in.  J . 

Schumacher  4  .u..  I  he  I- .  K.  . 

s«.rurlt>  4'o..  Inr . . 

shower  Door  4  o.  of  4merica . 

ska^tc**  Mfu.  4  o.,  Inc . 

Sprayed  ln«ulalion,  Inc . 

siahl  lnilu«lrie*.  Inc . 

storm  U  indowM  of  4luntinuni.  Inc . 

sirinicer  4!o..  Im  .4.  11 . 

Trade  ^  ind*  Mo»«»efan*.  Im- . 

TrimeiiK**'  iMr . 

T>ler  4  o,,  4rthur  f . 

I  ninn  4luminum  4  ompan*  . 

4  pSi'al  4  orporation  . 

4erfle«  4:o..  Inr.,  Ihe . .'ft 

Vi  allare.  Ini'..  Don  It.  . 

K  arni'r  Mf*.  4'opp . 

Vi  ealherma*ter  Jalou*ie  A  U  inilow  Mfic>  4  o..  . 

U  eather-Tite  4'ompan*  . 

M  in*ulile  Mfic.  fio.  . 

Vi  inter  Si*al  4  orp . #>. 

4  ounp*luwn  lndu*lrie*.  Inr . 
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New  Products 

(Ccnifiinied  front  Poffe  81) 

nounced  plaii.s  for  the  extensive 
promotion  of  a  new  plastic  tile 
“jn-ice”  line — Genitile. 

Gemtile  has  been  designed  to 
give  dealers  a  “highly  competitive 
product,  priced  for  the  breakdown 
of  sales  resistance,  yet  with  a  co.st 
setup  that  allows  for  substantial 
profits  through  greater  volume.” 

Publicity  in  both  consumer  and 
busine.ss  publications  will  .stress 
that  in  spite  of  its  budget  price, 
Gemtile  has  all  the  “wanted”  tile 
features.  Gemtile  is  of  enduring 
pla.stic  that  won’t  chij),  peel  or 
craze.  F'or  la.sting  beauty,  the  lovely 
pastel  colors  go  through  and 
through  each  tile,  from  front  to 
back.  And  modern  bevel  edge  de¬ 
sign  gives  Gemtile  a  “sub.stantial” 
l<x)k.  while  making  cleaning  far 
easier. 


DEAL  DIRECT 

with  Modern  Millwork  and  Assem¬ 
bly  Plant  when  ordering  Custom 
Window  and  Door  Frames,  Jambs, 
Mouldings,  Louvers,  Panelling,  etc. 
Direct  Mill  Connection  assures  you 
a  good  steady  supply  of  finest 
California  "Palco  Brand"  Redwood 
at  lowest  Prices.  Investigate! 


IMMEDIATE  DELIVERY 

No  Orders  Turned  Down 

Save  Time  —  Money  and  Heavy 
Inventories 

No  Investment  Required  —  Satisfac¬ 
tion  Guaranteed. 


r/«/^>)•5^'rf/t0llP0lttII0H 

WOODWORK  DIVISION  Dept.  32 

14595  Meyers  Road  Detroit  27,  Mich. 


CLASSIFIED  ADVERTISING 

Undwr  tbU  beading  claieiiled  odTeitUemeBte 
are  accepted  at  the  unlionn  rate  oi  25  cenie 
a  word,  but  no  advertliement  taken  tor  lest 
than  20  words  with  a  minimum  charge  el 
SS.OO;  3  months  at  20c  per  word  per  insertoB. 
Check  or  Money  Order  must  aecompany  copy  el 
Classiiied  Ad.  Advertisements  s^lcitoting  deol- 
ers  or  distributors,  or  new  products  tor  sole,  net 
accepted  in  classiiied  section.  Address  all  com¬ 
munications  to  Classified  Deportment,  BUILD¬ 
ING  SPECIALTIES.  425  Fourth  Avenue.  New 
York  16.  N.  Y. 


SALJvS  HKLI*  WA.NTED 


.^.M.KSM.W  TO  HKI’KKSKNT  maniitactnrtT  ot 
citnilmiatittn  *torni  Mintl«>w>  an<l  tl.Air*.  \W  art*  tnu* 
<  f  the  natiitu'*  lai>je*t  atitl  U'*t  kimwii  niaimtac- 
tiirrr*  nf  natutnalU -atlvertiHetl  c‘'nihit«ation  wirnl-ms 
an«l  titxT*.  We  want  a  ni.in  who  sincerely  want* 
tt>  iKtter  him*elt.  wh<*  *eek*  a  permanent  jitb  with 
a  future  an«l  who  ha*  the  expenence  to  work  with 
our  present  tlt*triliiit-»r*  an<j  to  *et  up  new  one*. 
Kxcellent  salary.  ei>ninn**ion.  an«l  expen'^e■^.  W  rite 
tliriTtly  f«»r  an  appointment,  giving  full  particular*. 
.\himatic  ('orjMiration  »*f  America.  S.  .'f»th 

.'■'t..  .Milwaukee  14,  Wi-^. 


WANIKD:  STOR.M  Wl.NDOW  fact.try  repre 
*entatives.  Full  time  fact«tr>  repre*entattves  wante'i 
tt»  *et  up  manufacturing  ilistrilmtor*  of  metal  com 
Itiiiatu.n  storm  v\imlow*  ami  *creen>  in  several  j 

teiritones  frtiin  *renne*’*e('  to  Northeast  states.  See 
our  display  ail  this  i**ue.  Nationally  organized. 

m*  st  unn*iial  opji.  rtunity.  Mu*t  ha\e  com!>ina 
tioii  wimlow  experience,  sales  management  ability, 
g  **<1  character  and  *ucce*sful  lackground.  Semi 
•  jualifications.  Humphrey  l‘ro<lucts.  Inc.,  719  K 
Zimmerl>.  Wichita  11,  Kansas. 


SAi.KS.MK-V  W  ANTKI):  Now  calling  on  dealers 
or  ilistribiitors  handling  aluminum  spirm  windows 
ami  allied  line*.  To  represent  manufacturer.  Ter 
ritofies  oi*en  upper  N.  State.  New  Jer*e>, 

I’ennsv  Ivaiiia,  .Mar\lami.  Reply  Box  No. 

Building  I^pecialties.  AJS  Kouith  .\\e..  New  York  ) 

If,.  \.  V 


SPKC'IAI.TV  SALKS.MKN  WANTED  by  n.uional 
manufacturer  to  open  up  new  distrilnitors  for  revo¬ 
lutionary  home  improvement  pro<Uict.  Must  be 
familiar  with  consimier  selling  operations  and  cap¬ 
able  of  working  with  and  organizing  dealers  sales 
force.  Men  with  proven  sales  reconis  and  accus- 
tumeii  to  earning  over  $12,000  annually  may  qualify 
for  district  .sales  managers  position.  Write  stating 
full  particulars  in  tirst  letter  for  appointment  with 
national  sales  director.  Box  No.  352,  Building 
Specialties,  425  Fourth  Avr.,  New  York  16.  N.  Y 


FOR  SALK 


DKAI.KKS  AI.rMINl'M  STORM  windows  and 
d<Kirs.  $3000.00  wholesale  value  for  $1500.00.  Write 
B.x  No.  353,  Building  Specialties,  425  Fourth 
Ave.,  New  York  16,  N.  Y.  3-52 


MIS(  KLLANKOrS 


W  ANTED;  ALI  M  I  M  M  STORM  window* 
K*tablished  sales  organization  now  direct  selling  a 
thousaml  unit*  phi*  per  month.  Have  facilities  for 
■’KD"  anil  «!ea!ers  in  addition  to  direct  sales 
«»rganization.  (iive  all  inn>rmation  first  lettei.  Write 
Box  .No.  L^4.  Buibling  .Speeiahie*.  423  Fouith 
Ave  .  New  York  In.  \  Y. 


Here's  the  reason  Atomastic;  tops  the  exterior 
mastic  field  in  reliability,  quality,  reputation  and 
sales  appeal.  There  ar'e  numerous  Atomastic  jobs 
in  good  condition  today  that  were  applied  as 

.  .  •  i 

!  long  ago  as  1932!  —  proof  of  the  fine  quality 

components  and  the  durability  which  help  give 
Atomdstic  its  unexcelled  reputation  from  coast  to 
coast.  Past  and  present  performance  make 
Atomastic  easy  to  sell.  Dealer  response  to  our 
national  expansion  program  has  been  terrific, 
but  there  are  a  few  territories  still  open.  Pressure- 
sealed  mastics  are  here  to  ^tay,  so  get  on  the 
ground  floor  with  the  best  —  Atomastic!  Phone, 
wire  or  write  for  full  information  today. 

ATOMASTIC  is  the  original  asbestos  mastic 
coating.  It  is  made  by  an  old  line  paint 
maker  and  is  sold  and  applied  only  through 
reputable  companies  under  license  by  the 
manufacturer. 

...  .......  ..  OLD  QUAKER  PAINT  CO.,  INC. 

1977  Blake  Avenue,  Los  Angeles  39,  California 
Telephone  NOrmandy  3-3265 

Factories:  Los  Angeles,  California  •  Syracuse,  New  York 


FHA  FINANCING 
APPROVtD 

10  YEAR  FACTORY 
GUARANTEE 


Write  Department  BS-7 


•enS  Wi' 


INCREASE  YOUR  VOLUME!  ELIMINATE  COMPETITION  AND  PRICE  CUTTING! 

HONDSTONE  lirinf-S  you  higher  profits  while  Satisfied  Salesmen:  larger  unit  sales  ottroct 
you  huihl  tlie  liappiesit  sales  crew'  you  ever  had.  specialty  men. 

Sell  BONDSTONE  along  llith  other  siding  and  [asy  to  Sett;  An  exclusive  nationally  advertised 
eoinpletely  eliiiiinate  competition  anti  jtrice  cut-  p^oduc  fp^  both  commercial  and  home  jobs, 
tinjrl  BONDSTONF]  matches  anv  natural  stone  in 

color,  texture  and  appearance  at  a  fraction  of  the  investment;  Your  FIRST  job  pays  for  your 

cost.  .4pplies  over  any  surface  .  .  .  insitle  or  out  investment  in  BONDSTONE  equipment. 

.  .  .  on  oltl  huildin^s  or  new.  And  you  can  guaran-  Easy  Application:  Train  applicators  in  two 
tee  BONDSTONE  for  20  years!  days.  They  enjoy  the  easy  work! 

Exclusive  territories  open  for  qualified  Dealers! 


See  US  at  NERSICA  —  booths  76-77  and  get  the  full  BONDSTONE  story! 


